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LIQUID SOAP MAKER 

Saves time and Galv. 
steel in 3 sizes: (30-99) B6-1, 
(60-gal.) 86-2, (100-gal-) 86-3. 


pisHOP 

PUF-FINISHERS 

Heads tilt over board; n° 
" p5-18X (shown): \ 


, #52 heads, 
sproy 9v"- 





Made of stainless § 

rust, corrosion. in ¢ 

B2-9 (#2) 2 "x34" BISHOP 
deep; 82- MOBILMARKR 
36"x25" deep 


2 © BOOSTS PR DUCTION . - - 
INCREASES QUALITY 
sre ate’ . 


0 steam marks, moire 
or heat-damage--- 


siZES TO FIT ALL MODELS 


OF CLEANERS PRESSES NO glazed seams 


sizes TO FIT ALL MODELS 
oF CLEANERS pRESSES 





MODEL 5 


pistol-Type Gun 





There’s loadspace a-plenty for cleaning bags and laundry in a 
standard Metro Body — up to 301 cu. ft. of it! And multi-stop 
stamina a-plenty, too, with economical 6-cylinder power. All- 
steel bodies range in length from 7 ft. 9 in. to 9 ft. 6 in. They’re 





anti-rust protected in all critical areas for longer life. Drivers 
appreciate the walk-in, walk-through delivery ease of cab and 
body ... the all-day comfort of seats and controls . . . and the 
safety of close-up driving vision. 
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easy parking and maneuvering. Sizeable body offers 200 
cu. ft. payload area — enough to hold finished work, wet 


wash, rough dry and cleaning bags! Walk-in, walk-through 


unitized cab and body for delivery ease, all at low price. 


It costs you less than you think to put an INTERNATIONAL 


Metro-Mite® on your route . . . less to keep it there. Four 


evlinder engine gives top economy every operating mile 
and every idling minute. Short 13-ft. overall length means 


IN AND OUT OF TOWN, 
THEY SAVE YOU MONEY! 


INTERNATIONAL Trucks with Metro® Bodies reduce overhead 
on your urban and suburban routes because they’re tailor-made 
to match your operating conditions. Find out how little 
INTERNATIONAL Trucks with Metro Bodies cost, how little 
money they require for operation and maintenance. See your 
INTERNATIONAL Truck Dealer or Branch now for full information. 


ae 
INTERNATIONAL TRUCKS °33°3:°: Fl. 
COMPLETE LINE 
INTERNATIONAL HARVESTER COMPANY, CHICAGO « Motor Trucks » Crawler Tractors » Construction Equipment » McCormick® Farm Equipment and Farmall® Tractors 
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INS TE NCE 


FOR TOP QUALITY, LOW COST, USE A 


METSO BASIC SILICATE... 


METSO ANHYDROUS, sodium metasilicate anhydrous 
METSO GRANULAR, sodium metasilicate pentahydrate 


METSO 99, sodium sesquisilicate hydrated 
METSO 200, sodium orthosilicate concentrated 


METSO DETERGENTS 


TRADEMARKS REG. U.S. PAT. OFF. 


| 
hh 


The good word about your quality is passed on from customer to 
customer. Every bundle you deliver when Metso is in the wheel has 
a fresh, clean, new quality look. Metso basic silicates remove more 
soil from all loads, hold it in suspension and prevent it from re- 
depositing on the cleaned work. The combination of active alkali 
and soluble silica in Metso insures high whiteness retention, bright 
colors and low tensile strength loss. These add up to quality and 
consumer confidence. 

Try Metso. Compare the results, and be happy too, with the cost saving. 


PHILADELPHIA QUARTZ COMPANY 
1160 Public Ledger Building + Philadelphia 6, Pennsylvania 





Associates: Philadelphia Quartz Co. of Calif.; Berkeley & Los Angeles, 
Calif.; Tacoma, Wash.; National Silicates Ltd., Toronto & Valleyfield, Can. 


S9 PLANTS+ DISTRIBUTORS IN OVER 65 CITIES 
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WHEN YOU NEED A VITAL REPLACEMENT PART FOR YOUR WASHERS OR DRYERS 





ONLY WITH Westinghouse Laundromat® washers and other 
balanced ALD commercial laundry store equipment are you 
assured of fast, efficient service and replacement of parts—no 
matter where you are located! ALD maintains 18 Parts and 
Service Centers strategically located with full factory service 
facilities and complete parts inventories totaling millions of 
dollars. In addition, ALD has sales and service offices from 
coast to coast to fill your immediate needs for simple emer- 
gency servicing and common parts. Hundreds of ALD Author- 
ized Independent Service Contractors, trained by ALD, can 
provide you with reliable, top quality service. When you build 
with ALD, help is as near as your phone. Your expensive 
equipment need not remain idle for days . . . your customers 
are not forced to line up—or go elsewhere. When you need 
help you get it with a call or wire to any of these convenient 
ALD Parts and Service Centers listed at the right. 

CAN YOU AFFORD to gamble, risk your capital on untried 
equipment and inexperienced distributors ...to have your 
store shut down in need of vital parts or competent service . . . 
when it costs no more to have the best and work with ALD? 
Profit by the consumer acceptance of the sign of the licensed 
Westinghouse Laundromat Store. Call or write for full infor- 
mation on joining the family of more profitable licensed 
Westinghouse Laundromat Laundry Stores. 





* » @ > / 





ALD PARTS AND SERVICE CENTERS 


3549 N. Clark St. 
Chicago, Ill. 
Diversey 8-3874 


2342 Payne Ave. 
Cleveland, Ohio 
MAin 1-0922 


2701 Williams Bivd. 
Kenner, La. 
71-2322 


2929 S. Sepulveda Bivd. 


Los Angeles, Calif. 
GRanite 8-055) 


318 Second Ave. West 
Seattle, Wash. 
ATwater 3-1500 


17 Erie Drive 
Natick, Mass. 
OLympic 5-0480 


17214 Wyoming Ave. 
Detroit, Mich. 
UNiversity 4-4060 


1834 Amberlawn St. 
Cincinnati, Ohio 
POpliar 1-2120 


1562-4 San Marco Bivd. 


Jacksonville, Fla. 
Flanders 9-6813 


1610 Rollins Road 
Burlingame, Calif. 
OXford 7-1250 


10-32 47th Road 
Long Island City, N.Y. 
EMpire 1-9300 


65 Lincoln Highway 
Malvern, Pa. 
Nlagara 4-6500 


8994 Manchester Road 
St. Louis, Mo. 
WOodland 2-0675 


2340 East 53rd St. 
Indianapolis, Ind. 
Clifford 3-2781 


9104 Diplomacy Row 
Dallas, Texas 
Fleetwood 7-625] 


6140 Wayzata Bivd. 
Minneapolis, Minn. 
Liberty 5-1676 


1953 Green Spring Lane 
Timonium, Md. 
Clearbrook 2-2000 


3561 Valley Drive 
Pittsburgh, Pa. 
LOcust 3-6204 


ALD ALSO HAS PARTS ORDERING CENTERS AT: 


317 West Jones St. 


Raleigh, No. Carolina Miami 35, Florida Omaha, Nebraska 
Franklin 7-2347 


Temple 2-6600 


Harvey 1434 


1410 S. W. First St. 3173 Leavenworth St.. 203 East Broadway 


Salt Lake City, Utah 
Davis 8-0343 


© Ald, inc. 1960 








continues to set new standards for the laundry store industry 











CLINTON 
_ S-L STARCH 


brings in the 
bundle along with 
his shirts 


(Brings you FeyAcSuoorH 


results at lower cost) 


Starch shirts right, and they 
stimulate extra business. ‘‘Right”’ 
means with Clinton 5-L . . . the 
thrifty all-purpose starch for shirts, 
linens, aprons, wash dresses and 
other family bundle work. Clinton 
5-L needs no costly additives. Just 
vary its concentration. This gives 
you a petal-smooth finish and correct 
body over a wide range of fabrics. 
Yet, Clinton 5-L costs less to buy— 
less to use. It’s so carefully 
formulated every batch is uniformly 
excellent, waste-free. Cooks in 10 
minutes after bringing to a rolling 
boil. Never builds up on presses or 
flatwork ironers, either. For fast, 
efficient family bundle production, 
nothing beats Clinton 5-L Starch. 
Try a sample on us. 


MAY WE HELP? Our Technical 
Service Division will gladly advise 
on specific problems. Just write. 


CLINTON CORN PROCESSING CO., CLINTON, IOWA 
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Tests prove plants can increase output, 
lower costs with better steam trapping 


by John W. Ritter, Test Engineer 
SARCO Company, Inc. 


Surface cold spots on ironers and presses 
can run up production cost. Such trouble 
is often cleared up by the right steam 
trapping. 

Because Sarco Thermo-Dynamic Steam 
Traps drain condensate and air out of 
steam spaces completely, their use has 
increased the output of many laundries 
and cleaning plants, cut fuel costs appre- 
ciably. Here are four typical cases: 

At a military post laundry® in Virginia, 
sheets were leaving the flatwork ironers 
steaming. Tests showed cold spots on 
steam chest surfaces, temperatures rang- 
ing from a high of 325°F to a low of 
310°F. When TD-50’s were installed tem- 
perature rose to 330°F, work left the unit 
dry, and re-runs were eliminated. 

Loss of live steam from traps was a 
problem with an institutional laundry® at 
Grand Rapids, Mich. Drying tumblers and 
ironers were running at low heat level, 
output was sluggish. 

Sarco TD Steam Traps were then in- 
stalled, resulting in an immediate pro- 
duction speed-up. Drying tumblers, for 
instance, were able to dry a load of towels 
15 to 20 minutes faster. 

















Only 3 parts to a TD Steam Trap: Cap, disc, 
and body. Low in first cost, low in installation 
cost, low in maintenance cost. 

When flatwork ironers showed a drop 
of surface heat of 45° below inlet steam 
temperature at a large commercial family 
laundry® in Brooklyn, they were equipped 
with TD Steam Traps. That stepped up 
their output 9.8%. 

Again, in Texas City, Texas, a large 
laundry and dry cleaning company had 
heating trouble with 30 units. Faulty steam 
trapping was wasting steam. They re- 
placed bucket traps with Sarco TD’s 
and stopped steam losses. Output 
increased 10%. 

In all four of these cases the trouble- 
free operation of TD’s also effected reduc- 
tion in maintenance time. 


*Name and actual cose-history on request. 





The Sarco TD Thermo-Dynamic Steam 
Trap is self-adjusting, works 
perfectly on all working 
pressures and 
temperatures. 


SARCO TD Steam Traps 
can make the difference 
between loss and profit 


Equip your steam-heated laundry and cleaning units with Sarco 
Thermo-Dynamic Steam Traps. This production-planned steam trap- 
ping will watchdog your heated surfaces for uniform temperature. 

If you are wasting valuable steam or if uneven surface temperatures 
are giving you loss of production and frequent re-runs, write for 
literature today. 


60-DAY TRIAL CONVINCES ...No cost or obligation 
Prove the effectiveness of Sarco TD traps to your own satisfaction. 
Write directly to us for a Sarco TD and strainer on 60-day trial. 
Specify size. Buy only if you're completely satisfied. Sarco Company, 
Inc.,635 Madison Ave., New York 22, N. Y. Or contact your supply house. 
5887B 


SARCO 


COMPANY, INC. 
635 Madison Avenue, New York 22, N. Y. 


STEAM TRAPS * TEMPERATURE CONTROLLERS * STRAINERS * HEATING SPECIALTIES 
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EXCLUSIVE: Allan J. Parker is an attorney who specializes in tax matters. 
In this issue he tells how the Internal Revenue Service audits income tax returns and 
what your rights are under the circumstances 


LJ PROFILE: whet are our Industrial Laundry read- 
ers really like? An analysis of our reader file gives an inter- 
esting picture of the ‘‘typical’’ subscriber in this field .. 36 








It Was a Record Breaker 
A.1.L. Convention Highlights 
N.A.1.L.M.’s Twentieth Annual Conference 
Nutmeg Meeting Largest, Liveliest Ever Held 
Taxation: Bring All Your Books and Records Allan J. Parker 
IMPaLriSON: Linen Supply vs. Hotel Laundry Service Joseph W. Kutchin 
Production: Some Ideas on Reducing Losses Lou Bellew 
Better Linen Handling and Control Lou Bellew 
J's Protiie: Our Average Industrial Laundry Reader 
Relations: New Jersey To Hold Teachers’ Seminar 
PI@ariis wnet We Aaa Chat? .... ww ASSL aS 


Er IST eer! NS: An Engineer's View of Coin-Ops Joseph C. McCabe 


Dr ycilean | MN: More on Coin-Op Drycleaning 
Sales Management: Three Ideas on Route Development 


The Issue in Brief Have You Heard the Latest 

New Products and Literature Allied Trade News 

Editorial News About People 
Obituaries 

The Button Trap Convention Calendar 

Fibers and Fabrics Advertisers in This Issue ............ 
In the Wash 


ND SUBSCRIPTION ORDERS TO: 


re Laundry Journal, Reuben H. Donnelley Corp., 466 Lexington Avenue, New York 17, New York, Change of address 
uld reach us one month in advance. 


SUBSCRIPTIONS: United Btates and Canada, $4.00 pe year; foreign countries in postal union, $6.00 in advance. Single Copy : 
United States and Canada, 50 cents; foreign, 75 cents. Guidebook issue: $2.00. 

. THE LAUNDRY JOURNAL, April, 1960. ee eng mor.hly by Magazine publishes Division, The Reuben H. Donnelley 

4 Corporation. Executive and Editorial ffices, 466 Lexington Avenue, New York 17, N, Y. Publication Office, 109 W. Chestnut 


Street, Lancaster, Pa. Volume 67, No. 4. Entire contents of this publication covered ky general co’ ht 1960. The Reuben H. 
Donnelley Corp. ‘All rights reserved. ‘Title registered U. B. Patent: Oftion, Ennteced ao Seal tdnes morioe y mag yes A ayhge my 17 


Office, Lancaster, Pa., under the act of March 3, 1879. 








ALL RESINTEX 100 PRESS 
COVERS are equipped 
with a new type draw 
cord that will last for the 
life of the cover. 
* 

RESINTEX 100 is avail- 
able with SKIRTS or 
PUNCHED HOLES. Also 
available by the yard 


RESINTEX 


LONG LASTING 





100 






Guaranteed to last at least 12 weeks 
in actual operation 


TOUGH — Stands up under any production schedule. 


FLEXIBLE — Has plenty of resiliency and “give”. 
CONSTANT. QUALITY = Due to quality control, possible because 


aTaltiallare Me) oX-Taehilo lar elg-Me lola Mlamel amok dame) (olaLs 


ABRASION RESISTANT — Tough fibers made tougher by Gibraltar 
finishing. | 


FINELY WOVEN SURFACE — Gives your work a plus.. smoana 


Tdelallare F 


Sold Through. Leading 


Distributors Everywhere 


GIBRALTAR 
FABRICS, inc. 


254 — 36th Street, Brooklyn 32, N. Y. 





“We run our Fords for only 6/4 cents per mile" 


“This means real savings in our 5'4-million mile yearly operation! 


“We have 340 Ford Trucks ranging from panels 
and parcels to highway tractors. The average 
operating expense of 6% cents per mile includes: 
gas, oil, tires, even painting the bodies and any 
accident damage. 

“Our Memphis fleet averages 10.82 miles per 
gallon of gas and 251.89 miles per quart of oil. 
Considering the stop-idle-and-go driving we 
do, this is very outstanding. 

“For economy, performance and durability 
we use Ford ‘Six’ engines. They run from 74,000 


to 146,000 miles before an overhaul. We just 
inspected one at 106,000 miles, and all we could 
find to do was to replace rings and bearing 


inserts. Some of our Ford Trucks have over 
300,000 miles on them. 


“Our P-350 route delivery trucks are easy to 
work in-and-out of. There’s plenty of work 
space in front. Working out of the front is faster 
and sure helps when it’s raining. Ford Parcels 


handle well in traffic, and have a comfortable 
driver's seat.” 














Announcing the new 


FORD America’s 
Pe C on lowest-priced* 
RA 


pickup truck! 
NCHERO 








says E. L. Johnson, Supt. 
Transportation Dept. 


Memphis Steam The Falcon Ranchero is priced lower than any pickup in 


% “4 America with comparable standard equipment! And that is 
Laundr y Cleaner : just the beginning of your savings. Single-Unit construction 


H Soe ee Saves on maintenance .. . it’s tighter, quieter, with main 
Memp his, Tennessee os underbody structural members zinc-coated against rust and 
corrosion. Front fenders bolt on, cost less to replace. And 


Ranchero’s passenger-car ride and handling ease lessen 
driver fatigue. 


UP TO 30 MPG! 
Totally new for total savings! Ford’s new Falcon Ranchero 


delivers up to 30 miles on a gallon, yet its new 90-hp Six is 
geared to do a real job! There's lower costs for oil, tires, 
brakes, replacement parts . . . nearly everything! 


BIG 6-FOOT BOX! 


Capacity is more than ample for most pickup hauls—nearly 
8 feet of load length with tailgate flat. And thanks to the 


low floor height, loading and unloading is faster, easier! 


FEATURES: 


Up to 30 miles on a single gallon 
4,000 miles between oil changes 
Diamond Lustre Finish needs no waxing 


Low loading height 


Instant-lock tailgate opens, closes 
with a single, one-hand motion 


Roomy comfort for three adults 
Styled to capture admiration 


Based on a comparison of latest available manufacturers’ suggested retail 
delivered prices with comparable standard equipment 


FORD TRUCKS 
COST LESS 


LESS TO BUY...LESS TO RUN... 
BUILT TO LAST LONGER, TOO! 





The issue 
in brief 


What happened at Chicago 


More than 13,000 plantowners turned out to see 
nearly 300 exhibits in the biggest AIL show to date. 
Analysis of registration lists indicates greater diver- 
sification of services among launderers than dry- 
cleaners. Most popular sidelines for laundries are 
drycleaning, rug cleaning, and linen supply in that 


order. 
AIL convention highlights: Distribution cost study 


approved. PR program given vote of confidence. 
Only fly in the ointment was small number of paid 
registrations. 

NAILM conference draws record attendance of 242. 
Dues upped to $5 per year, And study approved to 
investigate possibility of setting up test bundle serv- 
ice for members. 


Income tax audits 

The chances of having your individual income tax 
return audited become more likely each year. It 
isn't strictly a matter of pure chance—your income, 
your deductions and other factors are considered. 
If you are called, the best thing to do is cooperate, 
but don’t volunteer information. If your auditor is a 
“Special Agent,” hold everything and call your law- 
yer—you are being investigated for tax fraud. 


Hotel laundering costs 


The linen supply industry takes a closer look at the 
American Hotel Association’s estimates of in-plant 
laundering costs and finds some areas such as rent, 
fringe benefits, depreciation, etc., have not been 


costed. Conclusion: Linen supply service is more 


economical than hote] laundry service, The AHA, 


which plays no favorites, says maybe so but no one 


cost formula is applicable to all situations. 


Coin-op drycleaning 
This new development was the talk of the show. 
Only one unit was actually on display at the Chicago 


exhibition, but orders were being taken with the 
promise of delivery in 40 days. There are still some 


bugs to be worked out but it looks as if the idea will 
catch on. 


Route development ideas 


Use novelty in your sales promotions. One plant 
went after coats in the middle of summer and got 
3,000 in one month./ Use monthly sales bulletins to 
lay down the basics of successful selling./ Get a 
salesman to sell and a routeman to deliver. 


Public relations activities 

New Jersey Laundry and Cleaning Institute will 
sponsor a Teacher's Seminar with Betty Best playing 
the key role. It is hoped that the teachers will carry 
the information back to the classroom and local 
plantowners will offer additional consulting service 
on laundering problems./ AIL lists materials availa- 
ble to laundrymen working with teen-age groups. 


Coin-op laundries 

An informal study shows municipal authorities are 
concerned with such matters as waste water dis- 
posal, vandalism and fires, which becloud an other- 
wise bright picture. 


Production ideas 

Better lot control reduces loss claims by 70 percent 
at Excelsior Laundry, Albuquerque, New Mexico./ 
Color-coding by floors and distribution carts give 
Denver’s Presbyterian Hospital better linen control. 


Executive health check-ups 


It pays to have a thorough physical check-up annu- 
ally and especially if yours is a one-man manage- 
ment. Article tells what makes a thorough exam, 
how much it costs and where to get it. 








FEMININE TOUCH -— with the American Institute of Laundering’s move toward more feminity in commercial laun- 
dries — Mrs. Fern E. Senn, President and General Manager of the State Laundry & Dry Cleaners, Inc. in Portland, Oregon, 
has established numerous innovations. A seamstress at State serves the emergency needs of all callers and a smart, feminine 
touch has been added at the main receiving station. The result — where formerly more men stopped at the “will call” depart- 
ment, now most customers are women, State operates home, commercial and linen supply divisions. Their fleet of 14 trucks 
services Portland’s entire metropolitan area. Amid these many changes, one thing remains unaltered—for over 20 years, State 
has used Prosperity Apron Cloths and continues to use them for maximum ironing efficiency. This is another example of how 
fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 
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In Industrial A LEADER IN INDUSTRIAL TEXTILES 
Fabrics 


Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: eon ¢ Atlanta * Baltimore * Boston « Los Angeles 
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Always look for this purple stripe in all PROSPERITY’ and ORIOLE* fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. © CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CiD., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO., Sunnyside, L. 1. © JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. © MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. * JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.—CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


*Trademark Mount Vernon Mills, Inc 
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SLING EXTRACTOR COVER 


The Sling Ring Extractor 
Cover acts as both hook and 
basket cover, does not have to 
be unhooked when placed in the 
extractor and then rehooked 
after extraction. It eliminates 
heavy unloading baskets, per- 
mits a greater pay load with less 
strain on the extractor motors 
and hoists. 

Cummings-Landau Laundry 
Machinery Company, Inc., 
3305-17 Ten Eyck St., Brook- 
lyn, N. Y. 


AD FOR COIN-OPS 


A new detergent, Condensed 
AD, Controlled Suds, is being 
packaged in 5-cent and 10-cent 
sizes for use in coin vending ma- 
chines. The “controlled suds” 
action is said to prevent suds 
overflow. 

Colgate-Palmolive Company, 
300 Park Ave., New York 22, 
Ne: Us 


DUPLEX IMPROVED 


The 1960 Duplex commercial 
washer has been increased to 
20-pound capacity. A new drive 
system adapts a_ two-speed 
motor for washing and extract- 
ing. A corrosion-resistant soap 
chute has also been added. 

International Duplex Corpo- 
ration, 1355 Market St., San 
Francisco, Calif. 


PLANT LAYOUT AID 


Printed on_ shrink-resistant, 
transparent, pressure -sensitive 
material, AG tapes and tem- 
plates are suitable for graphs, 
charts and plant layouts. A 32- 
page catalog illustrates these 
and other items in its new line. 

Applied Graphics Corp., 
Glenwood Landing, N. Y. 


LIGHTWEIGHT CART 


New lightweight Kart-All is 
a three-wheeled laundry cart 
designed to conserve space. The 
water-repellent bag will hold up 
to 75 pounds of wet wash. 
Larger bags are also available. 

K and S Metal Products Com- 
pany, 4206 N. Webber, Color- 
ado Springs, Colo. 


PERSONALIZED SHIRT BAGS 


The Kordite Company is of- 
fering polyethylene shirt bags 
personalized with the individual 
store’s name and_ trademark. 
The printed shirt bags are avail- 
able in five styles. 

The Kordite Company, Mace- 
don, N. Y. 


LARGER INDUSTRIAL HEATER 


A large industrial gas-oper- 
ated hot water heater has been 
added to the Ewing line. The 
Model 40 has an hourly recov- 
ery capacity of 850 gallons at 
100° rise, storage capacity of 
226 gallons and a B.t.u. input 
rating of 900,000. 

Ewing Manufacturing Com- 
pany, 2545 N.W. 10th St., Okla- 
homa City, Okla. 


FIVE-CENT COIN-OP PACKAGES 


Three Laundry Maid prod- 
ucts, detergent, dry bleach and 
instant starch, are now available 
in 5-cent packages. Also avail- 
able is a wall-type vending ma- 
chine to dispense them. 

Automatic Service and Sup- 
ply Co., Inc., 2701 E. Com- 


merce St., San Antonio, Tex. 


HOT WATER FOR LAUNDRIES 


The A. O. Smith Cer-Temp 
80 Recovery System permits 80 
percent draw of tank capacity 
through a new method of con- 
necting the circulating lines to 
the tank. For laundries and in- 
stallations where hot water is 
stored for one-temperature 
needs. Loose-leaf catalog CH- 
108, “Hot Water for Laundries,” 
has 100 pages of hot water heat- 
ing data. 

Permaglas Division, A. O. 
Smith Corporation, Kankakee, 
Ill. 


PROMOTIONAL SIGN KIT 


Now available to operators of 
Unimac coin laundries is a pro- 
motional sign kit consisting of 
eight wall signs and seven Day- 
glo window signs, all self-adhe- 
sive and silk-screened in two 
and three colors. 

Unimac Company, 802 Miami 
Circle, N. E., Atlanta 5, Ga. 

Continued on page 78 
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new products and literature 


For further information or literature, write the manufacturer on your business letterhead, mentioning THE LAUNDRY JOURNAL. 
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POKE PUTS IN A PLUG FOR 
THE SMALL LAUNDRY 


Once in a while, I hear from some 
reader of my column who seems to 
have got the impression (I don’t know 
how or where) that I think only the 
big laundries are important and that I 
take a dim view of the future for the 
small laundry. 


Well, I never said it and I won't say 
it now. Big oaks from small acorns 
grow, and certainly the big laundry M. A. 
had to be a little laundry first. It's true 
that what I manufacture and sell is only 
profitable in a plant that has a sheet and spread produc- 
tion of 1,200 a day or more. But I think there’s a good 
future for the well-managed, small laundry, especially in 
a growing community. And, Boy! How these suburbs 
are growing! Some places you just can’t find the country 
any more. 


Pocock 


The point is, are you small laundry operators taking 
the fullest advantage of the opportunities this mush- 
rooming population presents? When we think of a sub- 
urban district with hundreds and thousands of new 
homes housing young love and growing families, we 
naturally think of millions of diapers. But what about 
those thousands of sheets that get soiled daily in these 
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suburban homes, not to speak of the new hospitals and 
motels, etc., that are coming right along with them? Have 
you made any survey to determine what the possibilities 
are for developing some new business here and what 
results a promotion campaign to get it might have? The 
fact that you may feel you are not properly equipped at 
present to handle it is the last thing to worry about. If 
you can find the business, you can find a way to handle 
it. You may have to make some changes in your system, 
you may have to buy some new equipment, eventually. 
But nothing and nobody can stand still very long in this 
world and survive. We've got to grow or die. 

And don't get the idea that I'm saying this just hoping 
you'll get big enough to buy one of my machines. Gosh! 
I've been behind in my orders for so many months that 
if I ever caught up I would think it was a vacation. It'll 
be a long time, I figure, before I’ve supplied all the 
plants that can use my Spreaders right now. But I like to 
see plenty of activity, plenty of competition. The laun- 
dry business has been good to me. I like to see it grow 
and I like to see everybody that’s in it grow, too. That's 
just on general principles. I'd like to hear from some of 
you small operators and get your slants on what I have 
just said. I'm not as young as I used to be, but I'm still 
learning and maybe we can exchange some ideas that 
will make us both wiser—if not richer. 


UM. AA. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


A New England Laundryowner Writes: 


“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 


More Sheets— * Write For Full Facts 


APRIL, 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
7A" 


Reduces Labor Turnover 
No more back-breaking lifting and 


nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised. The tremendous in- 
crease in SAGER sales volume has 
made this possible. 


1960 


If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
a labor and tough competition. 

rite today for details and the 
names of — laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
AAL. P Uu 13, AA ry 
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Looking back at Chicago 


This year’s American Institute of Laundering’s exhibit was a great success. 
Both attendance and allied trade participation reached an all-time high. 
But the convention itself was disappointing in so far as paid registrations 
were concerned. 

The big questions, of course, are: WHY and WHAT can be 
done about it? We are sure that most plantowners recognize the value of 
association activities, yet relatively few gave these activities their support. 
The sad part is that this lack of support tends to have an adverse effect on 
future programs. 

@ It may be that times are too good. Trade associations seem 
to thrive in periods of crisis. Of course, the minimum wage threat is still 
with us and it looks as if it will get through Congress this year. But it’s 
difficult to keep members stirred up about the Wage-and-Hour thing over 
a 22-year period. 

@ It may be that the convention schedule did not provide 
plantowners with sufficient time to see the exhibits. And the exhibits are 
always the big drawing card. 

We estimate that a good association man who attended all 
AIL business sessions faithfully would have only four hours a day at the 
exhibit hall. This means that if he really wished to learn something about 
each of the nearly 300 exhibits presented, he could only devote about 
three or four minutes to each over the four-day period. 

It’s possible that a four-day show is also too long (and too 
expensive) for the average convention-goer to enjoy. 

@ It may be that the convention sessions themselves need 
some alteration. This is not intended to reflect discredit on the speakers 
of this year’s program—they did an excellent job. But it seems to us 
that the format, over the years, has become too static, too pat, too pre- 
dictable to whet plantowners’ interest and curiosity. We could use a 
couple of more MacIntosh presentations to liven things up. 

The Public Relations in Action presentation, which should 
have left us standing on our chairs, never quite got off the ground. (We 
do hope that next year the female images will be allowed to speak their 
own minds instead of following a script prepared by a third party. We 
could learn a lot from these gals who are actually on the firing line in this 
campaign. And we know the PR program creates more than just goodwill. ) 

@ Perhaps the powers that be should consider charging an 
admission fee to the exhibits as a means of supplementing convention 
income. The allied trades have frowned on this in the past since they did 
not wish to discourage any possible prospects from seeing their exhibits, 
and this is understandable. But in recent years even the strictly public 
exhibits like the Flower Show, the Boat, the Home and Car shows, all 
charge admission fees. 

But it is not our purpose to say what should or should not 
be done. We think this is an obligation which the members themselves 
should assume for the good of the association. It’s really your show and 
you should take enough interest in it to want to make it better. Make your 
opinion known to the district director who represents you or contact AIL 
directly. 
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“Our Dyna* Pak 
Press has gu ven US 


2'/, years of efficient, 


trouble-free service.” 


Philip Snyder, President 
Economy Dry Cleaners 
Newburgh, N. Y. 
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American’s new 


DYNA-PAK 


** |. . the Dyna-Pak, in our Formatic 
Shirt Unit, has been in constant opera- 
tion since June, 1957. It has proved 
extremely satisfactory in every way, es- 
pecially its simple, maintenance-free 
operation.” 

See for yourself how Sealed Power and 
unusually Simple Design make the all- 
new Dyna-Pak the smoothest operat- 
ing, easiest-to-maintain laundry press 
ever developed. Call your nearby 
American representative, or write for 


Catalog AK 230-002. 


THE AMERICAN LAUNDRY MACHINERY CO., CINCINNATI 12, OHIO 
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It’s what’s 
‘out front” 
that counts 


AKA Winghe 


Nope. We’ve never sold a single 
pound of Satinette or Satinette 
“Quick Starch” to penguins. 
But they put up such a “good 
front” we wish we did. 


More and more men pride 
themselves on good appearance. 
And laundries that finish their 
shirts best get their business. 


Satinette has been “out in 
front” for years. Never separates 
or congeals. Cook it once. Use it all. 


Satinette Quick Starch requires 
no mixing or cooking. Just add dry 
to the wheel. New, easy-to-use 
Satinette Quick Starch saves 
time, labor and money. 


ASK YOUR KEEVER-BEACH 
DISTRIBUTOR 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 


A complete line 
of wash-room products 


SOAPS «DETERGENTS 
BLEACHES «SOURS 
STARCHES *WATER and 
FABRIC SOFTENERS 
PRESS PADS 
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“Amerwan’s new 
Dyna*Pak 1s by far 
the best press 
I’ve ever had.” 


John S. Borasi, Manager 
Dodge Laundry & Linen Supply Co. ® 
Fresno, Calif. Ki 
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American’s new 


DYNA:PAK 


... the Dyna-Pak is superior to any 
other press on the market. Its sim- 
plicity, ease of operation, equal ironing 
pressure, and fast heat transfer have 
helped us to increase production and 
offer a better finished garment.” 

See for yourself how Sealed Power and 
unusually Simple Design make the all- 
new Dyna-Pak the fastest, smoothest 
operating laundry press ever de- 
veloped. Call your nearby American 
representative, or write for Catalog 


AK 230-002. 


THE AMERICAN LAUNDRY MACHINERY CO., CINCINNATI 12, OHIO 


Re Se 
ote 





z 
eal —i gf feria) 








How did the 72nd Annual Convention 
and Exhibit of the American Institute 
of Laundering, held in Chicago, Feb- 
ruary 25 through 28, compare with 
shows of the pastP Here are some of 


the details: 


LARGEST EXHIBIT TO DATE 

This year’s machinery and products 
exhibit at the International Amphithe- 
atre was the largest in the American 
Institute of Laundering’s history. 
e A total of nearly 300 allied trade 
firms 73,000 
square feet in actual exhibit floor 
space to display approximately $2 


million worth of equipment. 


participated, buying 





ALSO BEST ATTENDED 
This year’s AIL show also broke all 
previous attendance records by any- 
body’s count. The Laundry and Clean- 
ers Allied Trades Association com- 
pares the totals this way: 
1960 1958 


6,424 


4,256 


Customers 
Allied Trades 


10,680 
11,860 


13,094 
13,703 


LCATA Totals 
AIL Totals 


The AIL’s tabulations include “Spe- 
cial Registrations” for guests, trade 
paper representatives and others, 
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Besides the delegates from all the 
states in the Union, this year’s show 
attracted representatives from 15 for- 
eign countries. 

e One possible reason for the record 
attendance was the fact that the Na- 
tional Institute of Drycleaning and 
the National Association of Institu- 
tional Laundry Managers held their 
conventions in Chicago at the same 
time, Their numbers helped to swell 


the totals. 


BUT ONE SOFT SPOT 

In spite of the record turnout, AIL 
officials had to face one disturbing 
fact. Paid registrations were off. Only 
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575 of its members paid to attend 
AIL convention sessions and _ social 
functions. That’s about one-half the 
number that paid at the previous con- 
vention held in the same city two 
years ago, 

By comparison, the NID reported 
a paid attendance of 1,002 and 
NAILM boasted of an all-time high 


242 paid registrants. 


PLANT REPRESENTATION 

While a nose count is one thing, 
it’s always interesting to note attend- 
ance in terms of the number of plants 
represented. Judging by the AIL reg- 
istration lists for the first three days of 
the show, there were just about as 
many laundry plants represented as 
there were drycleaning. A rough 
breakdown of the lists worked out 
this way: 
Drycleaning plants 1,400 
Family laundries 
Automatic laundries 
Institutional 
Industrial 
Linen supply 


BREE Stes eo ewe 6 SR 


Total plants 


Perhaps the most surprising thing 
here was the number of automatic 
laundries (mostly coin-ops, # plant 
names are indicative) represented. 
From all indications these plants did 
not include etsablishments owned and 
operated by professional launderers. 

The institutional figure includes 
hospital, hotel, Veterans Administra- 
tion and military establishments. 


PLANT SERVICES 

Another interesting thing which be- 
came apparent in studying the regis- 
tration lists was the extent of diversi- 
fication in the laundry and drycleaning 
industries. As each person registered 
for the show he was asked to indicate 
the type of services done by his plant. 
There were four choices offered— 
laundry, linen supply, drycleaning and 
rug cleaning. Some, obviously, indi- 
cated services which were “farmed 
out,” but even so the facts are im- 
pressive. 
@ Of the family laundries registered, 


approximately 80 percent indicated 





LAUNDRY DIVERSIFICATION (966 Plants) 


Services Laundry DC 
Offered Only 


Plants 
700 
600 
500 
400 
300 


200 
100 


KEY: 

L—Laundry 
DC—Drycleaning 
LS—tLinen Supply 
RC—Rug Cleaning 





DIVERSIFICATION 
BY DRYCLEANERS 


(1400 plants) 





some degree of diversification. The 
most popular forms were tabulated as 
follows: 

Drycleaning .. 74l } Out of 

Rug cleaning . 230/966 


Linen supply . 226) family plants 


e Among drycleaning plants, 55 per- 
cent indicated some degree of diversi- 
fication. And the breakdown ran this 
way: 

Laundry 699} Out of 

166 > 1,400 


Rug cleaning . 
17) cleaning plants 


Linen supply . 
It seems safe to assume that the 
bulk of the cleaners who checked off 


a laundry sideline were referring pri- 
marily to shirt laundering and that 
many are actually farming this service 
out. Unfortunately, there was no way 
of determining the exact number. 

Of the 43 linen supply plants regis- 
tered, 22 checked sidelines in laundry 
and rug cleaning. Many of these, of 
course, indulge in sidelines which 
were not specified in this abbreviated 
survey. It broke down this way: 

18) Out of 43 


8{ linen plants 


Laundry 

Rug cleaning . 
But so much for the facts and sta- 

tistics—now on to the convention ses- 


sions. Continued 








reviews the 
Big Show ... 


A.I.L. convention 
highlights 


by THE LAUNDRY JOURNAL STAFF 


THE THEME of the 72nd annual 
American Institute of Laundering 
convention which took place at the 
Conrad Hilton Hotel in Chicago this 
year was “Serve and Sell Like Sixty.” 

And during the four-day program, 
a team of more than two dozen speak- 
ers suggested ways in which this goal 
might be accomplished. 

While it’s difficult to pinpoint the 
one best feature of this outstanding 
program, it seems safe to assume that 
the delegates were most interested in 
the industry’s Public Relations pro- 
gram since a great many of them have 
a stake in it. 


PR IN ACTION 

This year’s presentation was in- 
tended to show how several plant- 
owners are currently using women in 
their organizations to create a more 
desirable feminine image for their op- 
erations. To be specific: 

® Catherine Smith (AIL’s “Susan 
White,” who is also “Susan White” 
for the Excelsior Laundry, Indianapo- 
lis, Indiana) demonstrated telephone 
technique and how to soothe irritated 
customers. 

e Kay Woods of Sparkle Cleaners 
& Launderers, Bakersfield, California, 
demonstrated a typical TV commer- 
cial on the care and selection of linens 
which is of interest to homemakers. 
And told how this medium is most ef- 
fective in giving visual demonstra- 
tions; e.g., stomping on a packaged 
lay-down shirt collar offers a dramatic 
means of showing how it defies crush- 
ing. 

® “Mary Best” of Bestway Laun- 
dry, LaGrange, Illinois, conducted a 
mock plant tour and told how to use 
it to best advantage. She pointed out, 
however, that this effective device was 
not suited for rundown plants. 

e Anita Welch, representing Cole’s 
Laundry and Cleaners of Grand 
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AIL President David Wallace, shown here at the annual 
banquet, announced plans for a 10-month survey on laun- 
dry distribution costs to be conducted by the Armour Re- 


search Foundation 


> Distribution cost study approved by board; 
results to be given at next convention 


> PR for PL program wins vote of confidence; 
will still be financed by individual plants 


Rapids, Michigan, suggested offering 
customers an information service on 
fabric care and maintenance. She ad- 
vised going easy on the commercials 
and recommended giving the caller 
the choice of doing it herself or send- 
ing it to your plant where the treat- 
ment of stains was concerned. 

Marjorie Dobbs, Monarch Laun- 
dries, New Haven, Connecticut, in- 
troduced each of the participants and 
passed along this information: The 
PR program is catching on and is now 
being used in about half the states. 
About one-third have home coun- 
selors who call on customers in their 
homes. 

In concluding this program, the 
sponsoring plantowners themselves 
came forward to comment on their 
individual programs. General consen- 
sus: “We haven’t been at it long 
enough but we know it creates good- 
will for us.” 

As a result of an open meeting for 
all PR program participants, the pro- 
posal to make the program an integral 
part of AIL activities to be sponsored 
by members’ dues was turned down. 
The program will be financed, as in 
the past, by individual subscription. 


Pursuing earlier Motivation Re- 
search findings, AIL President David 
P. Wallace, Jr., announced the board 
of directors approval of a 10-month 
survey on the cost of collection, de- 
livery and over-the-counter operations. 
The purpose of this survey is to find 
ways and means of combatting the 
ever increasing costs in this area of 
laundry operations. 

The Armour Research Foundation 
of the Illinois Institute of Technology 
hopes to conclude the survey work 
and have its recommendations ready 
in time for AIL’s 1961 convention, 
which will be held in Philadelphia. 


DIVERSIFICATION PANEL 

Uniform Rental: Jack Scharff, Model 
Laundry-Cleaners, Memphis, Tennes- 
see, described the workings of his 
plant’s eight-month-old uniform rental 
service. One eye-opening fact: Re- 
placement represents 20 percent of 
sales exclusive of new accounts which 
require an additional 23 percent re- 
placement. 

Shoe Repair: Vernon W. Oie, Jr., Fox 
Valley Cleaners & Launderers, St. 
Charles, Illinois, was a_ pinch-hit 
speaker on shoe repair service and 
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Public 


AIL Alumni elected, left 
to right: Ray Martin, 
Fitch's Laundry, La- 
Salle, Illinois, and Jack 
Follrath, Perfection 
Laundry, Springfeld, 
Ohio, to serve them as 
president and vice-pres- 


ident respectively 


Smith, Kay Woods, Mary Best and Anita Welch—four pro- 
fessional women who are creating the female image for the 


respective plants 


The panelists discussed diversification, 


trol, and all types of store operations during 
attracted approximately 500 members to ea 


repeated much of the information he 
gave as a panelist on this subject last 
year. (See LJ, April 1959 issue, page 
11.) New facts: Shoe service can be 
put on a three-day schedule. Fox Val- 
ley gets $7.50 for full sole, new heels 
and shine on a 40 percent mark up. 
Shirt Sales: E. A. Mall, Llewellyn’s 
Laundry, Louisville, Kentucky, felt 
that shirt manufacturers’ promotion 
of wash-and-wear on the basis that 
“it doesn’t have to be sent to a laun- 
dry” amounts to “an act of war.” A 


APRIL, 1960 


cost reduction and quality con- 


the four-day program which 


h se 


ssion 


pioneer in the shirt selling plan, Ed 
Mall told the group that the launder- 
ers and cleaners in his city have sold 
10,000 shirts through their own out- 
lets since the plan was begun last 
May. New wrinkle: Since shirts have 
been found to last three years, Mall 
plans to put the date in the collar 
where the customer will see it more 
often rather than just date the tail. 

Mop Rental: Richard E. Hager, Meek- 
er Laundry, Marshalltown, Iowa, gave 
a report on his company’s 2% years 


in the mop rental field. His story will 


be carried in our next issue. 
Shirt Rental: William H. Weaver, Jr., 


Metropolitan Laundry, Seattle, Wash- 


ington, gave some pointers on shirt 
rental service based on his three years 
experience in the field. For example, 
he felt that quality finishing and but- 
ton replacement were most important 
in retaining rental customers. And he 
observed that linen supply route sales- 
men are better on picking up soiled 
work on each delivery than regular 
laundry route salesmen. 
Too Many Sidelines? Elmer Strand- 
berg, AIL Department of Research 
and Education, suggested that new 
services should be related to launder- 
ing to make best use of existing per- 
sonnel and facilities. He warned that 
diversification 

(1) needs more management, 

(2) requires promotional expense, 

(3) usually requires a sizable in- 
vestment to get started, and 

(4) there’s a tendency to forget 
one’s bread-and-butter business. 





COST-QUALITY PANEL 

Irving Garcelon, The Knox Laun- 
dry, Galesburg, Illinois, outlined this 
formula for locating the weak spots in 
one’s plant operation: 

(1) Keep accurate cost records 
and compare them with those of other 
plant operators. 

(2) Where your costs are higher, 
try to find out why the other plant’s 
are lower. 

(3) Then make the changes that 
will bring your costs in line. 

Kenneth D. Weiser, M. R. Weiser 
and Company, advised his listeners as 
to the type of production records 
needed to keep costs under control. 
Every plantowner, he said, should 
know how many pounds or pieces are 
produced daily in every department 
and the number of hours worked. 
From this you can compute the pro- 
duction per operator hour, which is 
the most important tool needed to set 
up and control standards. Few plants, 
he believed, follow up on these simple 
records on a consistent daily basis. 

Everett H. Brink, manager, AIL 
Production and Engineering Depart- 
ment, said that work simplification 
was the key to lower costs in plant 
operation. He suggested the installa- 
tion of shake-feed tables, elimination 
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of back folders, the wearing apparel 
point system, etc., as means of reduc- 
ing costs. 

A. L. Christensen, A. L. Christen- 
sen and Associates, Joliet, Illinois, 
told the delegates how qualified man- 
agement engineers could help them 
in their plants. The key is that the 
plantowner must have confidence in 
the engineer and follow through on 
his recommendations. 

Plantowner Gus Anderson, Silver 
State Laundry, Denver, Colorado, 
recommended graphing production 
records to give a visual picture of the 
plant’s efficiency. 

Dick Pearson, executive secretary, 
Florida Institute of Laundering and 
Cleaning, pointed out that route costs 
could be reduced by increasing sales. 
One of his suggestions, in this respect, 
was to set up a good solicitation pro- 
gram—one which required the sales- 
men to make four new calls a day 
and give a report on each call made. 
Follow-ups could be made by phone 
and direct mail, until every effort had 
been made to convert the prospect to 
a customer. 


STORE OPERATIONS PANEL 

Coin-Ops: Thomas Schultz, Monarch 
Laundries, South Bend, Indiana, and 
Daniel R. Christensen, AIL Produc- 
tion and Engineering Department, de- 
scribed the layout and operations of 
coin-operated stores, which seemed 
to elicit the most interest judging by 
the questions asked at the conclusion 
of this session. Mr. Schultz talked 
about his own operations and Mr. 
Christensen dealt with the AIL’s 
coin-op. 

New Building: W. A. Bauserman, 
Chamberlin Laundry, Phoebus, Vir- 
ginia, chose as his subject “Nice Look- 
ing Stores Speak for Themselves.” 
And the color slides of his brand-new 
plant did just that. 

Drive-Ups: Paul Branch, Domestic 
Laundry, Kankakee, Illinois, gave 
some tips on how to select new loca- 
tions. As far as his drive-up was con- 
cerned he noted that the slide-out 
window tray on one side of the drive- 
up attracted just about the same 
number of customers as did the walk- 
in side. He also noted that one girl at 
the drive-up store handles just about 
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the same volume as six in the main 
plant store. 


Counter Training: Jack Chin, Chin’s 
Laundry and Cleaners, Mobile, Ala- 
bama, summarized his talk on training 
store girls this way: (1) choose your 
girl carefully, (2) provide her with a 
good instructor, (3) use a training 
manual, (4) give the girls good su- 
pervision, (5) continue training. 
Package Plant: Sol Krevlin, Darien 
Cleaners and Laundry, Darien, Con- 
necticut, described package plant op- 
erations in terms of his own brand- 
new plant. 


He defined a package plant as a 
fully activated location, which can 
offer a combination of services. It’s 
primarily cash-and-carry, but it can 
also have routes. And it offers fast 
(one-day) service on laundry and 
drycleaning. 








Congressman Noah M. Mason (R., 
Illinois) and columnist Fulton Lewis, 
Jr., Washington, D .C., both warned 
their listeners that the weaknesses of 
government could only be corrected 
by an aroused electorate that would 
let its elected representatives know 
how strongly they felt about legisla- 
tive proposals. 


At the Wage-Hour Membership 
luncheon, Harold K. Howe, manager, 
AIL Washinton, D. C., office, agreed 
with Congressman Mason’s opinion 
that nothing constructive would come 
out of this sessicn of Congress. He 
thought we would get a $1.10 mini- 
mum wage and believed the matter 
would be brought to a head right 
after the civil rights bill is put out of 
the way. 

Thirty-one laundryowners were 
awarded prizes, in nine categories, at 
the 19th annual Advertising Contest 
luncheon. 

The Laundry and Cleaners Allied 
Trades Association’s “Old-Timers 
Club” elected these officers for the fol- 
lowing year: Lester Francis, president; 
Mark M. Baddeley, vice-president; 
Richard Lane, secretary-treasurer, and 
Sam Zuckerberg, Sergeant-at-arms. 

Larry Kline, immediate past pres- 
ident of the Linen Supply Association 
of America, gave an informal talk at 
the AIL Alumni meeting on his ex- 
periences in Russia. OO 
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THIS YEAR’S conference in Chicago 
was one of the largest and best at- 
tended in the National Association of 
Institutional Laundry Managers’ 20- 
year history. 

A total of 242 registered for the 
conference at the Hotel Sherman in 
Chicago, February 24 through 27. 
And approximately 200 were present 
at every session. 


NEW BUSINESS 

The business meetings are usually 
one of the liveliest portions of an 
NAILM conference and this year’s 
meeting was no exception. Here’s an 
account of some of the proceedings: 

1. The NAILM’s advisory council 
saw a pressing need for more educa- 
tional programs for its members in the 
form of regional conferences. Nat- 
urally, such programs take money. So 
the members voted to increase their 
annual dues from $3 up to $5 per 
year. The resolution was passed by a 
vote of 335 to 233. 

2. Another resolution proposed the 
study of bundle testing service with 
the view that such a service might be 
set up exclusively for NAILM mem- 
bers. This resolution was passed by a 
vote of 363 to 218, in spite of some 
objections from the floor that many 
NAILM members belonging to the 
American Institute of Laundering al- 
ready have this service available. 
LAUNDRY 
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Laundry managers from all over the country turned out for the four-day program at 
Chicago’s Hotel Sherman to be brought up to date on all phases of plant management 


However, it was explained that the 
purpose of the resolution was merely 
to explore the possibility of offering 
this service in the future and that no 
immediate action would be taken to 
supplant those services presently of- 
fered. 

3. Considerable thought was also 
given to the hiring of an outside firm 
to serve as business consultants to the 
NAILM for the purpose of improving 
the association’s efforts on a national 
level. A representative of one business 
management firm was on hand to ex- 
plain the advantages of such an ar- 
rangement, but no decision was 
reached at this time. 

4. Members’ fears of proposed wide- 
spread closing of VA hospital laun- 
dries were allayed with the report that 
“such a possibility is not in the cards 
at the present time.” Only 5 out of 
102 VA hospital plants have been 
closed and these are test cases. Cost 
comparisons between commercial and 
in-plant services are, as yet, incon- 
clusive. The final decision may hinge 
on what hospital administrators think 
of commercial service. 


LINEN REPAIR 

The largest panel on the program 
was the panel on linen repair. Frank 
L. Muddle, assistant director of Cleve- 
land (Ohio) Clinic Hospital; James 
Mahoney, director of laundry, of 
(Boston) Massachusetts General Hos- 
pital, and Paul Wolf, laundry man- 
ager of Cedars of Lebanon Hospital, 
Los Angeles, were the panel members. 

It was generally agreed that most 
hospitals are making repairs with the 
same methods that were used 50 years 
ago. In light of present-day labor 
costs those old-time methods are no 
longer practical and must be replaced 
in some manner by newer methods 
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that will accomplish the job in far less 
time and at far less cost. 

It was also brought out that there 
is a need for better supervision of 
most repair departments since the 
menders repair items that often are 
unserviceable even after mending is 
completed. This is an unnecessary ex- 
pense and can be controlled only 
through closer management attention. 

The expression “condemned” in re- 
ferring to linen, it was suggested, 
might better be supplanted by the 
more accurate term “downgrade” in 
order to give a clearer picture of linen 
stocks on hand. It was also pointed 
out in this discussion on semantics 
that linen is never really “discarded” 
but rather “consumed,” since it is put 
to other use after it is no longer serv- 
iceable in its original state. 

The use of patching machines is 
gaining increased acceptance among 
hospital laundries. These patches are 
applied in from 15 to 25 seconds, 
where sewing-machine mending may 
take anywhere from 7 to 15 minutes. 
This technique may be part of the 
answer to lowering costs in repair de- 
partments. 

It was also suggested that trouble- 
some ties and tapes might be elim- 
inated to reduce repair and replace- 
ment with the use of new stainless- 
steel fasteners or grippers. The LM 
may have to do a selling job on his 
administrator to get these since the 
old-style brass grippers were a nui- 
sance in themselves. Unlike the old 
style, the new ones will not crush nor 
will the metal discolor or deteriorate 
the fabric around it. 


PRODUCTION IDEAS 

Julius Krasner, director of laundry 
services, Barnes Hospital Group, St. 
Louis, Missouri, gave a comprehen- 


sive rundown on the many factors af- 
fecting presswork production. He 
touched on such things as steam, pres- 
sure, padding, incentives, layout, pre- 
conditioning, pressing procedures, etc. 
He also urged LM’s to consider finish- 
ing costs where they might have a 
say in uniform selection. He pointed 
out that a particular uniform with 
which he was acquainted required 
only 9 lays while another under con- 
sideration took 16 lays. The difference 
in production time was the difference 
between 40 hours and 100 hours. 

Jack Kerwin, sales manager, Mc- 
Avoy Sales and Service Co., Inc., 
Brooklyn, pointed out the many cost- 
saving advantages of the combination 
washer-extractor. For example, the 
combination unit was said to reduce 
water requirements by 60 percent; 
mending 35 percent; besides giving 
high-speed washing and minimized 
work handling. 

Fred B. Kaan, Chicago District 
Manager, American Laundry Ma- 


chinery Company, presented a film on 
some of the new techniques used at 
General Linen to improve flatwork 
production. One idea showed how a 
continuous preconditioning tumbler 
was adapted to serve two ironers. 


BETTER CONTROLS 

G. A. Weidenier, American Hos- 
pital Association, told the delegates 
the average linen replacement costs 
had increased to about $80 per bed 
per year. And he outlined some ideas 
that he felt should be incorporated in 
linen control programs: (1) each de- 
partment should have a quota, (2) 
linens should be color-coded by de- 
partments, (3) minimize handling 
with the use of linen carts, (4) take 
a piece count every six months. 

Robert C. Archer, manager, AIL 
Department of Accounting, outlined 
the basic steps to be followed in set- 
ting up a cost accounting procedure 
for institutional laundries. 


PERSONNEL PICTURE 
Alvin A. Dost, regional director, 
Bureau of Apprenticeship and Train- 
ing, U. S. Department of Labor, gave 
a general talk on the future labor mar- 
ket prospects. (See “The Labor Pic- 
ture,” March LJ, pages 28 and 29.) 
Robert Marrowitz, assistant di- 
rector, Mount Sinai Hospital, Chi- 
cago, spoke of “Personnel Relations in 
Institutions.” 
Al M. Henning, sales director, Re- 
Continued on page 73 
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“Bring all your 


books 


and records... 


WHEN YOU FILED your Federal in- 
come tax return last year, you prob- 
ably forgot about it. But the govern- 
ment didn’t. 

Checks are made and the chance 
that your return will be checked in- 
creases as additional mechanical and 
electronic equipment acquired by the 
Internal Revenue Service releases 
more revenue agents for field duty. 

The average taxpayer who is called 
to account receives such a notice with 
mixed emotions—surprise, annoyance, 
indignation and maybe a little anxiety. 
Perhaps his first thought is— 


BUT WHY ME? 
The decision as to who will be aud- 
ited is in part a matter of chance, but 


not pure chance. 


® First of all, nearly all tax returns 


are screened for mathematical accur- 


acy. One in four contains an error, 


according to the Internal Revenue 
Service, and 90 percent of these er- 
rors favor the taxpayer. 

Any underpayment of tax thereby 
discovered is immediately billed to 
the taxpayer. Overpayments are re- 
funded. A taxpayer has no right to 
appeal a mere arithmetical error. 
Either he is demonstrably right or 
wrong; a court has nothing to decide. 
Since an underpayment will cost you 
6 percent interest it's a good idea to 
doublecheck the arithmetic of your 
return even if it's done by your own 
accountant. 

@ Your gross income will also influ- 
ence the degree of scrutiny which 
your tax return will receive: 

—If you make $25,000 plus, the 
Internal Revenue Service will make 
every effort to audit your individual 
tax return and investigate its legal and 


factual accuracy. There are only about 





by ALLAN J. PARKER... 


...@ New York attorney who specializes in 

tax matters. He has a Bachelor of Laws degree 
as well as Master of Laws degree in taxation. 

A previous article by Mr. Parker, “16 Ways 

to Save Money on Your Income Tax,” appeared 
in these pages February 1959. 


600,000 of these in the whole country 
each year. 

—If you make $15,000 to $25,000 
gross income, the policy is to audit as 
many returns as the work load will 
permit and screen all returns care- 
fully. 

—Under $15,000 gross income re- 
turns are subjected to a screening 
process. This simply means that an ex- 
perienced revenue agent looks for any- 
thing on the return that seems out of 
line. 

For example, suppose the assistant 
plant manager of a large laundry had 
a gross income of $7,000 and claimed 
$1,000 deduction for “contributions to 
church.” He may, of course, be an ex- 
tremely generous church member. But 
the Internal Revenue Service may well 
conclude this return should be checked 
more closely. 

Similarly, large entertainment de- 

ductions, which may be perfectly ac- 
ceptable for the sales manager of a 
large linen supply service, would be 
questioned on the return of, say a 
hospital laundry manager. 
@ A tax return calling for a large re- 
fund increases the likelihood of audit. 
@ Finally, there is always the possi- 
bility that an audit is brought on by 
an anonymous letter or telephone call 
from a spiteful neighbor or a disgrun- 
tled former employee, accusing the 
taxpayer of cheating on his taxes. 
There’s not much that can be done 
about this kind of thing. 

There are two types of audits. 
Sometimes the audit is confined to 
what is known as a desk audit. The 
taxpayer, in this case, is requested to 
come down to the District Director's 
office with his cancelled checks—fre- 
quently those relating to one or two 
points that an agent wishes to scruti- 
nize. In the case of the assistant plant 
manager mentioned earlier, the agent 


might be interested just in the $1,000 


charitable contribution. 
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For business proprietors or partners, 
the second type of audit, known as a 
field audit, is more likely. This means 
that a revenue agent will come to your 
plant and ask to see your books and 
records and check them against the 
figures on your return. 


WHAT SHOULD | DO WHEN THE 
AGENT COMES? 

It is usually best to cooperate freely 

with the agent, letting him see your 
books, bank statements and cancelled 
checks. Ordinarily, he has a legal right 
to see all your financial records. 
@ Your bookkeeper should be told to 
answer the easy questions, save the 
hard ones for you. Neither of you 
should volunteer information. 

One taxpayer, for instance, got over- 
ly enthused about the shows he and 
his wife had seen while attending an 
industry convention in New York. The 
revenue agent called his attention to 
the fact that he had deducted ail his 
expenses of the convention and want- 
ed to know “How come?” It took quite 
a bit of explaining to convince the 
agent that this was legitimate business 
entertainment. 


SHOULD 1 CALL MY ATTORNEY 
OR ACCOUNTANT? 

You can always call your attorney 

or accountant. But whether they are 
necessary or not depends on the facts 
in your case. 
@ If you prepared your own tax re- 
turn and you or your bookkeeper 
pretty well understand your record 
keeping system, it might not be nec- 
essary or even particularly desirable 
to call in outside assistance at this 
stage. It might only serve to arouse 
the agent’s suspicions if an accountant 
were at his elbow. 

On the other hand, if your return 
is a particularly complicated one, or 
your records are in such form that 
they require a good deal of explana- 


tion, professional assistance is in order. 


@ It’s a good idea to tactfully ask 
to see the agent’s credentials during 
the preliminary introductions. If these 
indicate he is a “Special Agent” stop 
the audit there. This means you are 
being checked for tax fraud. You 
should call your attorney—not your 
accountant— before you go any fur- 
ther. 

It hardly needs to be pointed out 
that any tax audit will go a lot more 
smoothly 

— if your books and records are ade- 
quate and complete. 

—if your deductions are substanti- 
ated by cancelled checks, vouchers, or 
receipts. 

— if as little as possible is left to the 

agent’s acceptance of your oral state- 
ments. 
@ Remember, the law places on you 
the burden of proving your return is 
right; the agent doesn’t have to prove 
it’s wrong. Sometimes, of course, you 
have to fill in the gaps. If so, be care- 
ful what you say. Two or three mis- 
takes in answering questions and the 
agent is likely to begin to doubt your 
word on everything. 


WILL MY RETURN BE ACCEPTED AS FILED? 
Sometimes, but it’s a rare business 
audit that results in no adjustment 
whatever. 
@ The adjustments that agents most 
commonly make in auditing individual 
business tax returns generally concern 
themselves with errors of fact or allo- 
cation. 
—For example, the agent in one case 
may insist that an adjustment must be 
made denying part of the deduction 
claimed for the expenses of an execu- 
tive car, where the auto was used in 
part for family shopping and other 
personal purposes. 
—Another source of frequent adjust- 
ments is repairs. The costs of fixing 
up your plant, such as painting, re- 
placing windows, and mending cracks 
in the plaster, are, of course, deducti- 
ble expenses of repair. But if you also 
redo your roof, the revenue agent is 
likely to insist that this cost is not a 
deductible expense but can only be 
recovered through depreciation de- 
ductions over a number of years. 
—Depreciation itself is another fruit- 
ful source of adjustments, with tax- 
payers frequently claiming what seems 
to the agent unreasonably short useful 
lives for property. 
—Entertainment deductions are also 


Continued on page 66 
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Which is really more economical? 


Would daily linen costs in an Ulster County, New York, hotel that 
operated its own laundry be 70.7 cents per room, or would they 


be closer to 89 cents? 


Last spring L. A. Bradley, laundry and textile consultant 
for the American Hotel Association, released results of a 
survey that indicated the hotel could launder its own linens 
— including for each room four sheets, two pillowcases, four 
bath towels, and four face towels—at a daily per-room cost 
of 70.7 cents. 

The Linen Supply Association of America, Chicago, last 
month announced that its own study indicates a daily cost of 
more than 89 cents per room would be more realistic. 

This compares with a cost of 82 cents per day for each 
room if the same hotel used linen supply service, a figure sug- 
gested in Bradley's research and accepted by the Linen Sup- 
ply Association. 

Furthermore, Samue) B. Shapiro, secretary of the LSAA, 
stressed that the revised figures for the hotel-operated laun- 
dry don’t put a price on a number of factors which are in- 
cluded at no extra charge in the price of linen supply but 
which might well figure in the costs of running a hotel-oper- 
ated laundry. 

Here is how LSAA suggests costs should be figured: 


EQUIPMENT: 

Mr. Bradley determined that the following equipment 
would be required to process a weekly load of 3,800 pounds 
for average occupancy and 5,000 pounds for peak occupancy. 

© 75-pound open-end washer with two-speed drive for 
blankets 

@ 30-inch extractor 

® 36 by 30-inch drying tumbler 

© 100-inch 800-type gas-heated ironer 

This equipment, Bradley said, would be adequate to han- 
dle peak loads and would cost about $10,000 installed. 

The Linen Supply Association suggests that the $10,000 
figure be accepted for determining costs . . . but it has mis- 
givings. The reason: there is doubt that the equipment is 
large enough to handle peak loads. 

The LSAA points out that the American Hotel Associa- 
tion’s manual, “Hotel Linens,” published in 1952, says that 
cost of laundry equipment and installation for a hotel of 
100 to 125 rooms would be about $12,000. The linen sup- 
pliers say that this larger expenditure would pay for equip- 
ment with a greater capacity, which might very well be nec- 


essary at various times. 


In an eight-hour day, the LSAA figures, the 75-pound 


washer could handle 925 pounds of laundry. It is conceded 


28 


by JOSEPH W. KUTCHIN 
Harshe-Rotman, Inc., Chicago 


that the need for washing all linens in a room is unlikely (for 
instance, single occupancy in a room with twin beds), but it 
is entirely possible that occasions will arise when eight-hour 
capacity for the less expensive equipment is reached or ex- 
ceeded. 

For instance, in a peak period, if all linens in each room 
were laundered, the daily load would be 1,180 pounds (11.8 
pounds per room). If only 80 percent of the linens needed 
washing, the load would be 944 pounds, which is still slightly 
beyond eight-hour capacity. 

Commented Mr. Shapiro: “Most likely the times that ca- 
pacities are strained would be rare, but such possibilities do 
exist. Furthermore, no accounting has been made of the pos- 
sibility of servicing the hotel’s dining room or kitchen. So 
although we allow the $10,000 figure in computing costs, 
there would still be a good case for considering the $12,000 
suggested by Bradley in 1952 for a hotel of similar size. In 
fact, it would probably take nearly $14,500 now to buy what 
$12,000 did eight years ago.” 

DEPRECIATION: 

In the figures released by Bradley, no allowance has been 
made for equipment depreciation. The LSAA points out that 
a 10-year depreciation period is generally accepted for this 
type of equipment. Thus the yearly depreciation rate would 
be $1,000 or $19.23 a week. 

LINEN INVESTMENT: 


Although replacement of linens is provided for in Bradley's 


survey, the investment in an adequate inventory is also an 


important factor in cost (see “Return on Investment” below). 
The AHA has recommended an inventory of three times base 


requirement, which would be 1,200 sheets at $2 each, 600 


pillowcases at 50 cents each, 1,200 bath towels at 50 cents 
each, and 1,200 face towels at 50 cents each, for a total linen 
investment of $3,900. 


RETURN ON INVESTMENT: 


The LSAA points out that it is unlikely that the equipment 
and linens would be bought outright and that interest charges 
on the loan should be added to the cost. However, to be con- 
servative and for purposes of simplicity, it accepts the 
assumption that the transaction is handled with cash. In such 
a case, the loss of return which would be earned by other use 
of the $13,900 ($10,000 for laundry machinery, $3,900 for 
linen inventory ) should be included in costs. 

The LSAA suggests that a 10 percent return on the invest- 
ment would be reasonable—5 percent in dividends, 5 percent 
in growth of the investment’s value. However, for conserva- 
tism, the Association suggests that only 5 percent return be 
used. This amounts to $695 a year, $13.36 a week. 
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Comparative Weekly Costs for Hotel-Operated Laundry 





LSAA Estimate AHA Estimate 
Direct labor $155.00 $155.00 
Fringe benefits, 
social security 
Utilities 
Supplies 
Machinery 
depreciation 
Return on 


investment loss 


15.00 Xxx 
25.00 25.00 
30.00 30.00 
19.23 XXX 


13.36 XXX 


Insurance 4.81 xxx 
Maintenance 3.84 XXX 


$266.24 


Total costs $210.00 


Cost per pound at 
3,800 output 7.O¢ 5.5¢ 





Cost Per Day Per Room Based on Linen Life Expectancy 





LSAA Estimate AHA Estimate 
.. . $8.00 4.0¢ 3.2¢ 
(200 washes) (250 washes) 
2 Pillowcases 1.00 0.6 0.6 

4 Bath towels 2.00 1.2 1.2 

4 Face towels 2.00 0.8 0.8 


4 Sheets . 


Total costs 6.6¢ 5.8¢ 








Laundry Costs Per Day Per Room 





LSAA Estimate; AHA Estimate 


44.8¢ 35.2¢ 
(@ 7.0¢/lb.) (@ 5.5¢/lb.) 
7.0 5.5 


4 sheets, 6.4 pounds 


2 Pillowcases, 1.0 pound 
4 Bath towels, 2.4 pounds 16.8 13.2 
4 Face towels, 2.0 pounds 14.0 11.0 


Totals 82.6¢ 64.9¢ 


Total Costs Per Room 
Per Day 


Cost of linens 
Cost of laundering 


Totals 


6.6¢ 
82.6 
89.2¢ 








LINEN LIFE; 

Bradley indicates in his study that each of the 180-count 
sheets would have an expected life of 250 washings. However, 
in the AHA’s “Hotel Linens” manual, a life of 200 washings 
for 140-count sheets, generally accepted as hardier than the 
180-count, is suggested. The LSAA contends that a life ex- 
pectancy of 200 washings is a generous estimate. This would 
increase the linen cost-per-day on sheets from Bradley's 3.2 
cents to 4 cents. The LSAA accepts figures for the other linens. 


INSURANCE: 
In the earlier survey, no allowance is made for increased in- 
surance costs. However, even if the hotel can get along with- 


out an additional boiler—which may or may not be the case— 
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approximately $250 should be added to the annual costs for 

business interruption insurance and insuring nearly $14,000 

worth of additional equipment and linen inventory. 
MAINTENANCE: 

No allowance was made for maintenance in the Bradley 
survey. Assuming that building maintenance time is available 
from existing hotel personnel (although properly this should 
be charged to the laundry), the cost of replacement parts 
for the laundry equipment will be out of pocket. A 2 percent 
figure each year would be conservative, 80 that $200 should 
be added to annual costs, $3.84 each week. 

DIRECT LABOR COSTS: 

Bradley allows $75 weekly for one full-time man, and 
$40 each for two full-time women to staff the laundry. This is 
somewhat below the average pay of laundry workers, but even 
granting these figures, at least $5 should be added for each 
person for fringe benefits—sick pay, hospital insurance, social 
security, unemployment and workman’s compensation, and 
so on. That amounts to $780 a year, $15a week. 

OTHER FACTORS: 

A variety of other drains affect the hotel which runs its own 
laundry. It is difficult to assign monetary values to these fac- 
tors, although they obviously exist. For instance: 
¢ Floor space valuation. Between 500 and 600 square feet 
of floor space would be needed for the hotel laundry. It would 


not be unreasonable to charge some rent to the laundry, On 
top of this would be the real cost of modifying the room into 


a laundry. 
@ Taxes. In many communities, adding nearly $14,000 to the 
hotel’s plant would increase the hotel’s local taxes. 
e Among the other factors, some of them already mentioned, 
are unexplainable shortages in linen inventories, non-laundry 
damage, the possibility that equipment will be inadequate to 
service the work load, the possible need for additional boiler 
capacity, added bookkeeping and record keeping costs, and 
the possibility of overtime pay. 
LSAA CONCLUSION 

The accompanying charts give a comparison of what Brad- 
ley reported as costs for a hotel-operated laundry and what 
the Linen Supply Association contends they should be. 

Bradley’s earlier study indicated a cost of 82 cents per day 
per room for linen supply service. Thus, when all costs are 
considered in operating a hotel laundry, linen supply service 
turns out to be over 7 cents cheaper per day per room. (1) 





The other side 


The American Hotel Association has no rebuttal to 
LSAA’s cost findings report since it makes no recom- 
mendations for or against linen supply service. 

While it admits there are many factors to be con- 
sidered, it also believes that no one cost formula can be 
applied to all situations. Each hotel or motel must 
decide which service is best and most economical. 

Where AHA members are interested in the possi- 
bility of operating their own laundry departments, the 
AHA has drawn up lists of equipment requirements 
for various sized installations ranging from 25 to 1,000 
rooms. The information includes the approximate cost 
of machinery and installation as well as basic launder- 
ing data. 

The next AHA annual purchasing guide will be re- 


leased in the fall. 








Whats behind the label 


Erusto 
Erusto-Ray C Extra Erusto-Ray 


Erusto-Salts Erustolin 


Special Erustocide — p 


Pick your sour from Pennsalt’s famous Erusto® family tree 





Erusto-Ray® C —Combination sour-blue with brightener . . . saves time and water. 
Erusto® Extra —Fabric-safe, economical, easy to use . . . for all types of fabrics, especially for wash ’n wear. 
Erusto-Ray® —Contains fabric brightener . . . gives whiter whites without blue. 
Erusto Salts® Special — Highest rust-removing properties . . . excellent all-purpose sour. 
Erustocide® — Improves fabric finish. Recommended for colored work. 
Erustolin® A —Economical souring with high solubility. 


Erustolin® B —For rust removal . . . dry-to-the-wheel use . . . economical. 


Your Pennsalt service technician and your distributor salesman 


will advise you on the best Erusto sour for your needs. 
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on your sour’? 


Beware of basic, unrefined chemicals masquerading as laundry 
sours! Their impurities are often the hidden cause of washroom 
troubles—rolling, blue streaking, discoloring, tendering. You can trade 
these troubles for the safety and benefits of genuine laundry sours 
—researched and developed specifically for the laundry industry. 


There’s a big difference between safe, custom-built 
sours and basic chemicals sold as sours. Yet, many 
laundries have been persuaded to use these ‘“‘so- 
called’’ sours —primarily because they’re “‘cheaper”’ 
—unaware of the risks involved. 


Basic chemicals sometimes do cost less. But they are 
often raw, unrefined products containing impurities 
which can be both troublesome and dangerous in the 
washroom. That’s when price-buying becomes 
trouble-buying . . . and that’s the reason custom- 
built sours were developed by Pennsalt. 


What should a sour be? A quality sour is more than 
just a chemical compound .. . it is a preparation 
made solely for the laundry industry, adhering to the 
high standards of quality necessary for safe, effec- 
tive souring. 

Pennsalt pioneered the research for sours that would 
give the desired results —yet avoid injury to fabrics 
and colors. Exhaustive work —in the laboratory and 
in the laundry washroom —helped determine just 
what a good laundry sour should be . . . and helped 
build these better sours. 


Fluorides . . . starting point for modern, quality 
sours. The first big step toward the modern, quality 
laundry sour was the discovery that fluorine salts 
would neutralize alkali and remove stains . . . with- 
out injury to fabrics. But Pennsalt research showed 
that the fluorine sours were satisfactory only if they 
were free of impurities. This virtually eliminates 
commercial grade fluorides as suitable sours, since 
these usually contain considerable amounts of 
impurities. 

The hazards of commercial grade fluorides. Impur- 
ities in commercial grade fluorides sold as laundry 
sours affect souring in various ways. Some cause 
flatwork rolling; others result in staining, discolor- 
ing of dyes or blue streaking; some cause tendering 
of resin-treated fabrics; and some impurities result 
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in build-up of metal soaps that cause loss of 
whiteness. 


Pennsalt adds purity plus . . . to make fluorine 
sours work. Continuing research at Pennsalt made 
possible safe, effective fluoride sours by starting 
with the purest of raw materials . . . and maintaining 
purity throughout every step. Another ‘“‘must”’ is 
controlled consistency to insure uniform results. 
These are produced by Pennsalt’s special processes 
developed solely for the manufacture of laundry 
sours. 


Pennsalt’s “Added Qualities’’. Proprietary sours 
—those made specifically for the laundry industry — 
are seldom just single compounds, but usually con- 
tain other ingredients, each carefully chosen for the 
specific properties it will impart to the sour bath. 
For this purpose, Pennsalt developed a variety of 
additives such as antichlor agents, deodorants, 
leveling agents, penetrants, germicides, brighteners, 
fabric finishes, stabilizing agents, rust-removal 
agents and anti-caking agents. The additives are 
available in sours either singly or in combinations — 
depending on the requirements of your washroom 
operations. 


Industry’s widest line of sours. From Pennsalt’s 
long experience and continued research has come 
the widest line of sours in the industry —the Erusto 
sours . . . a sour to meet every laundering problem. 


Economy is more than low price. Although Erusto 
sours may cost a few pennies more, they’re your 
least expensive protection for your reputation. And 
even this slightly higher price is often more econom- 
ical, because Erusto sours usually go a lot further. 


When you want effective souring, safety, economy 
... don’t settle for less than the best . . . don’t settle 
for less than Erusto sours. 


Pennsalt 
Chemicals 
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Some ideas 


Changes 


querque plant cut 


claims by more than 70 percent 


by LOU BELLEW 





LOST ITEMS at Excelsior Laundry 
and Dry Cleaners, Albuquerque, New 
Mexico, averaged out to about two 
pieces per thousand. While this figure 
in itself was not high, the plant 
processed some 100,000 pieces of 
family finish work each month. So it 
was desirable, says production man- 
ager “Tony” Jackson, to reduce losses 
to the barest minimum possible. 


LOST TAGS 

In investigating the reasons for 
losses, management found that many 
claims resulted from identification tags 
coming off in processing. The lost-tag 
problem was traced to the marking de- 
partment and, specifically, to heat-seal 
marking equipment. 

It was found that the heat gauges 
normally used to determine the tem- 
perature of the machine's sealing 
platen did not always give a true read- 
ing. This problem was corrected by 
checking the machine regularly with a 
pyrometer. 


WEARING APPAREL HINT 


Some items, such as _brief-type 
shorts, undershirts and the like, are 
just naturally hard to tag. The plant 
now uses strips of sheeting to “string” 
such items through arm and leg holes. 
The identification tag is fixed to one 
end of the sheeting and the two ends 
are pinned together. The strips are 2 
to 3 feet long, hemmed for extra 
strength. The garments are tied loosely 
to assure drying. This idea did much 
to reduce claims on these items. 


SOCK SAVER 

In the past, socks from a bundle 
were placed in small nets along with 
a keyed tag for identification. Often 
as not the sock finisher would unload 
the socks and discard the net with the 
tag still in it. As a result, these was no 
possible way of identifying the owner. 

Now, the heat-seal tag is affixed to a 
strong paper strip (to give body to the 
tag) and this is pinned to one of the 
socks in the net. 
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Charley Saul, Excelsior’s laundry 
manager, gave us another tip, too. 
Pins had been used to close these nets, 
and many times the pins would open 
in washing and tumbling with sad re- 
sults. He learned a trick during his 
course at AIL that solves this. The 
necks of sock and hank nets are now 
closed by wrapping them twice around 
with rubber bands. There’s no problem 
so far on accidental opening, since the 
rubber bands are deep in the folds of 
the net and out of harm’s way. 


BETTER LOT CONTROL 


The introduction of a color-coded 
lot system was one of the most effec- 
tive steps taken to minimize family 
finish work losses. With this system, 
Excelsior reduced its losses by more 
than 70 percent during the past seven 
months. Here’s the way it works: 

After the bundle is broken, all the 
finish work is pinned and netted and 
sent to the markers to be fully identi- 
fied with heat-seal tags. 

Four girls mark in this family finish 
work. Each marks in a complete lot 
consisting of 20 bundles. There’s no 
confusion since each lot is distin- 
guished by a different color marking 
tape. 

A weekly control sheet is posted 
near the marking stations with a sup- 
ply of heat-seal tapes in nine different 
colors. Before starting her lot, each 
marker makes an entry on the control 
sheet. The entry includes the type of 
work she is marking, the keyed tag 
number and her name. 

The control sheet is prestamped 
with the colors listed in a standard 
sequence—white, red, purple, orange, 
pink, green, yellow, blue, gray. And 
the sequence is repeated again and 
again for 325 lines, which represents 
the number of lots marked in weekly. 

Each week a fresh contro] sheet is 
posted and begins with the next color 
in the sequence. This means that no 
two control sheets will show the lots 
in the same lot number-color order 
during a nine-week period. 


Besides the weekly control sheet, 
each marker keeps a daily record of 
work processed on a tracer card. That’s 
one card for each 20-bundle lot. On 
this card she marks the lot color, the 
customer’s name, the lot and pin num- 
bers. This serves as a double check on 
the weekly control sheet. 

After the lot is marked out, it goes 
to the net girl with the tracer card. 
The net girl puts medium-starch shirts 
in blue nets; heavy-starch items in 
yellow nets; and no-starch items in 
white nets. She notes the keyed tag 
number on the tracer card which is 
pinned to the keyed tag plate that 
goes to the assembly department. 

Damp assembly is now handled by 
one girl. It used to take three girls in 
the past, but the colored net system 
makes it possible to bypass this sta- 
tion. 

One of the difficulties of wrapping 
out split bundles has been the possi- 
bility of delivering incomplete orders 
and not matching strays with the 
proper bundles. The control sheets 
and tracer cards have made this a 
minor problem. Also, the small lots, 
color-coding of lots and multiple tick- 
ets assure a completed bundle for 
delivery. 

If a shortage is found at checkout, 
a shortage card is posted at the check- 
er’s station. When the item comes up, 
it can be placed with the right order 
or delivered later to its rightful owner. 

Even with a greatly increased vol- 
ume, Excelsior Laundry has more than 
cut its claims in half during the past 
seven months. The reduction has been 
mainly in stemming losses sustained 
in processing. 

The changes have proved to be real 
money-savers and a great help in pro- 
duction where a three-hour schedule 
from mark-in to wrap-out is main- 
tained. 

Regular route service is on a two- 
day setup and it adds up to a great 
need for fast identification of strays, 
which can now be done with little 
effort. 00 
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Keep your eye on the important issues: 








lroner| Covers 


R/ M REV@ion lroner Pads 


The point is to install both—REVOLITE and 
REVOLON—because together they are designed 
to last at least a year. Get both and you reduce 
operating costs. They’re the modern flatwork 
ironer combination that resists the rigors of 
present-day temperatures and operating speeds. 

Here’s why. R/M REVOLITE Covers are made 
of flexible, durable asbestos fabric, coated with 
synthetic resin. R/M REVOLON Pads are made 
of asbestos and Dacron.* They are long last- 
ing, keep their resilience, and match the dura- 
bility of REVOLITE Covers. 

R/M also supplies REVOLITE press covers 
for many types of laundry and dry-cleaning 





R/M REVOLON Pads, the only satisfactory 
blend of asbestos and Dacron, can hold up 
for a year under high temperatures and high 
speeds. They keep their resilience, dry quickly, 
and, as a key member of the REVOLON- 
REVOLITE installation, provide uninterrupted 
service and low maintenance costs. 











presses. For further information on the com- 
plete REVOLITE line, write or wire. Our repre- 
sentative will be glad to discuss your require- 
ments with you. 


Members of AJL, L.S.A, N.ADLLM., LC.AT.A 


*A Du Pont trademark 


REVOLITE DIVISION 


OF RAYBESTOS-MANHATTAN, 
500 Fifth Ave., New York 36, N.Y. 


INC. 
Phone: BRyant 9-4390 


SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS 
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Distributing carts, built to specifications, enable girl to deliver enough pack- 


rolls to take care of an entire floor at one time 


Better linen handling 
and control 


Improvements save time, labor, money 
at Denver’s Presbyterian Hospital 


by LOU BELLEW 


MODERN WASHROOM’ EQUIP- 
MENT will pay for itself within three 
years in labor savings and increased 
capacity, according to Gilbert O. Mar- 
tin, manager of the Presbyterian Hos- 
pital laundry in Denver, Colorado. 

Automatic washer-extractor equip- 
ment has replaced the old wooden 
washers and extractors. Now one wash- 
man working shorter hours can pro- 
duce more work than two men did 
working far longer hours. Space sav- 
ing for a more efficient workflow is 
also surprising. 

Until quite recently two men op- 
erated the washroom, which had three 
manually controlled wooden washers 
with capacities of 395, 260, and 60 
pounds. Extraction was done in three 
30-inch extractors. Capacity was 24,- 
000 pounds per five-day work week 
with the men putting in 10 hours per 
day on Mondays and Tuesdays. Even 
then, the machines were never shut 
off through the day and ran even dur- 
ing the noon lunch period. 

An area 33 feet long and 8 feet 
wide was taken up by the old washers 
and extractors, to handle the work 
of this 200-bed hospital. 

Building plans for an additional 110 
hospital beds and 50 basinettes in a 
new nursery unit, plus a nearly com- 
pleted 150-unit old folks’ home adjoin- 
ing the hospital, made it necessary to 
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install washroom equipment with far 
more capacity to handle the increased 
volume. 

Three fully automatic washer-ex- 
tractors, each with a capacity of 200 
pounds, were installed in a space 6 
feet wide and 18 feet long in a corner 
of the washroom. Nearly half the 
space utilized by the old equipment 
will now be available for an area in 
which to sort soiled linen. 

One washroom man now works 
eight hours on Monday and Tuesday, 
and only six hours the remaining three 
days of the week, to produce 36,000 
pounds of work. The laundry depart- 
ment employs 14 workers, including 
the linen room personnel. 


COLOR CODING BY FLOORS 

Linens in a large hospital can be a 
real problem through misuse and loss. 
For this reason Mr. Martin found it 
necessary to devise a means to main- 
tain a proper inventory and indicate 
the specific points where investigation 
might be necessary. Color coding by 
department, such as surgery, X-ray, 
physiotherapy, pharmacy, dietary, etc., 
had been tried and discarded because 
of the great number of colors involved. 

The linens are now coded by the 
floor on which they are used. Each of 
the hospital’s six floors is identified 
with a distinctive color for all items 
except patients’ gowns and bed pads, 


which are white. White gowns and 
bed pads, it has been found, reflect 
the patient's color properly. 

The main-floor color is pink; second 
floor, green; third floor, yellow; fourth, 
blue; fifth is gray; and the sixth floor 
color is lavender. In past years all 
items were dyed in the laundry but 
recently they have been factory-dyed. 
The only color not obtainable is gray 
for surgery. 

This color coding by floor has had a 
marked result; the hospital auditor re- 
ports a $2,200 saving in linen replace- 
ment for the period of July 1, 1958, 
to July 1, 1959. Mostly through being 
able to pinpoint those floors mishan- 
dling linens. 

Each item is dated with a heavy- 
duty ball-point pen in order to deter- 
mine the lifetime of various brands of 
merchandise. Average life, based on 
four washings each week, has been 
three years. (This does not include 
surgical items which have a shorter 
life due to the need for sterilizing 
after each use. ) 

Linen life has been prolonged, ac- 
cording to Mr. Martin, by giving each 
load a preliminary flushing with 100 
degree water to keep stains from set- 
ting. Surgical loads are washed and 
extracted in 37 minutes, regular in 34. 


CARTS FOR DISTRIBUTION 

One lady in the linen room is able 
to make up and supply daily pack-rolls 
to each of the hospital’s 200 beds, plus 
a once-a-week change of bedspreads 
and sheets. She even has time to keep 
the emergency bins on each floor prop- 
erly stocked. 

Use of pack-rolls has considerably 
lessened the linen room work. These 
daily pack-rolls, which are used by 
many hospitals, contain a washcloth, 
bath towel, sheet, pillowcase and a 
patient’s gown, all rolled neatly in 
either a bath blanket or a bath towel. 
These are all made up in the linen 
room and placed on special open-side, 
stainless-steel carts. 

Made to specifications, the carts are 
fitted with oversized swivel caster 
wheels and are very easily moved. 
They stand 4 feet high, are the width 
of two pack-rolls, and have four tiers 
each holding 30 pack-rolls, which is 
easily a complete service for each floor. 

In the linen room, thanks to the 
pack-roll system and the carts, one 
employee can do the work of the three 
previously needed under the less effi- 
cient method of sorting and distribu- 
ting, OO 
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YOU'LL NEVER SCORCH 
ANOTHER — 
LOAD! 


The New c Tumbler now offers Positive Moisture Retention Control! 





Here’s the famous Smith-Grantham Model 1000 Tumbler — still the highest production 
unit you can buy — with a great new extra: Positive Moisture Retention Control! 


This remarkable new device enables you to pre-select the water retention you want. You 
can choose any of 6 moisture levels from “dry” to wet or damp. The Smith-Grantham 
gently dries, fluffs, and shuts off when it reaches the exact moisture content selected. 
Every load comes out perfectly prepared for presses, ironers, or folders, no matter what 
moisture retention after extraction. There’s no timer... no guesswork . . , no calculating 
. -. no need to rely on sense of “feel.” 

The Smith-Grantham Model 1000 Tumbler still provides extra-large volume production 
— fully dries 1000 lbs. or conditions 3000 Ibs. an hour! And it’s the only tumbler that offers 
28° back tilt to take the easy, fast, new sling-loading. 

Why settle for less than the best? Smith-Grantham continues to lead in developing the most 
modern laundry equipment —designed from your industry’s finest suggestions, The 
T. L. Smith Co., / Laundry Division / Milwaukee 1, Wisconsin, 
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Profile of our average 
Industrial laundry reader 


He grosses 


annually 


He hires 


employees 


He drives 


trucks 


He uses, monthly 





WHAT IS the average 
industrial launderer like? 
ls his firm large or small? 
How many employees 


does he have? How many 


trucks does he run? How 
much soap does he use? 
Does he have branch 
plants? Does he offer 


related services? 


THE AVERAGE industrial launderer 
operates a pretty substantial business, 
according to the results of a survey 
made by THE LAUNDRY JOURNAL. Our 
questions were aimed at the industrial 
laundry subscribers of this publication 
and, although the answers covered a 
wide range of operations, averages 
could be drawn accurately to portray 
Mr. Typical Industrial Launderer. 
Here’s what he’s like, according to 
what we found: His annual dollar vol- 
ume runs well above $200,000, prob- 
ably between $250,000 and $300,000 


a year. If he’s average, he employs 
about 65 people in his firm and oper- 
ates about 10 vehicles. His monthly 
soap consumption runs well over 3,000 
pounds a month. It is unlikely that our 
average industrial launderer operates 
linen supply or diaper service side- 
lines. According to our survey, our 
man has one or two depots for collec- 
tion and distribution of laundry but 
has not yet reached the position where 
he needs a branch plant. 

That is a fairly good composite por- 
trait of our average industrial laundry 
subscriber. Let us see, however, what 
the general statistics show about this 
important segment of our readership. 
On annual dollar volume, our survey 
reveals that 61 percent of these read- 
ers enjoy volumes of more than $200,- 
000 a year. Some 28 percent can be 
found in the $50,000 to $200,00 range, 
while the remaining 11 percent do less 
than $50,000 a year. 

While our average industrial laun- 
derer has about 65 people working 
for him, the biggest segment of 42 
percent of those readers employ 100 or 
more people. Next grouping down the 
line is the 14 percent who employ be- 
tween 50 and 99 people, followed by 
22 percent having between 20 and 49 
employees and the remaining 22 per- 
cent employing 19 or fewer people. 


Vehicle ownership covered a very 
wide range with some of our industrial 


laundry readers running as few as one 
truck up to as many as 21 and over. 
While our average reader operates 
about 10 trucks, some 30 percent own 
21 or more vehicles, 17 percent have 
between 11 and 20 trucks, another 17 
percent between 7 and 10 trucks and 
the remaining 36 percent have any- 
where from one to six trucks. 

Soap consumption figures showed 
a substantial use of this important 
supply item. Only 10 percent of our 
industrial laundry subscribers use less 
than 1,000 pounds per month. Thirty 
percent consume between 1,000 and 
3,000 pounds monthly and a whop- 
ping 60 percent use more than 3,000 
pounds a month, 

While many industrial laundries 
may operate various related sidelines, 
our survey showed only a very small 
percentage getting into anything like 
linen supply or diaper service. 

Our analysis shows that some 20 
percent of these readers have physical 
facilities other than their main plants. 
Of those who do, approximately 30 
percent have from one to three depots 
for collection and distribution and 
another 30 percent operate four to 
ten depots. A minor percentage of 
these readers also operate branch 
plants; of those who do, a little less 
than half own from one to three such 
plants and the rest operate four or 
more branches. (JC) 
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MEET THE SOAP 
THAT'S BUILT 
JUST RIGHT! 

















—an all-in-one blend of top-quality ingredients 
selected to produce the whitest whites .. . 


the brightest colors you ever thought possible! 


Not over-built, not under-built, Ozonite is built just 
right at the factory for best results in your washroom. 


A ready-to-use blend of high titer soap and alkaline 
builders, Ozonite never varies in strength or cleaning 
ability. This uniform quality provides you with con- 
sistent superior soil removal, excellent whiteness main- 
tenance and safety to fabrics. 

And even an inexperienced washman will find Ozonite 


simple and easy to use. When he sees the proper suds 
level he knows the right amount of Ozonite has been 
added for best washing results. 

Try Ozonite for 30 days and you’ll see an amazing 


difference in the high quality your wash wheels turn 
out. For the complete Ozonite story and helpful hints 


on how Ozonite can help you increase efficiency and 
profits, write: 


& Qroeter-tv4e,.lh- Bulk Soap Sales Department, P. 0. Box 599, Cincinnati 1, Ohio 
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Public Relations 





New Jersey to 


A GOOD CASE STUDY on how the laundry industry can 
work with home economics teachers in familiarizing them 
with the benefits of professional laundering can be drawn 
from the current activities of the New Jersey Laundry and 
Cleaning Institute. 

A new twist in the Institute’s long-standing Betty Best 
program will be a teachers’ seminar scheduled for Saturday, 
May 14, at the group’s headquarters in Newark, N. J. It will 
star Miss Betty Best, the real-life symbol of the Professional 
Laundry Foundation, a group of laundries from New Jersey, 
Peng®-lyania, and Long Island, New York. The seminar will 
be held as individual and complete morning and afternoon 


sessions, featuring a fashion show as a lead-in to the rest of 
the program, 
CONTRIBUTORS FORM EDUCATIONAL COMMITTEE 


As conceived by Miss Judy Keith, public relations con- 
sultant to the Institute's Betty Best program, the first step was 
to appoint the plantowners who are contributing to the public 
relations program to an “Educationa) Committee.” The com- 
mittee members will be present at the seminars and each will 
be introduced individually. It is planned that they will be 
attired in chef's hats and aprons and serve coffee and tea to 
the teachers during the breaks. Lettering on the aprons will 
read: “First in Personal Service.” 

The committee members who will double as hosts are: Tom 
Rogers, Brunswick Laundry, Jersey City; Richard Corby, 
Columbian Laundry, Newark; John Hewson, Corby’s Enter- 
prise Laundry, Summit; Max Nadel, Hamilton Laundry Serv- 
ice Co., Rahway; Hal Marx, Homestyle Laundry, Montclair; 
Les Wright, Morey LaRue Laundry, Elizabeth; Keven Hanse, 
Separate Sanitary Laundry Co., Paterson; T. Rodney Crow- 
ley, Union-Imperial Laundry, Newark, and Barney Vander 
May, Blue White Method Laundry, Staten Island, N. Y. 

The purpose of the twin seminars is to familiarize home 
economics teachers with the fact that there is a professional 
laundry industry and to emphasize the vigilance of the Amer- 
ican Institute of Laundering and its Seal program as being 


hold teachers’ seminar 


instrumental in forcing textile manufacturers to produce truly 
washable garments. 

The attending teachers will be given material to take back 
to their classrooms and pass on to students. The seminars are 
planned to convey the impression of the laundry industry as a 
unified, knowledgeable group whose prime consideration is 
personal service to the homemaker, Psychologically, the 
teachers are expected to leave with a totally different impres- 
sion of professional laundry and drycleaning than they have 


had heretofore. 


A.1L.L., N.1.D. TO SUPPLY SPEAKERS 


It will also be pointed out that the Educational Committee 


will be available to them at any time for reference purposes. 


If a teacher should have a problem concerning a fabric and/or 
its care, she is invited to call the laundryowner-committee 
member in her area. If he cannot answer the question, he 
will see to it that the answer is supplied through either AIL 
or NID sources. 

The basic seminar program will include Albert Johnson of 
the National Institute of Drycleaning and a representative 
from the AIL. The speakers will follow a fashion show star- 
ring Miss Betty Best and the AIL film, “Every Day Is Mon- 
day.” 

Cooperating fully with Miss Keith in promoting attend- 
ance at the seminars are the Home Economics Supervisor of 
the New Jersey State Department of Education, who is mail- 
ing invitations to some 35 chapters of a statewide teachers’ 
association, and the head of the Department of Home Eco- 
nomics in Newark, who has announced the seminar in her 
monthly bulletin sent to all teachers in the Newark area. 

According to Miss Keith, this upcoming seminar is merely 
the beginning of a vigorous campaign in the works for this 
year. Slated for the future is a teen-age clinic that will be 
promoted as a charm school for high school seniors, incorpo- 
rating good grooming with laundry education, clinics for 
department store buyers, and stepped-up contact with wom- 
en’s department editors on newspapers. 


Want to reach teen-agers? AIL materials available 


The Textile Notes series have also 


The American Institute of Launder- 
ing has numerous materials which 
could be helpful to laundrymen who 
are interested in reaching teen-agers. 

The film, “Every Day Is Monday,” 
is available to members, It could be 
shown in the classroom or just before 
a plant tour. 

Special Report No. 222, “Speech 
Material for Laundrymen,” contains 
detailed background information on 
laundering processes, laundry history 
and other pertinent data. It is help- 
ful to laundrymen who plan to address 
school groups and it’s a good reference 
for home economics teachers. 
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Service Bulletins and Special Re- 
ports issued by the Institute will as- 
sist a laundryman who might wish to 
prepare a talk ona specific topic such 
as wash-and-wear, bleaching, hard 
water problems, etc. 

Materials that can be given to home 
economics teachers in quantity so that 
they may distribute them to their 
classes include the two public rela- 
tions booklets, “First in Personal Serv- 
ice to the American Home” and “Oc- 
cupation: Housewife.” The first is 
especially appropriate for the informa- 
tion it gives on professional laundering 
procedures. 


proved popular as handout pieces be- 
cause they are written from the cus- 
tomer point of view. 

In addition to the above, AIL has 
two wash-and-wear educational] leaf- 
lets: “Here Is Why Wash-’N-Wear 
Needs Professional Care” defines the 
product and tells what to watch for 
in purchasing such materials. “What 
Everyone Should Know About Wash- 
’"N-Wear and Drip-Dry” is aimed pri- 
marily at educators, retailers and 
thought leaders, giving them answers 
to questions which consumers nor- 
mally ask in making purchases. 
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Save when you use it! 


It's a great new tape-saver! 
SCOTCH" BRAND M-95 Def- 
inite Length Dispenser uses 
thrifty 2592” rolls of tape, de- 
livers a pre-set length of tape 
—from 1” to 2%"— with each 
stroke of the lever. Cuts tape 
waste by delivering exactly the 
amount of tape you need! Easy 
to load and operate, won't slip 
or mar surfaces. Stop tape 
waste—start saving nowl 


Save when you buy it! 


Contact your “SCOTCH” BRAND Tape distributor today for Deal SM-2. Don’t delay—offer expires June 30, 1960! 


FP SS SSS SSS SSS SSS SS SAAS ASRS SAS Saseaan eases 





$ “SCOTCH” BRAND Cellophane Tape Deal 

\// SM-2 includes 12 rolls of tape, 4”x 2592” and 
the new M-95 Definite Length Dispenser...a 

ae $22.99 value—now only $17.91! You save $5.08! 


Minuesora Miimine ano Mfanuracrurine company TRS ones 
REGISTERED TRADEMARKS OF 3M CO, 
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What about 
annual checkups? 


Have you thought about 
preventive maintenance 
for your human assets? 


INDUSTRY EXECUTIVES are rapidly expanding com- 
pany-paid annual medical checkup programs—paying 
more attention to the famous old Disraeli adage, “Health 
is the individual’s greatest capital asset . . . without health 
one can neither work, nor earn.” 

How to set up a health examination program? Where? 
How much will it cost? These questions can be answered 
very simply. And an adequate plan will cost relatively little 
as measured against the potential benefits to executive and 
company. 

The first step is to thoroughly understand that a com- 
prehensive examination is a must. A simple chest thumping 
and urinalysis may create a false sense of security—hurt 
more than it helps. The following examination is consid- 
ered necessary for a minimum program: 


























“ . . no, the boiler breakdown and the fire didn’t bother him. 
But when the door knob came off in his hand...” 





FULL MEDICAL HiSTORY—family background, diseases, op- 
erations. 

HEAD-TO-TOE EXAMINATION, to reveal special trouble 
areas. 

X-RAY of the heart and lungs; 

ELECTROCARDIOGRAM Which charts the action of the heart 
(often omitted in less searching examinations ) 

RECTAL EXAMINATION, both digital and sigmoidoscopic 
(the latter urged by the American Cancer Society as a 
wise safeguard). 

BLOOD COUNT to reveal anemia, nutritional disorders, in- 
fections; blood sugar test for diabetes; blood cholesterol 
test, as a possible safeguard against certain heart and coro- 
nary blood vessel diseases; blood non-protein nitrogen test, 
bearing on kidney function, and blood uric acid test to 
detect “hidden” gout. 

URINALYSIS, both chemical and microscopic. 

EYE EXAMINATION. 

CONCLUDING CONSULTATION AND WRITTEN REPORT. 

Additional X-ray surveys (gastrointestinal series, barium 
enema, gall bladder series) should be made if there’s a 
complaint of frequent heartburn, “nervous stomach,” poor 
appetite, diarrhea or constipation. 

In addition, a check on emotional health may be re- 
quired if there is evidence of excessive tension and stress. 
Ironically, one indication of the need for this kind of in- 
quiry is an unreasonable fear of a standard physical exam- 
ination. 


Nowadays, a program like this can be arranged in al- 
most any part of the country with a clinic that specializes 
in checkup plans. Here are some of the best, most reason- 
ably priced setups: 

Northeast—Executive Health Examiners (New York) 
Pratt Diagnostic Center (Boston) 

Southeast—The Dr. Robert Rehm Clinic, Asheville, N. C. 
Greenbrier Clinic, White Sulphur Springs, W. Va. 
Midwest—Thompson and Associates, Chicago 

Mayo Clinic, Rochester, Minn. 

West Coast—Beverly Hills Clinic, Beverly Hills, Calif. 
Scripps Clinic, La Jolla, Calif. 

At any of these you can get advice on eligibility, distri- 
bution of medical reports, the many other policy questions 
that need to be settled. Cost of the exam itself will vary 
from $75 to $250—travel, meals, room are extra. 

The trend is toward efficient one-day service with special 
emphasis on patient comfort and convenience. Best exam- 
ple is New York’s luxurious new Executive Health Examin- 
ers. Located a stone’s throw from Grand Central Station 
(with the commuter in mind) this topflight medical center 
aims to make the annual checkup a pleasure rather than a 
chore. 

Improvements in patient-handling technique are one 
important reason for the marked increase in interest in 
annual checkups. More executives are willing to go for an 
exam when they do not feel “pushed around” as is often 
the case. Disraeli was a bright old gentleman, and the 
industry will avoid unnnecessary loss of key personnel 
through adherence to his philosophy and institution of 
health checkup plans. 00 
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RUSHTON TOWEL SUPPLY CO. 
BELLFLOWER, CALIFORNIA 
OWNER R. R. RUSHTON SAYS... 
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SSSSSSSSSSSSESESSSHESHSHESESSEHEEEHESESHEHEEEE 


“Our Troy 
WX’ Washer- 
Extractor 
saves us 9 man 
hours of work 
daily... and does 
better work, too!” 


> 
SHOHSSSSHSSHSSSSESESESSESSEHESSEHEHEHEEHEHTESHEEHEESEEEEE 


“Tt used to take 3 men 13 hours a day to 
launder 8,000 to 10,000 towels in three 75 
lb. washer-extractors. And, when we were fin- 
ished, the towels were gray from soap film. 
Now, with one Troy 200 lb. wx, we do the 
same amount of laundry in 20 loads instead 
of the 50 required in the smaller units. Elim- 
inating the 30 additional loading and unload- 
ing operations has cut our working day from 
13 to 10 hours! The TRoy wx cut our labor 
costs by 22% ...9 man hours a day! 

“The reduction in runs from 50 to 20 has 
also meant a 22% savings in soap costs. Water 
costs are down 24% because less is required 
to do one load of 500 towels in the TROY wx 


than three loads in the smaller machines. 

“In addition, our customers are more sat- 
isfied with our product. Two TROY wx inno- 
vations, the automatic trunnion spray rinse and 
the Bifurcator® exhaust fan, eliminate any 
possibility of soap film. The combined effect 
of the spray rinse dislodging soap suds and 
the Bifurcator fan fluffing up towels results 
in whiter, cleaner towels with greater absor- 
bent capacity. 

“Though the TROY wx is in almost con- 
tinuous operation 10 hours a day, we haven’t 
had a major breakdown since the unit was in- 
stalled. It’s the best washer-extractor we have 
ever used!” 


WRITE DEPT. LJ-460 FOR DETAILED BULLETIN 
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JUST RETURNED from the AIL con- 
vention in Chicago, and believe me 
this California sunshine sure feels 
good. For the first time in five years 
I was exposed to near-zero weather 
and a bit of a blizzard. It also marked 
the occasion of my first flight in a jet 
and permit me to assume a new title 
... “Blowtorch” Bellew. 

In keeping with the Launpry Jour- 
NAL policy of alerting you launderers 
to all things new, may I include a 
few remarks about traveling by jet. 
Coach passengers are immediately 
aware of a certain “togetherness” .. . 
thanks to a three-abreast seating ar- 
rangement, which approaches all the 
comfort of four people in the front seat 
of a Volkswagen. 

Whatever you do, get an aisle seat 
It was my misfortune to be stuck in 
the middle seat between a fat woman 
in a fur coat (whose vocabularly was 
limited to one word, “Yah” . . . the 
woman, not the fur coat) and a 300- 
pound sheepherder. As soon as we 
took off, the babe closed the window 
shade because the light hurt her eyes. 
I tried to console myself that at 33,000 
feet I'd have seen nothing but angels, 
anyhow, but it didn’t help. 

However, it’s only three hours and 
a half from Los Angeles to Chicago. 
That makes it all worth while. 


SHIRT HANGERS 

At the big Excelsior Laundry in 
Albuquerque, New Mexico, Tony 
Jackson showed me how they handle 
shirts off the units that are to go out 
on hangers. Since a growing number 
of customers is requesting this service 
it is necessary to identify the shirts 
quickly as they come off the units 
and not slow the operators down. To 


Wire Hanger TH Heavy Line Is Shape 
Shape /s Shown After Bending 
Dotted-Line rs 





“Fits Shope Of 
Shiré Cotlar | 


do this the “hanger” shirts have the 
heat-seal tags fastened to the shirt- 
tail instead of on the neck. Any shirt 
the folder picks up without the tag 
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bellew prints ...... 


on the neck is placed on a hanger 
without delay. 

Regular wire hangers are used for 
this purpose. But the shape of the 
hangers did nothing to enhance the 
appearance of the shirt collars. It was 
quickly found the girls could easily 
bend the hangers to fit the slope of 
the collars, and as a result the shirts 
are delivered in more acceptable con- 
dition to these fastidious customers. 


TOWEL FOLDING SIMPLIFIED 

Towel folding has been greatly 
simplified at Excelsior Laundry & 
Cleaners. Folders have to make few 
decisions here. Folding of commercial 
towels, bath mats, washcloths and the 
like is done at a compartmented table 
18 feet long and 5 feet deep. Two of 
the compartments are 4 feet long and 
the other two are each 5 feet long. 
Actually, these compartments are bet- 
ter described as hoppers, since they 
do have a sloping bottom to slide work 
down to the folder. 




















J 


Rather than have the folders sort 
various classifications from a pile of 
tumbled work as they fold, the Jack- 
sons have one girl who collects the 
tumble work in a truck and sorts it 
into the bins according to bath towels, 
hand towels, bath mats and wash- 
cloths. 

(Incidentally, the girl who brings 
work to the folders has devised her 
own method of classifying it quickly. 
She digs into the truck and sorts the 


various types onto the side of the 
truck, then throws an armload at a 
time into its proper hopper.) 

A 12-inch folder’s board runs the 
full length of the long table. It is set 
about a fourth or three-eighths of an 
inch away from the table to allow lint 
and dust to drop through as they col- 
lect. The folding board is 32 inches 
from the floor, which is not too low 
here. 

One more decision is eliminated 
since there is no need for the folders 
to count items into proper stacks. 
Marks on the front side of the bin 
partitions indicate the approximate 
height of 25 bath towels, 15 bath mats 
and 25 hand towels. They are then 
placed on a table behind them for the 
checker. 

A touch of color is added by paint- 
ing each hopper a different pastel 
shade. 


SCALES TO MARKERS 

On family bundles Excelsior uses 
the pin-and-net system. Bundles of 
this service are pretty heavy to heave 
around so bundle hoppers for the 
markers are not used. The two markers 
work at a long table which has the 
center third devoted to soiled bundles. 
About 6 feet away from the soiled- 
bundle section is a raised platform 
with a set of scales on top. A sloping 
ramp connects the scale platform with 
the soiled-bundle section of the mark- 
ers’ table. 


Seale 
G) 


Bundles Ro 
Framily- Bundle Down Ramp 
Markers Station From Seale 





Reised 
Platform 
For Scale 











The service boy weighs the bundles 
and drops them down the ramp to the 
markers as he sees they are needed. 
This saves the markers the heavy work 
of lifting bundles on and off scales, 
and lets one set of scales do the work 
of the two that might otherwise be 
needed. 

THE 
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NOW...laundering uniformity 
from START to FINISH : 
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new quality controlling 
sours and 
fabric finishes 
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SOUS 
NEUBRITE, FeSOLV, NEUSOL and NEULIN 


—four entirely new sours, a development of 
Cowles research, have been fully field-tested 
prior to marketing. Each product is uniform- 
ly blended for its specific job, all contain an 
anti-chior to reduce bleach damage, and all 
are dust-free. Cowles sours are safe for 
synthetics and colors; all are highly soluble 
and can be used dry or in solution to fit 
your particular operation— available in 100# 


and 300# drums. 


fabric finishes 


The new Cowles line of fabric finishes 
brings to completion the ‘‘start to finish’’ 
Cowles approach to control of laundering 
quality. Thoroughly tested in field opera- 
tions, the Cowles line produces a smooth, 
uniform finish with just the right degree of 
pliability for greater customer satisfaction. 
All Cowles finishes contain a freshener 
and are lubricated to avoid build-up on 
presses—packaged in 100# multiwalled bags 


for new ease of handling. 





detergent 


silicates- 


DRYMET* 


DRYSEQ* 


DRYORTH* 


CRYSTAMET* 


complete 
detergents 


bleach 


DRY CHLORESCO* 


synthetic 
detergents 


COLESCO* 
Sted* 


YOU CAN COUNT ON COWLES for better laundering . . . for trouble- 
free, more profitable operations based on ‘‘matched detergency,”’ 


our name for the kind of product compatibility that guarantees 
the best answer to your particular needs. 


FIELD ASSISTANCE ... your assurance of product performance. 
Every Cowles product is backed by a competent organization spear- 
headed in the field by your Cowles Technical Man, an expert quali- 
fied by training and experience to solve your problems with his 
own recommendation or, if necessary, to refer them to the Cowles 


Technical Service Laboratories. Because he calls only on laundries, 


your CTM is always ready to act quickly on your problems. 





QUANTITY PRICING... your cue to greater savings. Hand-in-hand 
with one-source product responsibility, by dealing with Cowles you 
gain the advantage of quantity prices on combination orders. 


ACT NOW ... Call your Cowles dealer today, and place your order 
for the complete line of quality controlling laundry supplies—for 
better laundering, ‘‘from start to finish!”’ 
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FINISH 

FINISH sours 

ISH NEUBRITE 
ISH FeSOLV 


NEUSOL 


*REGISTERED NEULIN 


EMICAL COMPANY 





Printed in U.S. A. 


Cleveland 3, Ohio 
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An engineer's view 
of coin-ops 


An informal study shows 
some municipal problems cloud 


an otherwise bright picture 


by JOSEPH C. McCABE 


WE RECENTLY CONDUCTED an 
informal study of coin-operated laun- 
dries in and around New York City 
and northern New Jersey. We found 
that they are strongly entrenched in the 
densely populated areas and are in- 
creasing steadily in smaller surround- 


ing communities. 


All of this should come as no sur- 
prise to professional laundrymen who 
have watched the coin-op trend with 
more than passing interest for the past 
two or three years. 

But our prime interest was to evalu- 
ate these operations and guess what 
their future might be from an engi- 
neering standpoint. In addition to our 
chats with plantowners and repairmen, 


we also called on the engineering of- 
fices of several municipalities to gain 
their views on this new phenomenon. 
Our questions, of course, sprang from 
our interest in the engineering phase 
and so our comments were confined to 
this area alone. Here are our impres- 
sions, 


MAINTENANCE ENGINEERING 

The general repairman knew rela- 
tively little about such operations, 
since his own background for this 
sort of work was only recently ac- 
quired. Where the owner or one of his 
staff members took care of equipment 
maintenance, there was generally a 
feeling of satisfaction with equipment 


performance. Most of their work, as 
one might suppose, was in maintaining 
processing equipment. 
Where new machines 
volved, the troubles were usually 
minor ones requiring, in most cases, 
they were 


were in- 





merely adjustments. As 
subjected to prolonged service, emer- 
gency repairs became more frequent. 
There are equipment suppliers who 
have stepped into this breach readily 
and assume the servicing of equip- 
ment on a long-term contract arrange- 
ment. Our guess is that this activity 
will experience the arrival of “coin-op 
maintenance service agencies” not too 
unlike the oil burner service deals 
fuel suppliers presently offer home 
owners. 

Our observations of the 

» ‘ —O0 

room” in coin-operated laundries Jett 
us with the feeling that they carried 
a very small inventory of mechanical 
parts and these were limited to wash- 


“boiler 


ing and drying machine spares. 

Hot water was supplied, in every 
instance we observed, from separately 
fired (oi) or gas) hot water tanks, 
This, of course, makes sense since any 
other system would require a licensed 


operator on the premises. These hot 


water heaters are exceptionally re- 
liable. And with service contracts 


available from fuel suppliers a reason- 
ably good protection is afforded here 





at very little cost. 
The electrical distribution systems 
we found to be very satisfactory. This 


Continued on page 48 








Coin-op commentary 


LJ’s survey of the coin-op laundry 
field (February) revealed that it is 
still growing by leaps and bounds. 
New plants are opening at the rate of 
800 to 1,000 per month across the 
country. But as their number increases 
so do competition and restrictive leg- 
islation. 
HE uk * 

IN MICHIGAN, the Water Resources 
Commission warned municipalities of 
the possibility of groundwater pollu- 
tion with the rapid expansion of coin- 
operated laundries in the state. 

A case was cited wherein a coin- 
op had been discharging wash water 
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to a large septic tank and tile field for 
approximately two years. Detergents 
had been found in a property owner's 
shallow well about 100 feet from the 
tile field. 


The Commission pointed out that 
“Diatomaceous earth filters do not ap- 
pear to offer the degree of treatment 
necessary to satisfy waste treatment 
requirements at most coin-op loca- 
tions.” And suggested that such estab- 
lishments “should be presently located 
only in those areas where they can 
obtain the treatment service required 
in a formalized treatment facility pro- 
vided by a governmental unit for 


treatment of municipal sewage and 
wastes.” 

ok * ok 
IN IOWA, a Sioux City appliance dealer 
is aiming his advertising at residents 
who use the dozen or so coin-ops in 
this city. 

One ad asks: “How much did you 
spend at the coin-operated laundry 
last week?” 

The copy suggests that the $2.50 
to $3 spent at the coin-operated stores 
could be used to buy a new washer 
and drier. 

The second ad headline reads: “It's 

Continued on page 48 





ENGINEERS VIEW ... 
Continued 


no doubt is due in large measure to 
the comparative newness of these 
enterprises. The fuse and overload 
trip protection as well as the panel 
boards were mounted in adequately 
lighted and _ reasonably accessible 
places. All, of course, sized to meet 
Underwriter requirements and carry- 
ing recently stamped Underwriter 
markings. 

Vents for discharge of the drier gas 
and lint traps did not measure up as 
well, in our opinion. While some were 
properly screened or hooded, others 
were not. Here, perhaps because of 
the lack of specific ordinances, the in- 
dividual contractor was apparently 
left to use his own judgment. 

The piping connections, especially 
those for waste water, were of prime 
interest to us. Again, because of the 
newness of the installations, piping 
seemed well sized, well arranged 
with surprisingly direct runs and few 
unnecessary fittings. There were a few 
cases of no piping hangers or supports 
which in time could become possible 
trouble spots. But in the main, the 
piping setups were good. 

The corrosion problems of high- 
temperature water vary markedly 
from one locality to another. The 
usual top temperature for an un- 
vented system is 150° to 170°F. with 
some variations for the metal used. 
We were not able to get the tank 
temperatures at all plants but it oc- 
curred to us that piping corrosion 











might be a possible source for later 
operating difficulties. 

We did not have the opportunity to 
examine the clean-out facilities for 
the discharge water from the batteries 
of washing machines to the sewers, 
but are certain that local codes de- 
mand them. 





MUNICIPAL CONSIDERATION 

Talking with municipal engineers 
we found that they were particularly 
interested in coin-op laundry waste 
waters. At the moment, there are no 
special assessments for sewer usage 
in the areas we investigated. But these 
operations are being closely surveyed 
on this count. 

There are still some other com- 
munity problems which these town 
representatives advanced. The prac- 
tice of 24-hour operation very lightly 
supervised and wide open to the pub- 
lic has the local constabulary greatly 
concerned. Police patrols keep a wary 
eye on these locations to guard against 
unwanted incidents. 

Furthermore, although the prob- 
lem was never raised in the course of 
our own investigations, we understand 
from reports received from other parts 
of the nation that the incidence of 
fires in coin-operated plants has pro- 
voked some additional concern. 

The general public’s interests will 
probably be the deciding factor as to 
whether or not coin-operated laun- 
dries will be attended in the future 
or their operating hours restricted. 
Special license fees would also seem 


to be inevitable. DOD 


Thinking man’s 
lint trap 


Walter Honderville of Merced 
(California) Laundry stands be- 
side a novel roof-top lint trap 
which is practically self-cleaning. 
The cylindrical trap stands about 
5 feet high and is about the same 
measure across. The tumbler 
stack exhausts into the wide end 
of a 4-foot-diameter metal cone 
inside the big cage. The cone 
creates turbulence and causes the 
lint to drop to the floor while the 
air escapes through the screened 
sides. Monel screening is used in 
this case and is said to resist 
clinging lint, either because of its 
supersmooth surface or because 
of the shape of the holes. The 
sides are protected from rain by 
an overhanging top. 








Coin-op commentary — continued 


been proven that coin-operated laun- 
dry users can save on our special pur- 
chase price.” The store reports an in- 
crease in traffic and the campaign will 
be continued. 

ca * * 


IN NEW YORK, The Empire Statesman, 
an association newsletter for New 
York State Launderers and Cleaners, 
reports: “The nationwide survey on 
coin-ops by THe Launpry JouRNAL 
mentions that one of the biggest prob- 
lems to owners is restrictive legisla- 
tion. This is true in New York State. 
During this session, three bills have 
been introduced by members of the 


majority party, proposing restrictions 
on coin-ops. There will be more of 
the same next year.” 

* * * 


IN WASHINGTON, D. C., two ccin-laun- 
dry operators are reported to be en- 
gaged in a ridiculously fascinating 
price war. 

Here are the events to date: 

Coin-Op “A” had been in operation 
for some three years and its price was 
a flat 25 cents per wash. 

Late last year, when Coin-Op “B” 
was being installed just around the 
corner, pre-opening signs advertised 
a 20-cent wash. 


Plant “A” met the price cut, but 
“B” then dropped to 15 cents. Plant 
“A” then countered with a 10-cent 
wash and its owner said he could go 
no lower. Actually, Plant “A” had 25 
machines and only 10 of these were 
set to accept dimes. The rest still 
took quarters. 


When Plant “B” finally opened in 
January of this year, the equipment 
here included 15 washers and 5 driers. 
Only six of the washers had 15-cent 
coin slots—the rest cost 25 cents. But 
plantowner “B” points out that his 
quarter machines do a 16-pound wash, 
while the 15-centers only do eight. 
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they’re comfortable 
NEW KIND they’ re convenient 
they’re adjustable 
, SERVICE _.. they’re equipped 
with Stainless Steel 
GRIPPER 


Sp Snap Fasteners 


BRAND 

















Fly front has Stainless Steel GRIPPER ) Waist band has Stainless Steel 
Snap Fasteners for customer con- GRIPPER Snap Fasteners for 
venience and reduced maintenance. ; easy adjustment—reduces in- 
Won't crush in pressing. ventory, fewer sizes to stock. 








If you think you’ve seen service pants like these before, think again! There 
are Stainless Steel GRIPPER Snap Fasteners on both the fly and the adjustable 
waist band. They’ll help you save time, save money—no more buttons to 
replace or buttonholes to mend. They’ll keep customers satisfied with your 
service and your product. That’s because Stainless Steel GRIPPER Snap 
Fasteners are almost indestructible. They’ll last the full life of the service 
garments they’re on. Get the facts now on efficient, money-saving Stain- 
less Steel GRIPPER Snap Fasteners. Write to: SCOVILL 

Manufacturing Co., Laundry Section, Waterbury 20, Conn. 


VISIT US IN BOOTH #2 AT THE LINEN SUPPLY ASSOCIATION CONVENTION 


ee 


GRIPPER Snap Fasteners... the closure that keeps your customers happy 
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. . » More on Coin-Op Drycleaning 


New development excites interest 
at national convention in Chicago 


FEW DEVELOPMENTS in the industry have stirred the 
imagination as has coin-operated drycleaning. It was one of 
the principal subjects discussed from the platform at the 
meetings of the recent national convention in Chicago. 

A report was given by Dr. Joseph R. Wiebush of the 
National Institute of Drycleaning for its members and the 
session outdrew any other meeting held. 

While several manufacturers have pilot models undergo- 
ing tests (See LAuNDrY JouRNAL, February 1960) only one 
make was on display at the exhibit hall. To our knowledge 
only this one manufacturer was taking orders for the unit. 
The booth for this equipment had an extremely poor loca- 
tion, at the far end of the hall. 

Traffic in the area was fairly light all throughout the show. 
We know because our booth was in the vicinity. Yet from 
the moment the exhibit hall opened until the doors closed 
at night, every day saw scores of plantowners crowded 
around this booth to learn more of the unit’s construction 
and operation. One report had it that sales were so brisk that 
deliveries as long as 40 days were being quoted. 

Dr. Wiebush advised his listeners that the NID has been 
investigating this new development over the past several 
months. He personally studied the several makes being 
tested. Here are some of his findings. 














COMMON DENOMINATORS 

While the three different machines studied differ in im- 
portant details, and each has its own engineering innova- 
tions, all have some things in common: 

@ For example, the only solvent being considered at the 
moment is perchlorethylene. And all units are being run on 
a charged system. 

@ All units are essentially small, hot-type units. 

Their capacities range from 9 to 12 pounds. One unit now 

in production is a twin-cylinder type, with two baskets that 
operate independently of each other. 
@ Instead of steam, these machines are heated electrically 
for drying. This permits installation almost anywhere, re- 
gardless of whether a steam boiler is available or not. 
@ There is no distillation since up to now no stills have 
been developed that will operate with heat produced by any- 
thing but steam. That innovation may still come about. 


SOLVENT MAINTENANCE 

One detergent manufacturer has set up a simple formula 
to maintain the charge. The operator checks the number 
of quarters in the coin box for so many quarters, so many 
ounces of detergent are added to the system. It does away 
with titration and other complicated calculations. 

Another company is experimenting with a system to add 
detergent and moisture to each load. The preparation would 
be in a solvent-soluble capsule. A similar plan is afoot for 
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filter powder. It would be pressed into small cubes, held 
together with a solvent-soluble binder. 


ZONING PROBLEMS 

The question of zoning is already coming up in some 
areas. In Dayton two operations have received letters to 
stop the use of the equipment until they comply with the 
state drycleaning law and have been inspected and ap- 
proved. Some cleaners in that state are considering a new 
proposed licensing law especially for coin-op equipment. 

Dr. Wiebush stated that the machines he inspected had 
no pere odor that he could detect. He said the machines 
are skillfully designed and ventilated so that the odor is 
entirely contained. He did say that two of the experimental 
installations studied were being carefully supervised, with 
engineers and design people keeping a close check on things. 

Whether such ideal conditions can be maintained under 
actual field service conditions, away from the manufacturer, 
only time will tell. We have heard, however, that at least one 
city prevents the installation of this equipment in basements 
of apartment houses that have laundries below ground level. 


FUTURE PROSPECTS 

As to predicting the impact of coin-op drycleaning on 
regular drycleaning volume, Dr. Wiebush wouldn't venture 
a guess. He said it’s possible that such inexpensive cleaning 
service might appeal to many people who do not use dry- 
cleaning now. 

Two installations studied were in low-income neighbor- 
hoods where plantowners in the area said they received 
little business. Yet the coin-ops received heavy patronage. 
He said further that large families with teen-age daughters 
having several skirts might be stimulated to use this service 
where they presently do much of this work in the home 
laundry. 

If customers are eager for this low-priced, unfinished 
service, are there any alternatives to the coin-op? Several 
plants around the country are offering a “clean only” service 
in their present equipment. Among these plants are Paris 
Cleaners, Spokane, Washington, Weigh-and-Save in New 
York City, and Llewellyn’s Laundry in Louisville, Kentucky. 
They all report fair success; that a consumer education pro- 
gram will build this service even more. 

Whether coin-ops will be good or bad for the industry, 
Dr. Wiebush couldn't say. He did point out that they are 
coming, for sure. We will gain nothing by turning our backs 
and hoping it will go away. Plantowners are made aware 
of the trend through reports such as this one. 

There still is a little time before it becomes widespread. 
You still have time to see if it fits into your picture, to make 
your plans accordingly—to cope with the trend or to live 


with it. O00 
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Do your fender cloths quickly go to waste? 


Better look into fender cloths of 100% Acrilan* acrylic fiber. They outwear 
standard cloths better than 4 to 1. They resist acid, heat, scorching and 
shrinking. They launder or dry clean easily, stay supple, seldom need 
mending. Of course these tough cloths cost a little more, but they save 
you plenty. Or didn’t we mention they outlast cheaper cloths 4 times over. 


Chemstrand makes only the fiber; America’s finest mills and manufacturers do the rest. 
tut CHEMSTRAND corporation + GENERAL SALES OFFICES: 350 FIFTH AVENUE, NEW YORK 1, N. Y. 


DISTRICT SALES OFFICES: 350 Fifth Avenue, New York 1; 344 Overwood Roed, Akron, Ohio; 197 First Avenue, 
Los Angeles 14 . Canadian Agency: Fawcett & Co,, 34 High Park Bivd., Toronto, Canad . 
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Chemstrand has licensed 
the “A"-Acrilan trademark 
as an ingredient trademark 
for those fabrications that 
provide utility and value. in 
order to obtain a license 

to use this trademark, the 
fabrications must meet 
certain rigid specifications 

as established by The 
Chemstrand Corporation. 





ACRYLIC FIBER 


‘Reg. T.M.s of Chemstr: 





Needham Heights, Mass.; 129 West Trade St., Charlotte, N.C.; California Office: 707 South Hill Street, 
PLANTS: ACRILAN® ACRYLIC FIBER— Decatur, Ale.; CHEMSTRAND® NYLON — Pensacola, Fla. 





Three ideas 
on route 
development 


The direct approach 


Monthly bulletin stresses basics of successful selling 


Here’s a typical example of a 
monthly sales training bulletin used 
by the National Laundry and Dry- 
cleaning Company, Chicago, to put 
across the fundamentals of selling to 
its 25 route salesmen. This one is on 
“Good Will—The Priceless Ingredient 
in Route Building.” 

“There are many important factors 
involved in building a laundry route,” 
says laundry route salesman Bert Marr. 
“Over most of these, such as quality 
and the like, the salesman has no con- 
trol. But one of the most important is 
entirely up to the salesman; and that 
one is building goodwill. 

“Goodwill, genuine customer good- 
will, can overcome a lot of obstacles, 
problems and troubles. They can and 
do lead the customer to turn a deaf ear 
to our competitive salesman who tries 
to take our business away from us. 
And they help us develop our business 
with the customer and increase our 
volume. 

“How is goodwill built? Every laun- 
dry route salesman with as little as 
six months experience knows the an- 
swers. But how many of us do what 
these answers indicate we should do? 
Probably none of us do, that is, not all 
the time. 

“Our customers are especially sensi- 
tive to courtesy, respect, compliments, 
consideration in every way. When we 
consistently give the customer cour- 
teous treatment and respect, when we 
compliment her sincerely and not too 
often, when we show her the consid- 
eration she wants—we're building a 
firm wall of goodwill. A stout wall that 
no other laundry route salesman is 
likely to break down. 
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“I've heard various estimates of 
how important this goodwill is to the 
laundry route salesman, ranging from 
10 percent to 75 percent. But I say 
that to try to evaluate it in that way 
is ridiculous. For if building customer 
goodwill is the most important thing 
the salesman can do, you just can’t 
measure its value. But since, in my 
opinion, it is the most important thing 


Variety is the spice 


I do in contacting customers, it gets 
my full attention and effort. 

“Yes, selling new customers is vi- 
tally important. But here I’m talking 
only about present customers—keep- 
ing their business, building their vol- 
ume. Holding present customers means 
that each new one added is a positive 
gain—not just one to offset a custom- 
er we've lost, so we break even.” 


of route sales promotion 


Sales training supervisor Thomas 
Donohoe, National Institute of Dry- 
cleaning, likes to tell about a Wash- 
ington, D. C., plant that tried some- 
thing different to stimulate its 36 route 
salesmen to sell more. 

Last July, the plant ran a Special 
on coats. The men were given a 
canned sales pitch that began: “Can 


you think of a worse time to run a 
coat special . . .” And were promised 
25 cents for each coat brought in. 

Sounds crazy but the plant re- 
ceived 3,000 coats at $2.50 each. 

The offer was extended into August 
with the ante raised to 50 cents, and 
the men brought in 1,500 more coats 
the second month. 


Let salesmen handle sales 
while routemen deliver 


Tired of plantowners’ attempts “to 
turn truck drivers into salesmen and 
salesmen into truck drivers,” Law- 
rence Jacobson of the dyeworks bear- 
ing his name in Philadelphia made 
this suggestion during the 
Forum at the recent Connecticut 
Launderers & Cleaners meeting in 


Wallingford. 
Set aside $150 weekly. Hire a sales- 


Open 


man for $90 and a delivery man for 
$60. If a man is not obliged to sell, 
he should be able to handle the work 
on two routes. 

Make a deal with the salesman. 
Give him the full price of the second 
bundle he gets from every new cus- 
tomer. For example, if the second 
order is worth $5, give him $5, This 
is a rea) challenge to a salesman. 
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Now Better Than Ever! 


New — faster removal of oily soil or stains 


New — special brightener for whiter, brighter washes 
New — practically dust-free formula 
New — more effective removal of heavy soil 


As a result of extensive laboratory and “‘in-the-laundry” 
research, Colgate now introduces a new and significantly 
improved Colgate Kwiksolv. 

New Kwiksolv is a complete laundry compound in one 
product—no break compound or supplementary alkalies 
are needed. Saves you time, money, gives better rinsing and 
uniform high-quality results. 

For a better-than-ever washing job on family white work, 
white shirts, linen supply, diapers and towels, get better- 
than-ever Colgate Kwiksoly—the perfect “one-shot” laun- 
dry compound—today! 

Write for prices and literature today. 
ASSOCIATED PRODUCTS DIVISION 


e 
Colgate-Palmolive Company 
300 Park Avenue, New York 22, New York 
Atlanta 5, Ga. « Chicago 11, Ill. * Kansas City 11, Mo. * Oakland 12, Calif. 
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Pilgrim posts fifty-third 
perfect attendance honor roll 


Carrying on a tradition that was 
begun in 1906, Pilgrim Laundry of 
Brooklyn, New York, again distributed 
bonuses to employees who were 
neither tardy nor absent for a whole 
year. 

During 1959, a total of 46 employ- 
ees out of 475 shared in the $725 
distribution. Kitty Clifford, flatwork 
department, came away with the 
largest individual share of the jack- 
pot—$35 for six perfect attendance 
years in a row. Mabel Mueller, also 
of the flatwork department, holds the 
record for the greatest number of 
perfect years (21), but they are not 
in succession. Seven of the total have 


perfect records of 10 years or better. 


To be eligible for the yearly attend- 


ance bonuses, an employee must ring 
his time card upon entering and leav- 


ing the building. Here’s the way the 
bonus schedule is set up: 
® An employee who is neither late 


nor absent for one full year gets $10 
the first year. 


e From two to five years, $5 for each 
year in succession. 
¢ From ten years on, $10 for each 


year in succession. 

Interesting sidelight: Some 81 per- 
cent of all Pilgrim employees are 
presently stockholders in the com- 
pany. 


Consolidated sales top $24,500,000 


For the sixteenth consecutive year, 
Consolidated Laundries Corporation’s 
sales attained a new high, and in 
1959 exceeded $24% million, an- 
nounced Murray Cohen, president 
and chairman of the board. Accord- 
ing to the annual report released to 
stockholders last month, net sales 
amounted to $24,581,315 as com- 
pared with $23,648,100 in the pre- 
vious year. 

Net income was the highest in the 
company’s 34-year history, amounting 
to $1,249,153 or $2.05 per share, as 
compared with the 1958 earnings of 
$1,932,998 or $2.02 per share, based 
on 610,055 shares of common stock 
currently outstanding. 

In his letter to the shareholders, 
Mr. Cohen points out that during 
1959 the corporation established a 
new dividend of $.30 per quarter in 
March and was able to maintain this 
throughout the year. Also, for the 


sixth consecutive year, an extra divi- 
dend was paid. 


GROWTH AND PROGRESS 

Consolidated Laundries, which has 
become known as the world’s largest 
launderers, offers linen supply, indus- 
trial, drycleaning, diaper, wholesale 
laundering, linen loan and retail store 
services. 

Its family laundry division was ex- 


panded last year with the purchase of 
the Knickerbocker Laundry of Long 
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Island City, N. Y., and the Hometown 
Laundries of Teaneck, N. J. 

Consolidated Laundries has closely 
followed the growing shift of popula- 
tion from large cities to suburban 
areas by establishing a network of 
distribution centers to service these 
newly developed areas. This move- 
ment to the suburbs, coupled with the 
advent of superhighways, has resulted 
in the addition of several new distri- 
bution centers over the past decade, 
as well as the conversion of former 
seasonal operations to year-round. 

Ten years ago Consolidated Laun- 
dries was primarily serving the area 
located within a 50-mile radius of 
New York City. Today 19 divisions, 
9 distribution centers and its fleet of 
over 800 vehicles serve customers in 
six states, including New York, New 
Jersey, Pennsylvania, Delaware, Con- 
necticut and Massachusetts. 

In 1956, with the opening of a 
Buffalo division, the company entered 
the northwestern New York State 
marketing area, It now serves an in- 
creasingly large number of customers 
in the Buffalo-Rochester-Syracuse area 
from the Buffalo plant and a distribu- 
tion center in Rochester. 

Other distribution centers in Stam- 
ford and Danbury, Connecticut, pro- 
vide a gateway to the New England 
territory and the company now covers 
most of Connecticut and western 
Massachusetts. (001 





THE Dutton 
trap 


NITE LIFE: The City Council of Van- 
couver, B. C., recently ordered a 
10:00 p.m. closing for all coin-operated 
laundries after receiving many com- 
plaints on late-hour activities, One re- 
porter found people “gossiping, flirting 
with strangers, criticizing their neigh- 
bors’ tea towels, reading, sleeping, 
knitting, playing marbles and teaching 
their dogs tricks.” 


FADING HEARTS: As a Valentine promo- 
tion, an Atlanta department store ad- 
vertised men’s shirts imprinted with 
red hearts which disappeared on the 


first washing. 


LOSF TEEF: In Ada, Oklahoma, a cus- 


tomer turned in an expensive set of 


false teeth found in a coin-op drier. 


FREE PRESS: A sign in a New York call 


office reads: “We believe in a free 


press. For every three suits we clean, 
we give our customers a free press.” 


CLEAN SWEEP: Burglars who let nothing 
go to waste cleaned out a Pasadena 
self-service laundry, taking $15 in 
cash and a bag of pigeon feed. 


LINEN ART: A hotel laundry manager 
recently set up a display showing the 
doodles tablecloths by 
guests who transact business at lunch. 


drawn on 


COLOR CLASH: In Santa Monica, a 
woman coin-op owner complained 
that her store was painted without her 
permission or knowledge. But what 
really bothered her was that the blue 


walls did not match her turquoise 
washing machines. 


WASH-AND-ROLL: Plans for a new super 
duper bowling alley in Winslow, Ari- 
zona, include a_ restaurant, cocktail 
lounge, and an automatic laundry for 


busy homemakers. 


ANNIVERSARY: Trouser creases are 100 
years old this year and it all started 
by accident. The Prince of Wales went 
to pick up a new suit from his tailor 
and found the trousers had acquired 
a sharp “fore and aft” crease in stor- 
age. The Prince felt he looked slim 
and dashing and the style caught on. 
JOURNAL 
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THERE ARE NO PICTURES IN THIS AD— 
Because you can't photograph ENTHUSIASM! 











Do you know WHY 1,428 Laundry and 


Dry Cleaning Executives mobbed our 
booth at the A.I.L. Annual Convention? 


We had exactly 1,428 visitors at our booth at the A.l.L. Convention. We know, because 
we gave away that number of Presentations explaining our pian of selling Registered® Shirts 
in laundry and dry cleaning outiets, and through routemen calling on homes. We've been 
told that we were the hottest booth at the show, with more visitors, greater traffic and the 
kind of milling around that is like the excitement at a Broadway opening night. 


Exclusive New Plan for Selling Shirts 
Provides Big Profits, plus Guaranteed Laundering 


FOR ONE FULL YEAR! 


You can open a new business in your store in less than 
3 feet of space. Or your routemen can add as much 
as $2,800 and more in gross sales. Brunswick Laundry 
in Jersey City sold this amount of shirts in only 5 out- 


lets (out of 60) in just 10 days. 
That's one of the reasons they visited us! 


Stacked in a metal rack (or shown by routemen) you 
sell a genuine $5.00 value Registered® Shirt for only 
$3.69, and make $1.11 profit on each shirt. This is im- 
pulse selling at its most effective, based on the fact that 


women are your laundry customers, and women ac- 
count for the purchase of 80% of all men’s shirts. 


That's another reason for the mobs in our booth! 


When you sell Registered® Shirts, your profit just be- 
gins with the purchase. Every shirt is Guaranteed to 


the buyer for one full year—PROVIDING YOU DO 
THE LAUNDERING! This means that you get that 
shirt back an average of 26 times a year, and hold 
that customer against competition for 12 full months. 
Multiply this 26 times by your charge for shirt laun- 


dering, then multiply again by the quantity of shirts 
you can sell per outlet, and you have— 


Still another reason for the milling around in our 
booth! 


We don't stock you with merchandise and stand back 
and watch. You receive everything necessary for local 
promotion, including window posters, counter cards, 
truck posters, bundle inserts, mailing pieces, frayed 
warning tags, sales guides, etc. We work with you, and 
your jobber works for you to make this the most fan- 
tastic new market for extra sales and profits to hit the 
laundry and dry cleaning field in 30 years! 


Contact Your Distributor NOW! — 


Enthusiastic distributors all over America have acclaimed the Registered® Shirt Program. They are prepared to 
give you full particulars, arrange a basic assortment of shirts, arrange displays, provide point-of-sale pro- 
motion and marketing help. Ask your distributor for the Registered® Shirt Presentation of facts. If he isn’t as 


yet prepared, contact us directly. 


Registered® Shirt Laundry Association 


38 East 57th Street, New York 22, N. Y. 


d in Canada by the 





For ovr C di c ox fect 
Registered®) Shirt Laundry Association of Canada Ltd., 770 Lawrence Ave. West, Toronto 19, Canada. 
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Coin-Op Consensus: Laundrymen Dale, Samble and Hamilton 
portray the coin-laundry operator (1) as he really is, (2) as 
others see him, (3) as he thought he would be 


Well Done: George Grasser, past president of Connecticut Asso- 
ciation, receives service award from President Al Reiner as 
Frank Comparato and Tom Donohoe look on 


Nutmeg meeting largest, 
liveliest ever held 


THERE WAS A HOLIDAY mood in 
the air at the Connecticut Launderers 
& Cleaners Association’s 56th annual 
meeting, which took place in Walling- 
ford, March 19. 

Whether it was the springlike 
weather or the promise of a topnotch 
program or the $300 door prize, 178 
members, allied tradesmen and wives 
turned out to break all previous at- 
tendance records. 


WASH-AND-WEAR 

George Isaacson, general manager, 
American Institute of Laundering, led 
off the speakers’ program. He de- 
parted from his usual talk on the in- 
dustry outlook for the future to elab- 
orate on wash-and-wear—the issue 
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which alienated Connecticut laundry- 
men from AIL two years ago. 

He quoted portions of two letters 
appearing in THE LAUNDRY JOURNAL 
(See “In the Wash,” August and No- 
vember 1959 issues) which capsuled 
the pros and cons of AIL’s work with 
manufacturers in the wash-and-wear 
field. And he agreed with members’ 
right to disagree. His talk was well 
received. While some members were 
not quick to forget, neither were they 
anxious to prolong the controversy. 


COIN-OP COMEDY 

A trio of Springfield, Massachusetts, 
laundrymen lampooned the coin-op 
success stories one always reads about 
in the trade papers. Russ Dale, Dale 


Brothers Laundries; Bob Samble, Bel- 
mont Laundry; and Bill Hamilton, 
Royce-Superior, preferred to describe 
themselves as the “failures.” 

Last year the three formed a coin- 
op corporation and opened two out- 
lets in Springfield to discourage other 
competitors and to avoid competing 
with each other for choice coin-op 
sites. Today, they have four coin-ops 
under joint management. 

They have had their share of trou- 
bles with bad location, fires, van- 
dalism, slugs, etc. They also pointed 
out that it takes a good deal of time 
to attend hearings every time the 
legislature proposes some restrictive 
bills on coin-ops. Six have come up in 
the past year in their own state. 


DYEING SERVICE 

Ernest Gecz, vice-president, Gar- 
ment Dyers Guild of America, sug- 
gested dyeing could be a profitable 
extra service if plantowners took these 
precautions: 

—accent only those garments in 
good condition that can be dyed to a 
specific color. 

—have the work done by a rep- 
utable dye house. 

—insist on a good finishing job 
(dyed garments take more time than 
garments that are simply drycleaned). 

As to the matter of “shrinkage,” he 
said this need not be a problem if the 
material has been preshrunk. 


MOTIVATING SALESPEOPLE 

Thomas Donohoe of the National 
Institute of Drycleaning talked on 
selling; the need for greater sales 
management effort; and the things 
that encourage sales personnel to do 
a better job. His list of eight moti- 
vators included: Personal Gain, Praise, 
Pride in Work, Being Needed, Variety, 
Fear, Family Love and Conscience. 

Jim Low of the National Associa- 
tion of Manufacturers, the banquet 
speaker, talked about “Common Sense 
in Industry.” 

The officers for the new year are: 
Alvin B. Reiner, Mayflower Laundry 
and Cleaners, Hartford, president; 
Joseph Fitzgerald, Home Laundry, 
New Britain, first vice-president; 
Frank Jacopian, Jacopian Cleaners, 
Stratford, second vice-president; 
Frank Comparato, Pilgrim Laundry, 
East Hartford, secretary-treasurer. 

The door prize winner was Ed 
Woerz, assistant Eastern sales man- 
ager, American Laundry Machinery 
Company.—Henry Mozdzer 
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Look at your work from 


your customer's viewpoint 


... and you'll choose Wyandotte HALOX’ 
for really safe, white bleaching 





If the bleach you use is too harsh, most likely she replaces the 
shirts ,.. and counts the cost! Still, she expects white shirts — 
all white work — to come back sparkling white. Reasonable 
enough. And you'll find that when you use Wyandotte Hatox, 
she’ll continue to be pleased with your work . . . month after 


month after month. 


HALOX is the original organic dry bleach — safe and gentle 
on any white-cotton fabric. For, unlike harsh hypochlorite 
bleaches, Hatox holds tensile strength loss to a minimum 


while it improves whiteness. 


HALOX goes easy on your budget, too: A 100-pound drum 
will bleach 80,000 pounds of white work. What’s more, it’s 
simple and safe to use. You just add it dry to the wheel. 


Investigate Hatox for your bleaching needs. You owe it to 
yourself, as a method to help build business. Get al] the facts 
from your Wyandotte jobber or representative, today. 
Wyandotte Chemicals Corporation, Wyandotte, Michigan. 
Also Los Nietos, California. Offices in principal cities. 


yandotte 


REG. U.S. PAT. OFF. 


J. B. FORD DIVISION 
Specialists in laundry washing products 
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MAIL FOR FULL INFORMATION 

Automatic Service & Supply Co., Inc. 
Department SU-2 Box 7267 
San Antonio, Texas 

5¢Size{ ) 10¢Size( ) Both({ ) 
Please rush prices, samples and information on 
LAUNDRY MAID products and VEND-MASTER 
dispensers, 
Name 








Address 
City. 











fibers 
AND fabrics 


NEW INTERLINING ANNOUNCED 
Dextrex, a new material whose first use will be as an 


‘ interlining in wash-and-wear apparel, was introduced re- 


cently by C. H. Dexter & Sons, Inc., an industrial-paper 
company. It is made of a type of Dacron engineered by 
Du Pont for use on equipment based on paper-making 
technology. It is said to have good resiliency and to be 
highly porous and crease-resistant. Shrinkage is limited to 
0.75 percent in any direction. It is quick-drying and resists 
heat at any normal ironing temperature. 


TEXTILE TESTING STANDARDS ISSUED 

A new edition of “Compilation of ASTM Standards on 
Textile Materials, D-13” was issued recently by the Ameri- 
can Society for Testing Materials, providing standards of 
quality. This edition contains 134 standards of which 23 
are new, revised or have had their status changed recently. 

Included are standards for fabrics, nonwoven fabrics, 
cotton textiles, man-made fibers and wool textiles, among 
many others. Copies may be obtained from ASTM, 1916 
Race St., Philadelphia 3, Pa., at $8.50 each. 


SYNTHETIC FIBER OUTPUT HITS PEAK 

A new high level of man-made fiber production was 
reached in the United States in 1959 when 1,961,700,000 
pounds were turned out by the textile industry. 

Production last year was 21 percent over the 1,616,200,- 
000 pounds made in 1958 and was 11 percent greater than 
the previous record year of 1957, when 1,765,600,000 
pounds were produced. All categories of fibers showed in- 
creases in 1959 over 1958, according to the Textile Eco- 
nomics Bureau. 


MAN-MADE FIBERS BOOKLET OFFERED 

“Guidebook to Man-Made Textile Fibers, Textured 
Yarns and Dyeing Characteristics of Blended Fibers,” a 
comprehensive booklet describing synthetic fibers, has 
been issued by The United Piece Dye Works, New York. 
The booklets are available for $2 per copy. 

The 32-page booklet lists worldwide trademarks of man- 
made fibers and textured yarns as well as the Federal 
Trade Commission’s generic category for each fiber. It de- 
scribes dyeing characteristics of blended fibers by generic 
classes so it is possible to determine which fiber blends 
can be cross-dyed, union-dyed, etc. 


MADRAS APPEARS IN MEN’S SPORT COATS 


Taking a leaf from milady’s fashions, the men, too, can 
own garments whose colors are guaranteed to bleed. A 
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New York department store has recently been advertising 
“authentic, bleeding” Indian madras sport coats “incred- 
ibly bargain priced” at $22.99. The garments will bleed 
with each cleaning for that softer, mellower look. 


DYNEL INTRODUCED FOR WORK CLOTHING 


Several manufacturers are employing 100 percent Dynel 
modacrylic fibers for use in work clothes that have a high 
degree of chemical resistance. According to Union Carbide 
Co., maker of Dynel, this fabric is finding its way into 
industries where job conditions result in rapid deteriora- 
tion of conventional clothing. Among the largest users are 
chemical, electroplating, petrochemical, battery and soap 
manufacturing and public utility companies. In many sit- 
uations in these industries, up to six times the normally 
expected wear life is credited to Dynel garments. 


WASH-WEAR LABEL STANDARDS SET 


Sponsored by the National Retail Merchants Associa- 
tion, a new set of standards has been worked out to pro- 
vide consumer labeling information on colorfastness, 
shrinkability, wrinkle resistance, mildew resistance and 
home washability. The standards, called AS-122, were 
worked out by the American Standards Association, as- 
sisted by the Textile Distributors Institute, the American 
Society for Testing Materials, and the American Associa- 
tion of Textile Chemists and Colorists. 


NEW FIBERS AND BLENDS 


Fortrel: This is the new trade name chosen for the 
polyester fiber to be produced by Fiber Industries, Inc., 
and marketed by the Celanese Fibers Co. Originally called 
Teron, the name Fortrel was selected after a consumer 
survey had been made. 


Vycron-Avron: A 50-50 blend of Beaunit Mills’ Vycron 
polyester fiber and American Viscose’s Avron, high-strength 
rayon, is being used in four new fabrics by Ponemah Mills. 
A voile, crepe, twill and faille, all automatic wash-and- 
wear, are now available in this blend. The fabrics are said 
to have a soft, pliant hand, good dye affinity, and good 
wrinkle and pill resistance. 


Orlon Sayelle: This name has been adopted by Du Pont 
for its acrylic textile fiber first announced as Orlon-21 acry- 
lic fiber. The fiber is a staple with a permanent corkscrew 
crimp. With seven types cf fiber now designated by the 
trademark Orlon and a continuous filament bulked yarn, 
the company now has a production capacity to manufac- 
ture this acrylic fiber exceeding 120 million pounds an- 
nually. It is claimed that Orlon Sayelle straightens when 
wet and regains its crimp when the garment dries. This 
property is said to renew the appearance of the garment 
after each washing for the life of the garment. 


SM27: This designation has been given to a new cellu- 
losic fiber developed by Courtaulds (Alabama) Inc., said 
to possess most of the advantages of rayon, plus a high 
wet-crease angle, resistance to caustic solutions, and good 
wash-drip-dry properties. 
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association activities 


For Laundryman’s Calendar 
Laundry School, Joliet, Illinois . . . 
September 14 through November 6. 
National Professional Laundry 
Week, November 15-21. 


Coming Up in Illinois 

April 20—Chicago Laundry Owners 
Association annual meeting and elec- 
tion, La Salle Hotel, Chicago. Speaker 
—Bill Veeck, president of White Sox. 
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May 6-8—lllinois Laundry Associa- 
tion and Iowa Institute of Laundering, 
combined 60th annual convention, 
Wagon Wheel Lodge, Rockton. 

June 16—Chicago Laundry Owners 
Association annual outing, Villa Mod- 
erne Hotel, Highland Park. 

November 19 — Chicago Laundry 
Owners Association annual dinner 
dance and star routeman award pro- 
gram, Terrace Casino, Morrison Hotel, 
Chicago. 
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NOW! THE KEY TO 
FULL PROFITS ON TODAY’S 
SMALL BUNDLE! now you can go 


after the piece-price partial bundle your | 


customers want to send! a whole new | 


system of modern laundry management, 


based on a new identification system... 


THE KEY-TAG 
[LOT CONTROL] SYSTEM 


Now you can handle both the 
large family bundle and the small 
piece-price bundle at the same 
new low cost—make the same full 
profit on both. Easy to maintain 

a 2 or 3 day delivery schedule. 

Big new savings in all departments 
and services. Allows simplified 
billing and payroll methods. 
Key-Tag Lot Control combines 
the best of “pin and net” with 
selective fuli identification in a 
simple, foolproof plant-wide 
system. 100% mechanical check 
on everything—always. No human 
error. Cut identification help 

up to 40%. Use green labor. 
Train mark-in girls in 4 hours. 
Full nets—full wheel loads. 
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Write for the lot contro/ story 


THE KEY-TAG CHECKING SYSTEM CO. 


6509 HOUGH AVENUE — CLEVELAND 3, OHIO 





Texans Offer Scholarships 


Six deserving students will receive 
$250 scholarships during the next four 
years, thanks to the Textile Mainte- 
nance Institute, a corporation allied 
with the Texas Laundry and Dry 
Cleaning Association. 

The announcement was made at the 
association’s 53rd annual convention, 
at which new officers were also 
elected. 

Bruce Ferrell of City Steam Laun- 
dry, Lubbock, is the new president. 
Assisting him are George G. Boyd, 
Borger Laundry, Borger, first vice- 
president, and Travis LaRue, Travis 
Laundry, Austin, second vice-presi- 
dent. 


MLA Opposes Bills Requiring 
Attendant on Coin-Op Premises 

The Massachusetts Laundryowners 
Association appeared before the Mer- 
cantile Affairs Committee hearings in 
January to oppose (1) a bill that 
would require an attendant on duty 24 
hours a day, and (2) another bill that 
would require an attendant from 
11:00 p.m. to 7:00 a.m. The testi- 
mony was well received and it is ex- 
pected that the committee will give 
both bills an unfavorable report. 


Diaper Association's 
Supervisor Meeting 

Forty-six managers and supervisors 
from 16 plants recently attended the 
Second Supervisor Seminar given by 
the DSIA. The program included dis- 
cussions on production, office and de- 
livery, intraplant relations and public 
relations. 


Changes at DSIA 


The Diaper Service Institute of 
America has absorbed the industry’s 
public relations program, the Diaper 
Service Institute Promotion Associa- 
tion. DSIA will assume the function of 
industry promotion in addition to its 
regular activities. 

In a move to more fully identify 
DSIA with the industry, the name Dia- 
per Service Industry Association has 
been chosen. Since the initials remain 
the same, the association will still be 
known as the DSIA. 

The association’s staff has also been 

Continued on page 64 
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HI-LO TEMPERATURE CONTROL 
PROTECTS MY FABRICS, 
SO IT GETS MY TRADE” 


Cissell coin-meter dryers 
have more confidence features 
for both you and your customer 


Today’s customer goes where all her clothes are 
safe —to the coin laundry featuring Cissell dryers 
with the new conveniently located Hi-Lo tem- 
perature control. She selects the correct temper- 
ature for drying man-made fibers, wash-n-wear, 
delicate materials, or regular wash. The famous 
Cissell no-snag basket wins her confidence, too. 

In addition, five new built-in safety sentinels 


give both customer and coin-store owner more 





reasons than ever for confidence in Cissell Coin- 


Meter Dryers: 


@ Built-in overload protection for each motor 
@ Overheat protection for gas heating unit 


@ Air flow protection against obstruction of lint 
drawer or exhaust duct 


Fully automatic overcurrent protection . . 
unaffected by temperature, requiring no fuses 


Automatic back draft damper prevents chill- 
ing of dryer in cold weather, recirculation of 
hot air from one dryer to another, or hot air 
blasting into customers face through dryer door 


W. M. CISSELL MFG. CO., INC.—Lovisville 1, Ky. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
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BOSOM BODY PRESS... 
Outproducing Any -2or 
Shirt Finishing 

Unit Ever Built 


So! Mw, 0 Ruolationaty 


it mokes all other shirt finishing methods 

old-fashioned! 

@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere. 

Flexible and Versatile, it can be used 
as a 1, 2, or 3 girl unit, to handle vol- 
ume variations. 

Compact, 10’ x 10’, it requires little 
more valuable work area than one girl 
units. 

Interchangeable shirt bucks, an exclu- 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts. 

@ Ajax Double-Buck turns out more shirts 
than any 1, 2, or 3 girl unit ever built, 


Look Al Ahead } Only AJAX can increase 


your profits beyond the capabilities of 
conventional units, Put AJAX to work for 
you. Contact your AJAX representative, or 


write directly to AJAX, Box 449, Salt Lake 
City, Utah. 


Since 1929 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE” 
619 S. 5th W.-Salt Lake City, Utah 


COLLAR & CUFF 
PRESS 


2 Presses in 1 .. . high velo- 
city heads . . . Presses collar 


while cuffs are being laid. 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 
matically. Features AJAX ex- 
clusive “MAGIC EYE” Seam 
Indicator for varying sleeve 


lengths. 
FOLDING TABLE 


Provides simple, fast opera- 
tion. Full or semi-automatic 
models, with stand-up or 
lay - down collar blocks. 
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ASSOCIATION ACTIVITI ES —continued from page 60 


reorganized. Manager John A. Shiffert 
has been elected executive vice-presi- 
dent. Chantry W. Davis has been ap- 
pointed staff consultant and Irvin S. 
Lieberman has joined DSIA as assist- 


ant to Mr. Shiffert. 


Standards Bureau Tested 
Seal Program 


The Bureau of Laundry and Dry 
Cleaning Standards has revealed plans 


to put a Tested Seal program into op- 


eration for all members whose quality 
audit record allows them to qualify. 
Under this program, the superior 
quality of Bureau-member plants will 
be promoted under the Tested Seal by 
newspaper, radio, truck signs, bundle 
inserts, etc. The seal will be granted to 
plants whose work and ethics meet 
and continue to meet an acceptable 
standard of excellence. Quality of 
work will be constantly checked by the 


Bureau. 





TIME TESTED PERFORMANCE 


Our biggest users, including both faundries and linen supply houses, have pro- 
nounced the all-new BULLDOG DOUBLE-X the most rugged, longest lasting 
press cover in their experience... gives double the service of other press 


cover cloths. 


DEPENDABLE QUAL'TY - SUPERB FINISH 


Only by weaving the fine-finished cloth, by constant quality control, were we 
able to produce this tough BULLDOG DOUBLE-X, It won't stretch or shrink; pro- 
tects your press pads and asbestos under covers; gives the clothes a finer finish. 


Special Nylon Draw Cord 


lasts the life of the cover 


BULLDOG DOUBLE-X 


is available in all types of made up covers or in roll 
form, Both types are priced to fit the most econom- 


ical budget. 


xX. S. SMITH, INC. 


RED BANK 


* NEW JSERSEY 
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Linen Suppliers To Convene 


“Reaching for New Horizons” will 
be the theme of the 48th Annual 
Convention and Exhibit of the Linen 
Supply Association of America at the 
Ambassador Hotel, Los Angeles, 
Calif., April 25-29. 

Over 800 representatives of linen 
and towel supply firms and related 
industries in the United States and 
Canada are expected to attend. 

The convention will try to antici- 
pate how the 60's will affect the pres- 
ent $400 million-a-year industry, 
which an industry spokesman, Samuel 
B. Shapiro, Association secretary, said 
is expected to grow at least 10 percent 
yearly in the next 10 years. 

Mr. Shapiro pointed out that new 
materials, new processes, new equip- 
ment and expanding population will 
share in increasing the industry's hori- 
zons. One convention highlight which 
will be closely associated with these 


factors will be a report and discussion 


of the Association's scientific and 
marketing research programs. 


Employee Relations Program Posters 

John A. Robertson (left), president 
of the Linen Supply Association of 
America, is shown with association 
administrative assistant Joseph L. 
Koach examining one of the 12 month- 
ly posters that are part of an employee 
relations program developed for the 
linen supply industry. 

Each poster covers an important 
area of employee duties and will be 
accompanied by a bulletin suggesting 
how to increase effectiveness of the 
program. 

The new program was developed by 
the association’s Employee Relations 
Committee, of which Jack A. Landale, 
Jr., of American Linen Supply, San 
Diego, Calif., is chairman. 
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CLEAN-GUT WAYS TO SHORT-CUT DELIVERY COSTS... 
CHEVROLET FORWARD CONTROL MODELS FOR ’60! 


@ In the cleaning or laundry business, a good way 
to hike up profits is to hold down delivery costs— 
and here are the trucks that know how to do it! 
They’re powered by Chevy’s Thriftmaster Special 
6, an engine famous in the business for durability 
and fuel-stretching economy, especially on stop- 
and-go delivery runs. All models have an 11” 
heavy-duty clutch for extra-long life, Ball-Gear 
steering to cut down on driver effort, safe, durable 
Torque-Action brakes and many more tough, 
money-saving components. Two model series with 
GVWv’s from 5,600 Ibs. to 10,000 Ibs. accommodate 
special bodies of 8- to 12-foot lengths to fit your 


delivery needs exaei’y. 

Or, if you prefer a complete unit, Chevrolet 
also offers a choice of six stylish Step-Van models, 
fully equipped and ready for work. Bodies are 
available in 8-, 10- and 12-foot lengths with GVW’s 
up to 10,000 Ibs. 


Whether you select a ready-to-work Step-Van 
or a forward control chassis with a body made 


to your specifications, Chevrolet will step up 
to your toughest delivery duties . . . and step 
way out front in money-saving working ability. 

. Chevrolet Division of General Motors, 


Detroit 2, Michigan. 


1960 CHEVROLET STURDI-BILT TRUCKS <azugeeraar 
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Fad 
SKAGIT LAUNDRY avec 


Wr WH TH0n 


Mr. Bunning 
How do you like your 150 hp 
Erie City “FT” package boiler? 


ee These performance facts will tell you how we like our Erie 


City “FT” package boiler. Our fuel savings now exceed 20% 

as compared with an HRT boiler. We always have plenty of 

hot water at all times. Steam pressure stays constant and 

all equipment is up to best working conditions. Our “FT”’ is 

very dependable and maintenance is much less with the 

result that our plant engineer is available for other work around 
our plant. Firing with gas, our plant is much cleaner than before. 99 


P. BuNNING, President 
Skagit Laundry & Dye Works « Mt. Vernon, Wash, 


IT PAYS IN MANY WAYS TO BUY THE TOP 
QUALITY PACKAGE BOILER .... ERIE CITY “FT” 


The ‘‘FT”’ is designed to be a conservatively rated, highly efficient 
package steam generator. Investigate the 
possibilities of replacing present boilers if 

they are inefficient and costly to main- 

tain. Mr. Bunning found a 20% savings in 

fuel when he installed his new Erie City 
“FT’’—plus the fact he now has a 

steady and dependable source of steam 

and hot water requiring only a minimum of 
attention. All the details of the completely 

shop assembled, factory fire tested ‘‘FT”’ 

steam generator are outlined in Bulletin £B560-TD 


ERIE CITY IRON WORKS : Erie, Pa. 


STEAM GENERATORS + SUPERHEATERS + ECONOMIZERS «+ AIR PREHEATERS * WASTE HEAT BOILERS 
FIRE and WATER TUBE PACKAGE BOILERS + OIL and GAS BURNERS + STOKERS * PULVERIZERS 
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BRING YOUR BOOKS... 
Continued from page 27 


sometimes challenged. For instance, 
the owner of a linen supply chain 
claimed $400 of his country club dues 
and house charges as deductible busi- 
ness entertaining of customers. But 
when he was unable to prove that he 
had acquired any new business as a 
result of his membership in the club, 
a substantial portion of his deduction 
was disallowed. 

—Not all adjustments, however, are 
in the Government's favor. In the case 
cited above the revenue agent pointed 
out that the linen supply man had not 
deducted attorney's fees in connection 
with one bill which he reluctantly 
had to institute suit to collect. 


CAN I COME TO A FINAL SETTLEMENT OF 
MY TAX LIABILITY WITH THE AGENT? 

The chances of this happening are 

good. In fact, most audits result in 
final settlement of the case then and 
there with the revenue agent, who 
proceeds to recompute the tax with 
the agreed-upon adjustments. The tax- 
payer simply signs a form and is billed 
for the additional tax assessment short- 
ly thereafter. By and large, revenue 
agents themselves prefer to terminate 
the case at this point. 
@ Contrary to popular opinion, agents 
are not judged for promotion on the 
amount of additional money that they 
collect. And they are not anxious to 
make a Federal case out of every 
audit. 

Consequently, they are willing to 
give the taxpayer the benefit of some 
pretty substantial doubts on some bor- 
derline items if their general impres- 
sion is that he is honest and not too 
careless. Hence, on any tax audit, the 
laundryman who has taken the trouble 
to maintain careful and accurate rec- 
ords of his income and expense items 
will be amply repaid for his efforts. 


WHAT HAPPENS IF THE AGENT AND I 
CAN'T AGREE ON MY TAX LIABILITY? 

You do not have to agree. A tax- 
payer is by no means required to ac- 
cept the agent’s determination as the 
last word. There are many additional 
steps you can take in the Internal Rev- 
enue Service and through the courts. 
Although your chances of getting 
there are admittedly small, you can 
take your case right up to the Supreme 
Court of the land, before you have to 
pay an extra dollar that you don’t be- 
lieve you owe. (10) 
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FEATURES... 
Yon Com Apel On, 


HUEBSCH 


HUEBSCH ORIGINATORS 


CHOICE OF ANY COLOR 
AT NO EXTRA COST 


Choose the exact color you desire 
(a color swatch will do) and we 
will duplicate your choice. 


ASE 1.9 68 





GAS-HEATED 
TUMBLER 


* MILWAUKEE 1, WIS. 


ONLY 37’’ TUMBLER 

IN THREE SIZES 

Only Huebsch offers choice of 
three sizes: 37’’ x 30’’, 37”’ x 
24”’, 37” x 18’. Standard or 
Coin-Metered Models. 


Rw: Salige cor Oe 


MAGNETIC DOOR LATCH 
for safe, sure, silent door closing. 
Modern design eliminates trig- 
gers, buttons, springs. 


SELF-CLEANING 

LINT SCREEN 

automatically cleans itself and 
deposits lint on “Magic Carpet” 
for fast, easy removal. 


AUTOMATIC 

BACK-DRAFT DAMPER 
prevents hot air and lint from 
blowing back inte tumbler. Pro- 
tects pilot light, keeps surround- 
ings cooler. 


EASY-TO-ADJUST FEET 

for quick, easy leveling and 
alignment of tumblers, regard- 
less of floor slant. 


Bess: e 
VARIABLE 
TEMPERATURE SELECTOR 
Customer chooses correct temper- 
ature setting for efficient drying 
of various fabrics. 


HIGH TEMPERATURE 
LIMIT CONTROL AND 
AIR FLOW SWITCH 


standard equipment on all models. 





HAVE YOU HEARD the latest... 


AFL-CIO Laundry and Drycleaning 
International Union Local 3008 is said 
to have filed unfair labor practice 
charges against the Adelman Laundry 
Co., Milwaukee, Wisconsin. The union 
says company officials questioned em- 
ployees prior to voting and strongly 
urged them to vote against the union. 
The company publication is also said 
to have carried similar appeals. 


The Brunswick Laundry of Jersey City, 
New Jersey, served notice on city of- 
ficials that if the city’s tax rate con- 
tinues to rise, it will seriously consider 
moving out of town. The 60-year-old 
plant employs 400 people. 

A 


The experience of Air Force hospital 
commanders shows it is cheaper to buy 
diaper service than to handle this 
problem themselves. So the Air Force 





Starch with versatile Cameo®. .. Here’s why! 


Economical! Non-congealing! Cameo goes further! 
Saves money! Lets you starch from light to heavy 
to satisfy individual customer requirements! 


Truly, here’s a starch that will enable 
you to satisfy even your most per- 
snickity customers—Staley’s Cameo. 

And no wonder! For famous Cameo 
quality results in smoother cooking. 
Maintains an even fluid consistency 
— without lumping. Too, noncongeal- 
ing Cameo gives fast, even penetra- 
tion for a smoother, superior finish. 
And Cameo saves you money . . . be- 
cause it goes further than 8-ounce 
starches ...does up to 5 shirts for 
the cost of only 3. 

For the most efficient, customer- 
pleasing starching you’ve ever pro- 
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duced, get the low-down on this high- 
quality starch. See your Staley Dis- 
tributor for complete information on 
Cameo Laundry Starch, or write 
today to: 


A. E. STALEY MFG. CO., DECATUR, ILL. 


Branch Offices: Atlanta - Boston - Chicago « Cleveland 
Kansas City » New York + Philadelphia - San Francisco 
® St. Louis 


LAUNDRY STARCH 




















will spend $140,000 next year on com- 
mercial diaper service. 
A 
The word is out that Queen Elizabeth 
II’s princely baby is growing up in 
secondhand diapers. They're from the 
cradle days of his nine-year-old sister. 
& 


The Shopping Center Reporter, pub- 
lished by Food Fair Properties, Inc., 
predicts that in a very short time shop- 
ping center merchants, with few ex- 
ceptions, will be doing business six 
nights a week. 

A 
Spotless Stores (the chain cleaner- 
laundry) with headquarters in Pater- 
son, New Jersey, signed a long-term 
contract with radio station WADO in 
New York to spend over $100,000 a 
year on promotion. The campaign will 
be launched with a Treasure Hunt of- 
fering a small foreign car and $25,000 
in cash and other prizes. 

A 
Fifty-five coin laundry operators last 
month were found guilty of violating 
Sabbath no-work laws in the Bronx 
(New York) and paid $2,500 on 500 
summonses issued since last July. 

A 
Package-plant operators with some 
space to spare might be interested in 
a Heel Bar sideline. Two girls in an 
area 20 foot square are said to be able 
to produce $800 a week replacing 
heels on women’s shoes. 

& 
Seven Brooklyn laundries and diaper 
service plants last month banded to- 
gether to alert borough women to the 
warning signs of cancer. They dis- 
tributed more than 25,000 bundles 
containing inserts calling attention to 
free showings in 28 theatres of two 
fight-cancer films. The participants in- 
cluded Pilgrim, Harvester, Aurora- 
White Rock and Gardenia Laundries 
and the following diaper services: 
General, Crib and Cupid. 

A 
The direct approach is not always the 
best. A Midwestern plantowner who 
wanted to create the “female image” 
fast put three girls on his routes. The 
idea only lasted a couple of months 
until absenteeism did it in. 

be 
Ward Gill resigned his post as director 
of AIL’s Industry Relations Depart- 
ment last month to become operations 
manager of the Exposition Center in 
Chicago. He served the Institute for 
the past 14 years. 
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Tingue Brown offers its latest laundry items early 


For highlights of the Tingue Brown Laun- ORDER AND SAVE 


dry Line without waiting for your stand- A complete listing of the latest Tingue Brown 
innovations in germ control basket liners, bags, 


nets, baskets, trucks, slings, and a host of other 


ard Catalog. mail the coupon below. 


As a service and a saving to you, Tingue 
dies 5 items. Handy order cards enclosed. 


Brown has extracted its newest items and 
pees eee se eee eee ee 


offers them on a pre-publication basis, so 


that you may plan ahead, order early and TINGUE BROWN & CO. 


buy at a saving. 1765 Carter Avenue » New York 57, New York 
Please rush your preview Catalog of laundry items at a saving: 


NAME 


TINGUE, BROWN & Co. 


1765 Carter Avenue * New York 57,N.Y. * CYpress 9-8800 
1227 Wabash Avenue + Chicago 5, Illinois * HArrison 7-0083 
723 £. Washington Blvd.* Los Angeles 21, Calif.» Richmond 9-6023 
507 Bishop St.N.W. © Atlanta 13,Ga. + TRinity 4-3864 


ADDRESS 


CITY ee STATE 


APRIL, 1960 69 





POWER-RAMIC 
LAUNDRY and DRY CLEANIN 


PRESSES All new — no hydraulic 
checks — no balance springs. Simple 
air cylinders. Easy access, simple 
maintenance. Stainless steel head 
and tables. Stainless steel armored 
clad steam hose can’t kink or twist 
one length interchangeable for all 
presses. Lowered table and “drop 
hand” controls make Prosperit 
Power-Ramic Presses proficient and 
profitable. 


POWER-RAMIC 55 
TWO BATH SYNTHETIC UNI 


Electric variable speed for cleaning and 
extracting . . . insures all fabric safety. 
100 sq. ft.—4,000 gal. per hour revo- 
lutionary disc filter. 44x16 stainless 
steel open pocket reversing cylinder fo 
full 55 [b. load. Also available i 
Power-Ramic 40 unit. 40 Ib. load, 


PROSPE 
Yel 44-3 


ALL EQUIPMENT AVAILABLE ON 3 OR 5 YEAR LEASE PLAN 
SEND FOR DETAILS and “The Prosperity Story for 1960” 


WRITE TODAY — 


The Prosperity Company, Box 671, Syracuse I, N. Y 
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POWER-RAMIC 50 W/E 
WASHER EXTRACTOR 


Semi-automatic controls and 
compact heavy duty design. Spring 
mounting eliminates bulky foun- 
dation. Large open end, stainless 
steel reversing cylinder handles 
full 50 Ib. load. Ideal for quick 
service shirt department. 


2 Bath «ee Single Bath ee 
Batch. . .or combination of all! r mS 


e 


wg 


*Trade-mark Prosperity Registered Copyright 1960, The Prosperity Company 


iiPROSPERITY 


DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y. —SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
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‘‘We couldn’t have purchased a more 
efficient or economical fleet if it had been 
custom engineered to our specific needs!’’ 


Those are the words of Mr. Joel Green, president of Fluff ’n Puff Pillow 
Service, a fast-growing national franchise operation that turned to 
DIVCO for the answer to their multi-stop delivery problem. Mr. Green 
has underscored the complete sincerity of his statement by ordering an 
additional fifty DIVCO DIVIDENDS to augment his present fleet of 65. 


Fact of the matter is, DIVCO trucks are custom engineered for specific 
multi-stop delivery needs. Sound basis for all 31 models is the rugged, 
dependable DIVCO chassis that thrives on stop-and-go operation. No 
converted passenger car engine or over-the-highway truck power plant, 
DIVCO engines are built to idle without overheating, they take the 
constant kick of start and stop and do all this on a minimum of non- 


premium fuel. DIVCO’s long service life (4 out of 5 DIVCOS ever built 


are still licensed and in service) is a big bonus benefit that further slashes 
operating costs, ’ 
The famous DIVCO Chassis 


How much “too much" is your present fleet costing you is specially engineered and built for 
over what DIVCOS could do it for? We have facts and multi-stop operation. Rugged strength 
figures that will interest you. Write today—or contact gi : 
your DIVCO Dealer. and long life is assured by oversized 
component parts and finest quality mate- 
rials. Dozens of exclusive DIVCO utility 
features make for best driver conven- 


| | oe ou A soneomn £-O 4. -mmeonel- tTel-F-Warel. | ience and ease of operation. 
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Institutional 
Laundry 
Leadership 


is centered in 


NAILM 


Find ovt how NATIONAL 
ASSOCIATION OF INSTITU- 


TIONAL LAUNDRY MAN- 
AGERS membership can work 


for you. Clip and mail the 
coupon below. 














Mr. Duane E. Young 
NAILM Membership Chairman 


St. Mary's Hospital 
2414 Seventh Street South 


Minneapolis 6, Minnesota 


| wish to become a member of 
my local association or become 
a member-at-large if there is no 
local group in my vicinity. | un- 
derstand that membership dues 
are $4 for the first year and $3 
for each succeeding year. Please 


send complete details. 





institution___ 


(SESS eee a 





City 





Zone 
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N.A.L.L.M. CONFERENCE 


Continued from page 25 


sillo Press Pad Company, Chicago, 
believed the laundry manager had to 
become a better salesman in his new 
role as a professional laundry man- 
ager. 

Hy Schwartz, associate publisher, 
Institutional Laundry, saw a gradual 
trend towards the consolidation of 
metropolitan hospital laundries into 
central service groups but an increase 
in the number of small institutional 
laundries in suburban areas. 

This was not an election year so 


the officers remain as follows: Robert 


J. Dodson, Superintendent of Laun- 
dries, New York City Hospitals, presi- 
dent; Rolland D. Whitlock, University 
of Oklahoma Medical Center, Okla- 


homa City, first vice-president; Duane 
Young, St. Mary’s Hospital, Minneapo- 
lis, second vice-president; Theodore 
Hugo, St. Luke’s Hospital, St. Louis, 
treasurer; William S. Eddy, Statler 
Hilton Hotel, Dallas, secretary. Hey- 
wood M. Wiley is chairman of the 
Educational Bureau. 

Miami, Florida, has been selected 
as the site of next year’s NAILM con- 
ference. An April date is planned; 
exact time and place will be an- 


00 


nounced later. 


can you finish pants 


Here's What It Does 

1. Takes the “skill” out of pressing pants. 

2. Cuts training time to 5 minutes 

3. Automatically produces high quality. 

4. More than doubles previous production in most cases. 


Here's What They Say 

“I average over 60 pairs of pants per hour, for a 

full day . . . feel less tired . . . turn out higher 

quality.” 

ELLerRyY TayYLor, presser, Alberts Cleaners 
Cedar Rapids, lowa 


“We have increased volume yet reduced our pay- 
roll 22%.” 


Guy Eustice, Thoro Dry Cleaners—Fur Service 
Watertown, South Dakota 


| 1540 W. 2nd St. °* ANDERSON, INDIANA 


a pair? 


... that’s all it’s 
costing owners 
of the New Forse 
Automatic Pants 
Finishing Unit 


Yes—actual case histories 
prove the all-new Forse 


Automatic Pants Finishing 
Unit cuts pants finishing 





costs almost 50% ... gives 
you a quality job for 3 to 


4¢ per pair . . . and does it 


with unskilled \abor! 


Send for your free copy of “The 
Cedar Rapids Profit Story” ... 
full details on how one progres- 
Sive cleaner grosses almost 
$300,000 annually, with only 29 
employees. 





ee A 


FORSE CORPORATION 
1540 West Second Street, Anderson, indiana 


Send me, without obligation — 
(] The Cedar Rapids Profit Story 
Full information about how the new Auto- 
matic Pants Finishing Unit Saves Labor 
Name____ 
Company 
Street or Box__ 


City, State 











Special FABRIC 
FORMULATIONS! 


STAD-SPUN 
and STAD -TEX 


press covers 


treated for 
longer wear 


FOR YOUR 
information 


AHA Prepares List: “New Certified 
Products,” a purchasing aid giving the 
| brand names and sources for cleaning 
supplies and textiles meeting Ameri- 
can Hotel Association standards of 
| quality, is now available to member- 
| ship and trade associations. The tex- 
| tile section names brands that have 
| been certified by their manufacturers 
| as meeting AHA standards for uni- 
forms, towels and other textiles sold 
| for institutional use. Available at 25 
| cents each from AHA headquarters, 


| 221 W. 57th St., New York 19, N. Y. 


| Industrial Building Conferences: Maj- 


STAD-SPUN F all spun nylon 
covers, made “form fitted” for 
all presses where a non-slip, non- 
stick cover is needed. 


STAD-TEX filament nylon covers, 
especially developed for sleeve, 
yoke and backer presses. 


BOTH FABRICS have improved 
heat and abrasion resistants. 





Yeu! STADHAM 


NYLON PADS 


28 and 48 oz. wt. 


CUT TO FIT ALL PRESSES 


pedded! 


_ NYLON DACRON FLEECE 
for wings and 
expander blades 


Sold through all 
leading distributors 


BTL 


COMPANY (MC. + HEXAGON DiViISiOn 


1825-31 North 20th St. + Philo. 21. Po 


manufacturers of—pads, covers, bags 
aprons, nylon tape, textile specialties 
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»| or aspects of construction of new in- 


| dustrial buildings and modernization 
_ of old ones will be on exhibition at the 
|New York Coliseum December 12 
_ through 15. Discussions will involve 
| such topics as types of plants to meet 
specific needs, financing, moderniza- 
_ tion and expansion, site selection, ad- 
| vances in use of concrete, plastics in 
| construction. 


| ASTM Standards: A new supplement 

to the Book of Standards includes 40 
| standards for textile products such as 
| fibers, yarns, threads, fabrics, non- 
| woven fabrics, asbestos textiles; cot- 
| ton, man-made, fiber and wool textiles; 
| soaps, water and wax polishes. Ameri- 
| can Society for Testing Materials, 
| 1916 Race St., Philadelphia, Pa. 


Union Rights: The Supreme Court has 
nailed down a decision barring state 
courts from issuing injunctions or 
awarding damages against unions for 
| peaceful organizational picketing de- 
spite prohibition of such picketing by 
so-called “right to work” state laws. 


| Big Business: U. S. industry’s “Billion 
| Dollar Club,” the giant private enter- 
_ prises which among them produce 
_ one-fourth of the entire gross national 
| product, suffered no major damage 
| but was severely buffeted in the 1957- 
| 58 recession. Its membership, 47 in 

1957, dropped to 45 in 1958. Sales and 

other revenue fell from $109.38 billion 








ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 
eliminates tapes and strings. 


*Steel Spring Cushions for 
Chest-type lroner Rolls. 


*Feed Ribbon ‘‘Sur-Drive” Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"’ for 
Drycleaning Presses and 
“Enduro” Pads for Laundry 
Presses. 


ZEIDLER 
MANUFACTURING COMPANY, INC. 
633 Concord Ave. 
MAMARONECK, N. Y. 














(25 percent of the $440.3 billion of 
1957 GNP) to $103.36 billion (24 
percent of the $437.7 billion 1958 
GNP), a decline of 6 percent. Profits 
fell more sharply, from $7.37 billion 
(6.8 percent of sales) to $6.15 billion 
(5.8 percent of sales). The drop was 
16 percent. Employment fell from 
4.99 to 4.69 million, a 6 percent drop. 


Future Earnings: In the 1960's For- 
tune says about 45 percent of all 
families will be earning more than 
$7,500 a year after taxes; 39 percent 
will net between $4,000 and $7,500 
and only 16 percent will be getting 
along on less than $4,000. 


Marriage Statistics: A check of Sep- 
tember 1959 marriage records in In- 
diana revealed that “more than one- 
third of the persons securing marriage 
licenses were under 20.” 


Direct-Mail Advertising was the only 
major ad medium to decline in dollar 
volume in 1959, falling 2.7 percent 
from $1.8 billion in 1958. Higher 
postal rates are blamed for this first 
decrease in 13 years. 
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Americas Moot Complote Line of Flatwoue Inonew 


tg cn cre 


MOTELS 


100 to 5000 Ibs. 


daily eapacly 


Whether you need an ironer for a new laundry opera- 
tion or to replace an obsolete machine, it will pay you to 
get information and a quotation on a Chicago Ironer. 
Constructed by a firm which has specialized in flatwork 
ironers for over forty years, these ironers embody the 
newest developments in materials, textiles and mechani- 

INSTITUTIONS cal components. They will produce top quality flatwork 
with minimum investment and operating costs. Their 
many advanced engineering features and modern stream- 
lined design result in maximum production per square 
foot of floor space. 
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CHICAGO DRYER COMPANY 


2212 N. PULASKI ROAD © CHICAGO 39, ILLINOIS 
Telephone BElmont 5-4430 


(outa youn machuneny dintubuter o» wiute dor Oitratuna taday 
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ALLieD trade news 


JUDSON S. SAYRE ROBERT H. QUAYLE, JR. 


Judson S$. Sayre has been elected chairman of the board of 
the Norge Division of Borg-Warner Corp. Mr. Sayre has 
been Norge president since 1954. 

Robert H. Quayle, Jr., former executive vice-president, 
succeeds him as president. Harold P. Bull, former vice- 
president of sales, has been appointed vice-president and 
assistant to the president. Walter C. Fisher, director of 
marketing, succeeds Mr. Bull as vice-president of sales. 


VIRGEL SMITH E. W. HUBERT 


Virgel Smith has been appointed field sales manager of the 
Industrial Division of The Kordite Company, Macedon, N. Y. 
Mr. Smith will have charge of a 40-man sales force distrib- 
uting plastic packaging materials. With Kordite four years, he 
is a former senior salesman and area manager. 


E. W. (Gene) Hubert has been appointed national sales 
manager of combination washer-driers for the Norge Divi- 
sion of Borg-Warner Corp. From his headquarters in Chi- 
cago Mr. Hubert will direct sales through 87 distributors 
nationally. 


A. E. Staley Manufacturing Company, Decatur, IIl., has 
promoted Edward B. Freyfolge to chief engineer. He suc- 
ceeds W. W. Neureuther, who has resigned. 

New assistant branch managers named are Alfred W. 
Brunlieb for the Cleveland office and Donald M. Baldwin 
for St. Louis. 
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WALTER C. FISHER 


HAROLD P. BULL 


Food Machinery and Chemical Corporation has dropped 
the name Westvaco from its Divisional and brand identifica- 
tions. The former Westvaco Divisions will be known as the 
Chlor-Alkali and Mineral Products Divisions of the Corpora- 
tion. The change was made to point up the fact that the 
Chlor-Alkali and Mineral Products lines are part of the 
family of FMC Chemicals. 


J. M. Wooldridge, director of marketing for Whirlpool 
Corporation’s Special Products Division, recently announced 
that the company has been conducting development work 
of a drycleaning machine for commercial use and that cur- 
rently two prototype units are out on test. The machine is 
designed for coin-op use but it can also be used in operator- 
attended installations. 


Hoffman International Corporation has moved into the 
United States, Canadian and South American markets by 
purchasing all garment pressing, drycleaning and laundry 
equipment, manufacturing and sales facilities and inven- 
tories of W. H. Nicholson and Company, Wilkes-Barre, Pa. 
Nicholson will continue to manufacture steam traps, control 
valves and allied products. 

Hoffman Iaternational will introduce several European 
drycleaning machines to this country, such as the Sacco- 
matic, which presses a whole suit jacket at one time. 


H. Kohnstamm & Co., Inc., employees and executives, more 
than 350 of them, recently converged upon the Robert Treat 
Hotel in Newark, N. J., to celebrate the 110th anniversary 
of the company. Personnel from coast to coast were brought 
in for the occasion. Awards for length of service were made 
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to 30 employees, some of whom had been with the company 
for over 50 years. 


JOE C. TURNER CROFT K. HANGARTNER 
Joe C. Turner has been appointed aclvertising and sales 
promotion manager of Cowles Chemical Company. He will 
coordinate advertising and promotion for five Cowles de- 
partments including the laundry field, with headquarters at 
the company’s general office in Cleveland. 


Croft K. Hangartner has been appointed product manager 
of the Laundry and Dry Cleaning Division of The Kordite 
Company, Macedon, N. Y. Mr. Hangartner will be responsi- 
ble for product development and sales of polyethylene pack- 
aging materials. 


Keever-Beech Division of the Keever Starch Co. has been 
named exclusive sales agent for distribution of Laundry 
Lestoil, Lestex, Lestare Bleach packets and Laundry Lestare. 
Lestare is Lestoil, Inc.’s packet and bulk form bleach, Lestex 
a new odorless liquid synthetic detergent. 


T. L. Smith Company, Milwaukee, Wis., has added new 
members to the roster of Smith-Grantham laundry machinery 
distributors. They are: Hughes Laundry Machinery Co., 
Detroit, Mich.; Keystone Laundry Machinery Co., Chicago; 
Cleaners and Laundries Supplies, Phoenix, Ariz.; Midland 
Equipment, Minneapolis. 

Also, McCleary-Corrigan Co., Memphis, Tenn.; American 
Cleaners and Laundries Supplies, Milwaukee; Brownlee 
Associates, Bethesda, Md.; F & E Sales Corp., New Albany, 
Ind.; Harrison & Crossfield Ltd., Winnipeg, Manitoba, Can- 
ada; General Laundry Machinery Co., Montgomery, Alla., 
and Gardner Machinery Corp., Charlotte, N. C. 


Saratoga Conveyor Company has moved to larger quarters 
and has installed new machinery. The new plant includes 
a department for making baskets for laundry and com- 
bination conveyors and facilities for providing a color choice. 
The company’s new mailing address is P. O. Box 675, 
Atlanta 20, Ga. 


Clesco National, Inc., has entered the coin-op equipment 
field with a line of products for automatic laundries which 
will be marketed under the brand name Jet. 

Clesco National, Inc., Miami, Fla., a subsidiary of One- 





“Best time | ever had at a laundry— they use 24-K Press Padding 


APRIL, 1960 


bly JOMEAC!” 


Golden 24-K on your bucks makes a big difference in the 
kind of work you can turn out . . . a sure way to build repeat 
business. Its loop pile gives extra absorbency, “imbeddabil- 
ity,” scorch resistance, and long life. Guaranteed to outlast 
double-faced flannel or your money back. Write today for 
the name of the 24-K distributor nearest you. Address 
Jomac Inc., Philadelphia 38, Pa., Dept. I. 


Regular Jomac “54” and “33” also available, if preferred 


a 


NO 
CROW'S-FEET 


- “Bucks never had it so good” aN 


24-K PRESS PADDING 


v» JOMAC 
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A MESSAGE TO COIN STORE OPERATORS | 
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DOUBLE YOUR DRYING aE 
VOLUME AND PROFITS! }\3.’ 


All the best features of the famous dependable Bock 24 BC Model 
have been incorporated into the new 15 lb. Automatic Coin-Oper- 


ated Red Ball Extractor. 

Drying time is cut in half! A three minute cycle and 
clothes are damp dry ready for ironing or transfer- 
ing to the dryer. 

You double your profit potential and you eliminate 
frequent traffic tie-ups at the dryers. 

We are ready to prove you can make more money with 
Bock Extractors added to your present store or included 
in new store plans. 

Write today for complete information and name of 
nearest Bock equipment dealer. 


BOCK LAUNDRY MACHINE CO. ° 


as FAST! 


NEW BOCK RED BALL EXTRACTORS WILL 


pprorerreresees 


3600 Summit St. « Toledo, Ohio 








Hour Valet, Incorporated, will devote full-time production 
to the manufacture and distribution of Jet coin-operated 
products. 


Atlanta District, J. B. Ford 
Division of Wyandotte Chem- 
ical Corporation, has won the 
title of Halox Champions, 
1959. Shown receiving the 
award are district sales man- 
ager T. N. Jones (left), and 
field sales manager C. E. 
Hadley. Presenting the award 
is Richard V. Anderson, as- 
sistant manager of Wyan- 
dotte Laundry and-Textile Department. Halox is the name 
of Wyandotte’s dry bleach. 


Simon Pressman, owner-operator of Launder-X Quick Serv- 
ice, the first coin-op laundry in Astabula, Ohio, has left it 
after 12 years to accept a position as laundry consultant and 
sales engineer with the U-Wash-It Coin Laundry Division 
of Belco Supplies, Inc., Erie, Pa. 


Joseph F. Vanderpool has joined the sales force of Mor- 
white, Inc., Albany, N. Y. He has had 10% years experience 
with another chemical firm. 

Morwhite, formerly known as Morwhite Chemical Com- 
pany, Inc., has heeded the results of the AIL Motivation 
Research Survey and dropped the word “Chemical” from 
its name. 
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REMA LUBRICANT 


A new lubricant for care of 
the bearings in the Rema Dri- 
Vac comes in a handy grease 
tube threaded to match the 
standard motor grease fittings 
on the electric motor. The top 
of the tube screws into the 
grease fitting. 

Rema Corporation, 45 Ruby 
St., Norwalk, Conn. 


TUBELESS STEAM GENERATOR 


A new gas-fired steam gen- 
erator with a specially designed 
gas burner has been added to 
Columbia’s industrial boiler line. 

Columbia Boiler Company of 
Pottstown, Pottstown, Pa. 


NEW WATER CONDITIONER 


Aqua-Mag Water Conditioner 
is designed to eliminate scale 
and corrosion by running water 
through magnetic fields, there- 
by creating a physical change in 
the dissolved salts. Descriptive 
literature is available. 

Marginator Company, 1121 
W. Magnolia Blvd., Burbank, 
Calif. 


THE 


NEW PRODUCTS—Continued from page 14 














MULTIPLE-UNIT HEATER 


The multiple-unit SM 400, 
newly added to the line of 
NATCO tankless water heaters, 
permits installation of more than 
one unit at any time. The unit 
delivers 400 gallons per hour at 
100° rise, has an oversized cop- 
per heat exchanger to meet peak 
load demands of coin-op laun- 
dries. 

National Combustion Co., 
101-06 43rd Ave., Corona 68, 
N. Y. 
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NEws asout people 


EAST 


Philip H. Band, president 
of Elite Laundry, Inc., New 
York, N. Y., served as chair- 
man of the Cleaners, Dyers 
and Laundries Division for 
the 1960 American Red Cross 
campaign in Greater New 
York. 


Richard S. Bonoff, vice- 
president of Cascade Linen 
Supply Corp., Brooklyn, N. Y., 
has been named chairman of 
the 1960 Joint Defense Ap- 
peal campaign in the laundry 
industry. 


S. W. Boyle, manager of the 
Lackawanna, Newark, N. J., 
laundry division of Consoli- 
dated Laundries Corp. of New 
York City, has retired after 
35 years of service. 


Robert G. Young, president 
of Pilgrim Laundry, Inc., 
Brooklyn, N. Y., reported on 


progress made in 1959 and an- 
nounced plans for 1960 at the 
66th annual meeting of the 
firm’s stockholders. Directors 
elected for the coming year 
are Mr. Young, John D. Schol- 
field, Lauritz Schou, Demmon 
E. Julian, Edward F. Stacey, 
Frances Lotz, Robert Esler 
and Frank J. Parente. 


NORTH 
CENTRAL 


Ray L. Skarstad has an- 
nounced plans to establish a 
laundry in the C. J. Matthies- 
sen Bldg. on Cedar St., Mon- 
ticello, Iowa. 


Jack Yaeger held a grand 
opening recently at Wabasha 
( Minn.) Laundry, located just 
off Main St. 


Dean Dversdall has opened 
a new laundry on LaSalle 
Ave., Barron, Wis. Mr. Dvers- 
dall is now in service. His par- 


ents, Mr. and Mrs. Darwin 
Dversdall, were present for 
the grand opening. 


Neal’s Laundry, Mt. Vernon, 
Iowa, held a grand opening 
recently, 


E. Carroll Thornton, presi- 
dent and treasurer of Thorn- 
ton Laundry Co., Youngstown, 
Ohio, has been reelected treas- 
urer of the Mahoning County 
Tuberculosis and Health As- 
sociation. He has held the post 
since 1947, 


A. L. Stevenson and Virgil 
Houston are the owners of a 
laundry opened recently at 
Seventh and Ohio Sts., Clin- 
ton, Mo. The two men also 
operate laundries at Lamar 


and Lockwood. 


Mr. and Mrs. Rex Hamilton 
have opened a new laundry 
in Preston, Iowa. 


Fred Baseore, route sales- 
man in the Sidney, Ohio, 
branch of Van Dyne-Crotty, 
Inc., Dayton-based industrial 
laundry, received the first 


“Man of the Month” award 
given by the firm. 


Carroll Reed and Ralph 
Kumm have announced plans 
to open a laundry in the for- 
mer Mueller Bldg., Elroy, 


Wis. 


Mr. and Mrs. Ed Parrish 
have installed new equipment 
at their laundry in Walker, 
Minn. 


Ben Vonk has purchased 
the interest of Al Krueger in 
Sioux Center (Iowa) Laun- 
dry, and has taken over its 
management. A grand open- 
ing is planned for the near 
future by Mr. Vonk, who will 
be assisted by his son, Eugene, 
and daughter, Dorothy. 


Ed Klismet recently estab- 
lished Whitehall ( Wis. ) Laun- 
dry on Blair St., with Bob 
Konieczki as manager. 


Guy and Floyd Dixon have 
announced plans to construct 
a new building in Russell, 
Iowa, for the establishment of 
a laundry. 





instant-ready-to-use 


RICE - STARCH 


AN EXCLUSIVE PRODUCT 
GUARANTEED TO BE SUPERIOR 


e ECONOMY 


Increase finishing production through time 
saved cleaning press heads, sleevers, and ironers. 


... less soilage of press and ironer covers. 


e SUPERIOR BODY 


Achieve any desired stiffness or size without 
sacrificing pliability. No cracking, blistering, 


razor edges. 
e INSTANT READY-TO-USE 


Reduce ironing and pressing times 10 to 15%. 
Quickly and completely soluble in cold water 


... ideal for hand dipping. 


e MORE BEAUTIFUL FINISHES 


Finish every garment with that white, soft 
lustre so pleasing to the eye and to the touch. 


SAVE UP TO 50% 


ON STARCHING OPERATIONS 
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BETTER 
PRODUCTS 
FOR BETTER 
LAUNDERING 
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QUICK -WAY 


press head cleaner 


KEEPS PRESS HEADS SHINING CLEAN 
AND SMOOTHLY LUBRICATED 


e BETTER PRODUCTION 


End those long delays and costly press shut 
downs for cleaning. QUICK-WAY, in the handy 
aerosol can, is so easy to use. Just press the 


button to release the effective, quick acting foam. 
Then simply wipe the surface clean. 


IMPROVED FINISHING 
Get better looking work with much 


less effort. QUICK-WAY eliminates 
the build-up of starch and grime 
on press heads which ruins the 


quality of work. 
REDUCED COSTS 


You'll find QUICK-WAY is equally 
as effective on hot or cold heads. 
That means, less shut down time 
and less cleaning time. And... 
QUICK-WAY costs only two cents 
per press application. 





FIRET CHOICE 
Year After Year 


Look in the 
YELLOW PAGES 


CASTE, 
HEEL 


to meet your exact needs 


There is a type of Darnell Caster or 
Wheel for every kind of use and 
floor. Made for light, medium and 
heavy-duty service, you are sure to 
find in the Darnell line the .exact 
caster or wheel to meet your indi. 


vidual requirements 


DARNELL CORPORATI 


DOWNEY LOS ANGELES COUNTY 
37-28 SIXTY-FIRST ST 


36 NORTH CLINTON 


WOODSIDE 


STREET 


© ier Vee: 


ON, LTD. 


CALIFORNIA 
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W. A. Johnson has opened a 
laundry in a newly remodeled 


building at Second and Car- 
penter Sts., Sumner, Iowa. 


Best Laundry Co., Ine., 
1023 Pipestone St., Benton 


Harbor, Mich. was com- 
pletely destroyed by fire re- 


cently. 


Mr. and Mrs. K. E. Wood- 
ard have purchased Marion- 


ville (Mo.) Laundry from Mr. 
and Mrs. Gene Woods. 


Fink’s Laundry and Dry 
Cleaners, 2224 63rd St., Ken- 
osha, Wis,, recently remodeled 


' | its entire plant and offices. 


Bernard Zini has requested 
permission to operate a Jaun- 
dry at 1454 Wilson Ave., Chi- 
cago, Ill, 


Pilgrim Laundry was opened 
in newly constructed quarters 
at 22nd and Illinois, Indian- 
apolis, Ind., according to Wil- 
liam B. Calwell, president. 
The new $250,000 plant re- 


places the one destroyed by 


fire at the same site last year. 


SOUTH 


Sunlight Laundry and 
Cleaning Co., Norfolk, Va. re- 
ceived a citation for meritori- 
ous service awarded by Presi- 
dent Eisenhower’s Committee 
on Employment of the Physi- 
cally Handicapped. The cita- 
tion was presented to Herbert 
J. Gerst, president of the firm, 
by the Mayor's Committee of 
Norfolk. 


Edward J. Clarke, president 
of C. & C. Linen Service, 
Washington, D. C., was hon- 
ored as “Man of the Fifties” 
by the Linen Supply Institute 
of Greater Washington. The 
award was given for his work 
as chairman of the institute's 
legislative and legal commit- 
tees. 


Palace Laundry & Dry 
Cleaners, Washington Ave. 
and St. Anthony St., Mobile, 
Ala., recently celebrated the 
opening of its fourteenth 
branch, in the Springdale 
Plaza, Grant St. and Belt Line 
Highway. The new unit in- 


THE 


cludes a coin-operated laun- 


Howlett Laundry and Linen 
Supply Co., 107 Gould St., 
Hot Springs, Ark., is this year 


celebrating its fifty-second an- 


niversary. 


Sanitary Linen Service, Mi- 
ami, Fla., has purchased 


American Linen and Dry 


Cleaning Co. in Pensacola. 


WEST 


Kona Laundry and Dry 
Cleaners has been established 
in a new building on the Kua- 


kini Highway, Hilo, Hawaii. 


M. E. Henderson has estab- 
lished a new laundry in Ral- 
ston, Okla., under the man- 
agement of Mrs. Elizabeth 


Kelly. 
Mr. and Mrs. P. M. Shirley 


have purchased Carmen 


(Okla.) Laundry and plan a 


number of improvements. 


J. J. Mauch is manager and 
co-owner of a new laundry 
opened recently at 271 E. 
Ninth St., Upland, Calif. 


John L. Bertram has an- 
nounced the grand opening of 


Blue Bell Laundry, 955 Rals- 
ton Ave., Belmont, Calif. 


H. B. Gates, president and 
general manager of Sno-White 
Laundry and Cleaners, Inc., 
9515 W. Colorado Ave., Colo- 
rado Springs, Colo., has an- 
nounced the opening of the 
firm’s seventh unit, at Boulder 
and Nevada. 


George Wright, manager of 
Hanford (Calif.) Laundry & 
Dry Cleaning Co., was pre- 
sented with a plaque by the 
Occidental Life Insurance Co. 
for establishing and maintain- 
ing a group insurance program 
for employees and their fam- 
ilies. 


NORTHWEST 


Northwest Industrial Laun- 
dry has purchased a building 
on Poplar and 13th, Walla 
Walla, Wash., and after com- 
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plete remodeling will convert 
it into a modern industrial 
laundry to serve eastern Wash- 


ington, eastern Oregon and 
Idaho, 


Mr. and Mrs. John Miller 
held a grand opening at their 
recently opened laundry, 1710 
Broadway, Boise, Idaho. 


Lyall R. Bolton, owner of 
Ferry Street Fast Service 
Laundry, Salem, Ore., has an- 
nounced a $35,000 expansion 
program, which will include 
the addition of a coin-oper- 
ated laundry. 


CANADA 


Reg Page of Niagara Falls, 
Ont., recently trained 11 Eski- 


mos in laundry and dryclean- 


ing at a plant in Frobisher 


Bay on Baffin Island. The 
plant services civilian estab- 
lishments and air travelers on 


the Arctic route. 
Jack McGibney and Jack 


Krauss have opened a laundry 
at 259 High St. W., Moose 


Jaw, Sask. 


E. H. Moncrieff, a director 
of Peerless Laundry & Clean- 
ers, Ltd., Winnipeg, Man., 
was elected to the board of 
directors of Bailey Selburn Oil 


& Gas Ltd., according to 4 
recent announcement, 


New System Laundry and 
Cleaners Ltd., located on 
Lansdowne Ave., St. Johns, 
N. B., is this year celebrating 
its forty-eighth anniversary. 
R. C. Holt is president of the 
company, which has a depot 
at 113 Charlotte St. 


OBITUARIES 


Cuartes Rupr, 68, president 
of Risley-Dorraine, Inc., dry- 
cleaning and laundry firm of 
Pleasantville, New Jersey, died 
recently. Mr. Rupp founded 
Dorraine Cleaners and Dyers 
in Atlantic City in 1917. This 
firm was merged with Risley’s 
Laundry in Pleasantville two 
years ago. He served two 
terms as president of the New 
Jersey Laundry & Cleaning 
Institute, and during the 30's 
was a director of the NID. He 
had also served as a Demo- 
cratic jury commissioner since 
1953, and was a former presi- 
dent of the Rotary and Ex- 
change Clubs in Atlantic City, 


and a Mason. Surviving are 
his wife and daughter. 


HARRY BROMBERG, manager of 
Consolidated Diaper Service, 
Mount Vernon, New York, 
died suddenly on February 22. 
“Larry,” as he was known to 
his many friends, originally 
held the position of service 
manager for Cashman Diaper 
Service until it was purchased 
by Consolidated Laundries 
Corporation of New York City 
in 1951. He started as office 
manager and route supervisor 
and was appointed manager 
in 1955. Surviving are his wife 


and three children. 


convention catenpar 


Linen Supply Association of America 
Ambassador Hotel, Los Angeles, California, April 26-29 


Ohio Laundryowners’ Association 


Hotel Sheraton-Cleveland, Cleveland, Ohio, April 27-29 


Southern Distributors Council 
Chisca Hotel, Memphis, Tennessee, April 30-May 1 


Maryland, District of Columbia and Virginia 
Laundryowners Association 


Chamberlin Hotel, Old Point Comfort, Virginia, May 1-3 


Idaho Launderers and Cleaners Association 
Bannock Hotel, Pocatello, Idaho, May 5-7 
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MORE THAN 4,000 LAUNDRIES” 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


~ ay 


Hares 


Over 200 sizes—one for every flow 
and capacity 


Manual or automatic operation 
Single or multiple units 
Your selection of six different 
zeolites 

@ Unequalled field service 


@ Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 


giving full details—or ask to have Rep- 


resentative call without obligation, Spe- 
cialists for 50 years in the economical 


over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


“/HUNGERFORD & TERRY, INC. 
|} __—* CLAYTON'S, N. J. 





EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the unique, vibration-free 


G/L HEAVYWEIGHT 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 


years! At the critical spots where ordinary wash- 


ers customarily break down, C/L guarantees 5 


trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 





| 1. how to minimize build-ups 
| 2, how to remove them quickly once they do occur 
3. how to keep your ironer properly waxed 


| 4. other tips on ironer care 


= 


FREE SHAKER can of wax for you 


Try Karagami at our expense. You'll get 
greater flatwork production, fewer head- 
aches and smooth, wrinkle-free work. Mail 
the coupon today. 


CONCORD CHEMICAL CO., INC. 


Dept. 3 CAMDEN 1, N.J., Phone: WOodlawn 6-1526 


O O 


Send 1 Ib. sample in 
Shaker can 


Please send a copy of 
“Wax Facts” 


Name 





Laundry. 
Address 
City. 
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..-1S a better place 
to live and work 
because 
you gave 
the United Way 


Kean ZOS S00 





Budget committees in “The United Way” keep alert to 
social changes which occur through the years. 

Your dollar goes much farther when you give the United 
Way. 
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South Carolina Association of Launderers & Cleaners 


Wade Hampton Hotel, Columbia, South Carolina, May 6-7 


Illinois Laundry Association 
Wagon Wheel Lodge, Rockton, Illinois, May 6-8 


Oregon State Laundry Owners’ Association 
Eugene Hotel, Eugene, Oregon, May 12-14 


Laundryowners & Dry Cleaners Association of 
st y nm Alberta and Northern Wyoming 
Florence Hotel, Missoula, Montana, May 13-14 
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Pacific Northwest Laundry, Cleaning & Linen Supply 
Association 


Winthrop Hotel, Tacoma, Washington, May 19-21 


California Laundry and Linen Supply Association 
Hotel del Coronado, Coronado Beach, California, June 1—4 


North Carolina Association of Launderers and Cleaners 
Sir Walter Raleigh Hotel, Raleigh, North Carolina, June 8-9 


West Virginia Launderers and Dry Cleaners Association 


Daniel Boone Hotel, Charleston, West Virginia, June 17-18 


Southeastern Linen Supply Association 
Grove Park Inn, Asheville, North Carolina, June 19-22 


International Exhibit 
Frankfurt-am-Main, West Germany, June 19-26 


Midwest Cleaners & Launderers (Kansas Association of 
Cleaners and Launderers and The Associated Cleaning & 
Laundry Services of Missouri) 

Elms Hotel, Excelsior Springs, Missouri, June 23-25. With 

exhibit 


Florida Institute of Laundering and Cleaning 
Fontainebleau Hotel, Miami Beach, Florida, June 24-26 


Virginia Association of Launderers and Cleaners, Inc. 


Hotel Roanoke, Roanoke, Virginia, August 21-23 


Pennsylvania Laundryowners Association 
Pocono Manor Inn, Pocono Manor, Pennsylvania, October 
20-23 
Institute of industrial Launderers 


Roosevelt Hotel, New Orleans, Louisiana, November 6-10 


Laundry and Cleaners Allied Trades Association 
Hollywood Beach Hotel, Hollywood Beach, Florida, Novem- 


ber 16-18 
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classified 
department 


10¢ a word for the first insertion and 8¢ a word for each 
bsequent, cc tive insertion of the same ad. Adver- 


tisements set in capitals or bold face type 15¢ a word, first 
insertion, 10¢ a word for subsequent, consecutive insertions. 
Minimum charge—$2.00 (new or repeat). 

Help Warted and Situations Wanted ads 5¢ a word for first 
insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad, Minimum charge $1.00 (new or repeat). 
Capitals or bold face type—double these rates. 

Ads including full payment must be in our hands by the 
first of the month. Payment must accompany all orders. 
Add cost of 5 words if answers are to come to a box number 
to be forwarded by us. Rates are net, not commissionable. 
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Mail your box number replies to THE LA 


AL, 466 Lexingt Ave., New York 17, N. Y. 
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MACHINERY FOR SALE 





AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass, Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 318 Ten Eyck Street, Brooklyn 6, N. Y. 


6766-4 





8-ROLL 120” AMERICAN and TROY IRONERS, = IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU L d i y Co., 315 


Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry ss erage <a, 
305 Ten Eyck Street, Brooklyn 6, N. Y. 











TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 





AMERICAN 4-ROLL 100” and 128” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 4, 
N. Y. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 





STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR- |, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 26”, RE- 


BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 


BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. : 600-4 


24 x 190” RETURN-FEED SUPER = a MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laund hinery Co., 313 Ten Eyck 


St., Brooklyn 4, N. Y. 9725-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 


COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY “REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU lL dry y Co., 305 Ten Eyck St., Brooklyn 6, 
mY: 647-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
































APRIL, 1960 


PROSPERITY POWER CIRCLE ¢ GIRL SHIRT UNIT CONSISTING OF THE 


FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 





PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 


Eyck St., Brooklyn 6, N. Y. 1537-4 





American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. Gating Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. 1538-4 





AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND “‘V" BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with $ and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 





AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 315 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 





AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 


POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 





6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD, CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 





ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M, CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck Street, Brooklyn 6, N. Y. 1906-4 





i—AMERICAN CLASS 121, 5-lane Strackrite stacker. Mechanically equal 
to new. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St. Brooklyn 6, N. Y. 2097-4 





26”, 28”, 30”, EXTRA DEEP AMERICAN, FLETCHER, PELLERIN, TROY 
EXTRACTORS, Motor-driven, Some with NEW electrical equipment. Cop- 
per or stainless-steel baskets. READY FOR PROMPT DELIVERY. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2108-4 





16 x 100” AMERICAN 41210 RETURN-FEED FLATWORK IRONERS. 
MOTOR-DRIVEN. PROSPERITY POWER CIRCLE AND AMERICAN SUPER 
ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED. CUM- 


MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2109-4 





40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 
TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 





54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU ‘‘V"’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 





CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 
Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 
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MACHINERY FOR SALE (Cont'd) 





All metal bundle trucks, with rubber castings in A-1 condition. Size: 
63” long, 5’6” high, 16” deep. $35.00 each. ADDRESS: Box 2084, 
THE LAUNDRY JOURNAL. 4 





5 NATIONAL FANTOM FAST MARKING MACHINES AND 5 LISTING 
MACHINES. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, 
N. Y. 2116-4 





PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6, N. Y. 2178-4 





3S—42 x 84” AMERICAN CASCADE UNLOADING WASHERS, two-com- 
partment, 2-door cylinders, 220 v. 3 HP. 60 cycle electrical equipment. 
Not rebuilt but in good operating condition. CUMMINGS-LANDAU, 
305 Ten Eyck St., Brooklyn 6, N. Y. 2202-4 





AMERICAN FORMATIC SHIRT UNIT. IN VERY GOOD OPERATING 
CONDITION. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 
2221-4 





20”, 26”, 28” and 30” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 
TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment. Copper or stainless-steel baskets. READY FOR PROMPT DELIV- 
ERY. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2222-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Ce., Greensboro, N. C. 1277-4 








3@ x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Ce., Greenshore, N. C. 1278-4 





AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 





Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 





PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 





42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N. C. 1811-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 








36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 





HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 


ery Co., Greensboro, N. C 1280-4 





40” and 48” AMERICAN all stainless-steel open-top extractors—periect 
shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 





CALL! WRITE! WIRE! “DON'T DILLY-DALLY, CALL TALLEY.” We 
have a complete stock of late model rebuilt laundry and drycleaning 
machinery. Low terms to suit you! TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 2052-4 





PROSPERITY CABINET SLEEVERS—late models. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 9053-4 





PROSPERITY 200 AUTOMATIC OPEN-END WASHERS—lJust arrived. 
TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C . 2054-4 





PROSPERITY 8-ROLL x 132” IRONER—excellent shape. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2057-4 
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PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guarenteed. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2058-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. TAL- 
LEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2059-4 





Six-roll 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2063-4 





PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2066-4 





HOFFMAN X MODEL PRESSES, factory rebuilt. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2067-4 





40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY, GREENSBORO, N.C, 2068-4 





Unipress and Prosperity cabinet sleevers—late models, ADDRESS: Box 
2174, THE LAUNDRY JOURNAL. -4 





Like new ‘‘Prospertrol."” Fully automatic washwheel controls. Govern- 
ment cost $2,675—while they last $285 each. You can’t afford to let this 
bargain go. Call or write: Talley Laundry Machinery Co., Greensboro, 
N. C, 2175-4 





Just arrived! A number of 42 x 72 American and Hoffman washers in 
A-1 condition. Excellent buys! Talley Laundry Machinery Co., Greens- 
boro, N. C. 2176-4 





Air-driven New Yorker, mushroom drycleaning presses. Like new. 
Cheap! Talley Laundry Machinery Co., Greensboro, N. C. 2177-4 





ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 





Two—42 x 84” ELLIS two-pocket UNLOADING WASHERS; One—42 x 54” 
AMERICAN two-pocket UNLOADING WASHER. Two—50” ELLIS Notrux 
extractor. One—PURKETT 72” hot shake-out tumbler with conveyor. 
One—AMERICAN small-piece folder. CHICAGO USED & NEW LAUN- 
DRY EQUIPMENT CO., INC., 3128 West Lake Street, Chicago 12, Illinois. 
NEvada 8-7764. 2136-4 





One—SUPER 2-roll 120” chest-type steam-heated return ironer—factory 
rebuilt. One—Used 8-roll 120” chest-type ironer. SUPER LAUNDRY 
MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 15, 
Illinois. 2137-4 





NEW 40” FLETCHER DRYCLEANING EXTRACTOR, AUTOMATIC BRAKE 
AND TIMER—COMPLETE—STILL IN THE CRATE—SACRIFICE—BELOW 
JOBBER’'S COST. NORTHWEST LAUNDRY MACHINERY CO., PORT- 
LAND 20, OREGON. 2256-4 





Unipress 2-girl shirt unit complete—1 Collar, cuff and yoker, 1 bosom 
body, 1 two lay sleever, 1 Bishop fold table. Can be seen in operation. 
$1,000. Rigdon’s, Cape Girardeau, Missouri. 2271-4 





Three-girl shirt unit with one new Ajax automatic sleever, one Pros- 
perity collar and cuff, one Prosperity yoker, one Prosperity backer, one 
Unipress bosom, Bishop fcld table. Can be seen in operation. $2,500. 
Rigdon's, Cape Girardeau, Missouri. 2272-4 





UNIPRESS AUTOMATIC CABINET SLEEVER—2-GIRL SHIRT UNIT—NA- 
TIONAL MARKING MACHINE—PROSPERITY OPEN-END WASHER— 
LAUNDRY SCALES—WATER COOLER—MOTORS—KEY-TAG ARMS— 
SPLIT COLLAR AND CUFF PRESSES—30” EXTRACTOR—17” EXTRACTOR 
—HUEBSCH VALVES. S. BIEL, 25-27 WEST 23rd STREET, BAYONNE, 
N. J. FEDERAL 9-6161. 2277-4 


THE LAUNDRY JOURNAL 





MACHINERY FOR SALE (Cont'd) 


SUEDE AND LEATHER SERVICE 





Hoist—Robbins & Myers electric (1) 2,000 lb. capacity $175, (1) 1,000 lb. 
capacity $150, Bradley stall shower, 5 compartments, complete with parti- 
tions, shower heads and controls $100, ventilating blower and magnetic 
starter, Allis 7 HP. motor with Clarage fan, type HV size 1%” $150, 
Pelton surgical instrument sterilizer $15, 2 Copes boiler feedwater regula- 
tors B1 2” $25 each, Bailey boiler meter $25, (3) G. E. mech. starting 
compensators oil-bath, (2) 30 HP. (1) 25 HP. $45 each. A. H. Dulje, 265 
Cortlandt Street, Belleville, N. J. Teleph PLy th 9-4444. 2278-4 


For sale: One Hoffman ARE10 pants legger, air-operated. Less than three 
years old. Machine in prime condition, looks new, $295. Harold Stag- 
miller, 2747 17th Ave., Court, Moline, Ill. 2279-4 











42 x 84” Hoffman motor-driven Monel washer, 3 Hoffman wood washers 
with metal ribs, V-belt drives, 2—48” extractors, 2—30” extractors, one 
rebuilt Braun 200-lb. unit, 20-lb. and 17-lb. Bock extractors, 25-lb. Cook 
washer, Forse electric one-girl shirt unit like new, All in excellent con- 
dition and priced right, for quick saie. F. L. Schadt, 111 Helen Street, 
Syracuse 3, N. Y. 2280-4 





UNIPRESS two-girl shirt unit, rebuilt; 30 x 30 AMERICAN stainless-steel 
washer, excellent condition; AMERICAN ironer, 2-roll, 100”, rebuilt, A-1 
condition; 5—TROY 48” open-top extractors at a bargain price, PROS- 
PERITY and AJAX air-driven utility presses; 42 x 84 and 42 x 96 AMERI- 
CAN and HOFFMAN rebuilt washers, excellent shape; PROSPERITY 51” 
wearing apparel presses, Power Circle, rebuilt; 36 x 30 HUEBSCH gas- 
fired tumblers, like new; HOFFMAN X model presses, factory rebuilt; 40 
and 48”AMERICAN all stainless-steel, open-top extractors, perfect, 
PROSPERITY cabinet sleever, late model; PROSPERITY 200” automatic 
open-end washers—just arrived; PROSPERITY 8-roll, 132” ironer—excel- 
lent condition, PROSPERITY 2-girl shirt unit, rebuilt and guaranteed; 
6-roll, 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Ave., Greensboro, N. C. 
Phone: BRoadway 4-1594. 2281-4 


WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of new 
and used laundry and drycleaning equipment; WASHERS, EXTRACTORS, 
TUMBLERS, FLATWORK IRONERS, etc. Items available too numerous to 
mention. Also jobbers for Milnor, Super, Heubsch, etc. Can satisfy all 
machinery needs at BARGAIN PRICES. We are in a position to furnish 
parts for all makes and models of equipment available. For further infor- 
mation CALL STillwell 46-6666 or write WILLIAMS LAUNDRY MACHIN- 
ERY CO., Inc., 37-37 9th St., Long Island City 1, N. Y. 2282-4 








WILLIAMS LAUNDRY MACHINERY co —Are you thinking of washer- 
extractor combinations? We handle the finest washer-extractor combina- 
tions! For further information CALL STillwell 6-6666, or write WILLIAMS 


Long Island City 1, 
2283-4 


LAUNDRY MACHINERY CO., Inc., 37-37 9th St., 
N. Y. 


WILLIAMS LAUNDRY MACHINERY CO.—If you are plagued with flat- 
work ironer problems, consult us as we specialize in all sizes and types 
of ironers, accessories, e.g. folders, spreaders, stackers, etc. We also 
carry a complete line of parts for the above. For further information 
CALL STillwell 6-6666 or write WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-37 9th St., Long Island City 1, N. Y. 2284-4 





MACHINERY WANTED 


WANTED: Two—200 lb. laundry washer-extractors, one 4-roll flatwork 
ironer, two 100-lb. drycleaning washer-extractors, one 40-lb. synthetic 
drycleaning unit. All must be late models and in good condition. White 
Way Laundry, 2ist St. & Colley Avenue, Norfolk, Va. 2275-3 


ALL TYPES OF LAUNDRY EQUIPMENT WANTED. ADDRESS: Box 2276, 
THE LAUNDRY JOURNAL. 3 


Complete PLANTS and GOING BUSINESSES wanted. ADDRESS: Box 
9285, THE LAUNDRY JOURNAL. 3 


8 and 6-roll STREAMLINE flatwork IRONERS; 42 x 84” automatic dump 
WASHERS; flatwork IRONER ACCESSORIES, e.g. folders, spreaders, 
stackers; Notrux extractors. MUST ACT IMMEDIATELY. ADDRESS: Box 


2286, THE LAUNDRY JOURNAL. 3 














REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. 


BAEER LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 





Suits double-breasted made single. $9.95. Tailoring of any kind whcle- 
sale. Also instructions by mail.’ Talis, 11 Pleasant St., Worcester, Mass. 
2163-10 





APRIL, 1960 


Wholesale leather and suede cleaning, 

dreds of satisfied customers in every stale. Open account. Try our 
exclusive DAVOTEX process. You will become a reguler customer. 
Cc. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘“FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 
3, Ohio. ‘Member of the S. L. R. A.” 2239-13 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S. L. R. A. 2270-13 








CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type | linen supply, family, industrial, 
institutional. All phases incleding methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: Eldorado 5-1353. 1612-25 


THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 








Used for years by hundreds of 


laundries 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand ......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE (Payment must 
accompany all orders.) 


466 Lexington Ave., New York 17, N. Y. 





PROFESSIONAL NOTICES 


SITUATIONS WANTED 





CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 


MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/,x11"”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
2240-45 








NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN, HANKY 
NETS $3.95 PER DOZEN, 18”x30” NETS $8.95 PER DOZEN. NYLON 
FILTER BAGS FOR PROSPERITY DRYCLEANING MACHINES $29.50 PER 
SET. WRITE L. S. SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 
60, N. Y. 2241-45 





EQUIPMENT FOR SALE—Why make expensive repairs on obsolete dump 
valves when modern, leakproof, air-operated diaphragm valves cost so 
little? Write George W. Kriegh Laundry Machinery Co., 1786 No. Spring 
Street, Los Angeles 31, Calif. 2102-45 
SAVE I IN SIXTY WITH TUFCOTE and TUFCRETE, the all-new solvent and 
waterproof plastic coating for walls and floors. Designed especially for 
laundry and drycleaning plants to reduce maintenance, improve appear- 
ance and provide dust-free, clean walls and floors for your plant. Write 
today for free information. Reynolds Coatings Corp., 412 Sussex St., 
Phillipsburg, N. J. 2290-45 





‘LAUNDRIES AND CLEANING PLANTS FOR SALE 


WELL-ESTABLISHED LAUNDRY and DRYCLEANING PLANT located Bed- 
ford, Indiana, population 20,000. Average gross past 5 years $75,000. 
Building and equipment first-class condition. New boiler. Modern 2- 
room apartment. No indebtedness on property. Will sacrifice, substantial 





down payment, balance terms. Contact Stanley Campbell, 730 Fifth Av- 
enue, New York, N. Y., Tel. Cl 5-7879, or T. L. Montgomery, Bedford, 


Indiana, Tel. BR 5-4481. 2152-2 





For sale: In central Michigan, modern cleaning plant with shirt laun- 
dry. Gross last year $75,000. Long-term lease on building or will sell. 
For further information, ADDRESS: Box 2027, THE LAUNDRY JOURNAL. 


-2 





LAUNDRY AND DRYCLEANING PLANT IN SOUTHERN ONTARIO, 
CANADA—ESTABLISHED OVER THIRTY YEARS IN A GROWING COM- 
MUNITY—DOING OVER $500,000 YEARLY. JUST RECENTLY ENTERED 
THE LINEN SUPPLY FIELD. EXECUTIVE SALARY AND PROFITS ALONE 
WOULD PAY FOR ASKING PRICE IN 3 TO 4 YEARS. A VERY ATTRAC- 
TIVE PRICE FOR THE PURCHASER, EQUIPMENT IS ALL MODERN AND 
IN EXCELLENT CONDITION AND IS VALUED MORE THAN THE ASK- 
ING PRICE. THIS EEQUIPMENT PRICE IS NOT ESTIMATED ON THE 
REPLACEMENT PRICE, BUT THE MARKET VALUE OF EQUIPMENT AS 
1S. EXPERIENCED PLANT AND ROUTE MANAGERS ARE WELL-ESTAB- 
LISHED WITH PLANT, AND SOME HAVE BEEN WITH THE FIRM FOR 
A NUMBER OF YEARS; ALL THAT IS NEEDED IS PERSONAL ATTEN- 
TION. THE BUILDINGS TO BE LEASED ON A 15 TO 20-YEAR BASIS AT 
A REASONABLE AGREED-UPON RENT AND THEY MAY BE PURCHASED 
OUTRIGHT AT A LOW PURCHASE PRICE AT THE TERMINATION OF 
THE LEASE OR THEY MAY BE PURCHASED OUTRIGHT IMMEDIATELY. 
ALL APPLICATIONS TO THIS ADVERTISEMENT WILL BE KEPT STRICTLY 
CONFIDENTIAL. ADDRESS: Box 2251, THE LAUNDRY JOURNAL. 2 





SMALL LAUNDRY specializing in DELUXE QUALITY shirts and family 
work, doing capacity business in Pennsylvania, with or without building. 
No pickup and delivery. Sales last year $90,000. Ill health. ADDRESS: 
Box 2253, THE LAUNDRY JOURNAL. -2 
Complete mie and ceniieal plant for sale in Iowa. Sales last year 
$67,000. Good lease on building. Will sacrifice on account of other busi- 
ness interest. ADDRESS: Box 2274, THE LAUNDRY JOURNAL. -2 


LAUNDRIES AND CLEANING PLANTS WANTED 


Wanted: Family laundry and drycleaning plant, located in Eastern sec- 
tion, grossing minimum of $350,000. ADDRESS: Box 2273, THE LAUN- 
DRY JOURNAL. -1 
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Laundry or linen supply superintendent with 25 years experience in 
every phase of operation, quality and cost control-conscious. Excellent 
employee relations. Desires position, will relocate. Character and achieve- 
ment reference furnished. ADDRESS: Box 2232, THE LAUNDRY 
JOURNAL. 5 


INSTITUTIONAL LAUNDRY MANAGER or FOREMAN desires position. 
A. I. L. graduate. Eight years experience. Recent experience in organ- 
izing new hospital laundry. Cepable of building production. Understand 
machinery. ADDRESS: Box, 2236, THE LAUNDRY JOURNAL. 5 








Experienced team man with know-how possessing an inner drive that 
less effective managers lack. Ability to manage, lead, train, and develop. 
Thoroughly qualified in layout, production, methods, incentives, sales, 
and quality control. Proven record of ability to handle personnel and 
cut costs. Long-range future desired. Responsible parties only. ADDRESS: 
Box 2237, THE LAUNDRY JOURNAL 5 





Position wanted—Laundry, drycleaning and linen supply manager de- 
sires position with future, capable ot handling large volume, years of 
proven experience in all departments. Best references. ADDRESS: Box 
2258, THE LAUNDRY JOURNAL. 5 





Practical laundry and drycleaning man in Illinois. Loves California. 
Would like to locate in San Bernardino area. 47, family, 36 years experi- 
ence as mechanic, engineer, superintendent, assistant manager and man- 
ager, institutional and commercial. Present position manager institutional 
laundry last 11 years. Finest references. ADDRESS: Box 2259, THE LAUN- 
DRY JOURNAL. 5 


Man with 15 years experience in drycleaning, commercial and institu- 
tional laundry operation, desires manager's position in plant or hotel in 
Southern California. N.I.D. graduate, family man, 38 years of age. 
ADDRESS: Box 2287, THE LAUNDRY JOURNAL. 5 


SALES MANAGEMENT ADMINISTRATIVE SEEKS CONNECTION, RELIA- 
BLE COMPANY. I OFFER SUCCESSFUL SALES MANAGEMENT EXPERI- 
ENCE WITH THOROUGH KNOWLEDGE OF LAUNDRY WASH-ROOM 
AND DRYCLEANING SUPPLIES AND OPERATIONS. CHEMICAL AND 
TEXTILE BACKGROUND, WIDE ACQUAINTANCE LEADING PLANTS 
AND DISTRIBUTORS IN EASTERN U. S. WILLING TO TRAVEL. SALARY, 
OVER RIDE AND EXPENSES. ADDRESS: Box 2291, THE LAUNDRY 
JOURNAL. 5 








HELP WANTED 


MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 7 


SUPERINTENDENT—drycleaning or laundry with two or more “years of 
successful supervisory experience. Quality plant located in Hartford, 
Conn., operating both stores and routes. Full details please . . . experi- 
ence, education, three references, photo if available and salary needed. 
ADDRESS: Box 2238, THE LAUNDRY JOURNAL. 7 











NEED QUALIFIED INSTALLATION AND SERVICE MAN FOR INSTITU- 
TIONAL INSTALLATIONS—NORTHWEST AREA—CONTACT T. R. 
WESTWOOD, 11120 N.E. HALSEY STREET, PORTLAND 20, OREGON. 

2257- 7 


Route sales manager for Midwest laundry and drycleaning plant with 
12 routes and 6 stores. Interested in topnotch go-getter. Must be able to 
conduct sales meetings, work with routemen, manage contests, solicita- 
tion programs, etc. Salary plus commission on increases in sales. AD- 
DRESS: Box 2288, THE LAUNDRY JOURNAL. -7 


LAUNDRY/DRYCLEANING/LINEN SUPPLY general manager. Must be 
experienced in all phases of production, sales and personnel manage- 
ment. Located in the Deep South Gulf Coast area, city has a population 
of over 65,000—area population within a radius of fifty miles, over 
300,000—and is one of fastest growing sections of the nation. Climate is 
ideal. Excellent future for right man, with salary plus percentage of 
profits available should net better than $10,000 yearly, with option of 
buying into business. Give complete resume of past experience and back- 
ground, enclosing current snapshot and letters of reference from repre- 
sentative persons of the industry. ADDRESS: Box 2289, THE LAUNDRY 
JOURNAL. 7 


MINT, the only bonded employment agency specializing in the place- 
ment of personnel in the laundry and drycleaning field exclusively, is 
now expanding its service nationally. POSITIONS available throughout 
the U. S. Register with us at once. Simply mail your resume or letter to 
us stating your qualifications and application will be forwarded to you 
immediately. Interview will be arranged ogre All correspondence 
and contact will be STRICTLY CONFIDENTIAL. NO CHARGE for regis- 
tration. Mint Personnel Specialists, 111 West a Street, New York 36, 
N. Y. Telephone LOngacre 3-0021. 2299-7 
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MR. MANUFACTURER: 


Three highlights 
of this issue 
cover... 


e FEDERAL 
TAXATION 


e THE AIL-NAILM 
CONVENTION 
REPORT 


e COST 
COMPARISONS 
(Linen Supply 
vs. Hotel Laundries) 


Your best customers and pros- 
pects are reading these articles 
right now, learning how to man- 
age their operations more profes- 
sionally, more productively, more 
profitably. 


They're reading the advertising, 
too—for full and precise infor- 
mation on the best tools to meet 
their particular needs. 


Month in, month out in the 
JOURNAL, top editorial supports 
top advertising to attract and 
hold the top audience in the laun- 
dry industry. 


THE 
LAUNDRY 
JOURNAL. 


466 Lexington Avenue 
New York 17, N. Y. 
ORegon 9-4000 
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Defends Post Article 


To the Editor: 

I suppose this is the umpteenth let- 
ter you got from somebody concerning 
your editorial in your February issue. 
I refer to the editorial that discussed 
the Saturday Evening Post article. 

For the life of me, I can find noth- 
ing in the Saturday Evening Post ar- 
ticle which reflects discredit upon the 
laundry industry. True, there were 
some things I would not have written 
exactly as they were put down and in 
some instances there was a degree of 
inaccuracy in the reporter’s account. 
But, on the whole, it was a good ar- 
ticle and should help the Public Rela- 
tions Program of the AIL. 

As I dictate these lines, I realize 
also that I like editors who have the 
courage of their convictions. This 
poses somewhat of a problem, how- 


ever. 

In this instance I suspect a great 
deal of effort was necessary to get the 
Post interested in the subject to a 
point where they would do any kind 


of an article. Since the article was 
pretty good I suspect also that it is 
the responsibility of everyone of us 
in the industry to seek further pub- 
licity of that sort. Since I also believe 
that one can catch more flies with 
sugar than with vinegar, I would 
lean over backwards to point out the 
good, hoping that the next effort 
would be even better as a result of 
my editorial influence. 

However, even though I disagree 
with the tone of your editorial, I do 
agree with the last part of your last 
statement. Perhaps that exemplifies my 
whole attitude. I do not think there is 
any profit to be gained from our mis- 
takes because I do not think this ar- 
ticle could be called a mistake even 
though it left a bit to be desired in 
one or two small instances. 

On the other hand, I agree heartily 
that both industries must recognize 
their responsibilities in telling their 
own story at every opportunity, espe- 
cially backing it up with a willingness 
to spend an adequate amount for ad- 
vertising. 

Finally, I would not have written 
because it is not my custom to write 
very many letters to editors. In fact, 
I hesitate to interfere with the pre- 


rogatives of editors. But, I heard so 
much adverse criticism of this specific 
article, I thought you ought to know. 
L. E. FRANCIs 

Director of Advertising 

Emery Industries, Inc. 

Cincinnati, Ohio 


Our criticism was really meant to be 
constructive because we believe in 
the PR program. We, and others, were 
upset because we felt some of the facts 
and the semantics of the article were 
inconsistent with the program's objec- 
tives. 

Actually, it is apparent now that our 
own semantics were pretty bad to 
have created so much adverse com- 
ment among our friends. We should 
have said the article was “inconsistent 
in part” instead of labeling the whole 
thing as a “mistake”’—that was our 
boo-boo. 

The point we had hoped to make 
was this: The industry is sticking its 
neck out in seeking free publicity over 
which it has no control. Let’s not de- 
pend too heavily on this type of pro- 
motion to do our PR job for us. 

—EDITOR 


From All Japan 


To the Editor: 

We wish to express our hearty 
thanks for your kindness which was 
shown us on our journey in the United 
States other day and by which we 
could have a very pleasant time and 
a lot of new information. 

We will make this the foundation 
of the future and will do our best to 
build up our Japanese business on it. 

We beg for your further acquain- 
tance. 

Masami TAKAHASHI 
Vice-President 

All Japan Laundry and 
Drycleaning Association 
Tokyo, Japan 


Likes New Look 


To the Editor: 

Congratulations on the new look 
for THe Launpry Journat and also 
the motivation and thinking that 
brought about this change. I very 
much enjoyed reading the information 
and articles directly pointed to the 
institutional laundry manager. 


I also wish to thank you for the sup- 
port and publication of the member- 
ship coupon. This assistance is most 
welcome. 

Duane E. Younc 

Second Vice-President 
National Association of 
Institutional Laundry Managers 
Minneapolis, Minn. 


Hospital Linen Losses 


To the Editor: 

I have noted with interest your com- 
ments in the February issue of THE 
LauNpDRY JOURNAL regarding a New 
York hospital that had a loss of 1,000 
face cloths per month. 

Would it be possible to obtain the 
statistics relating to the other cate- 
gories in said hospital? 

LEIsTER A. RICHMOND 
Superintendent of Laundry 
U.C.L.A. Hospital 

Los Angeles, Calif. 


Linen Losses Explained 


To the Editor: 

In regard to the inquiry about our 
linen losses from University of Cali- 
fornia we cannot give pertinent data 
from this hospital because of the dif- 
ference in over-all setup. 

We have a multiple or group of 
nonprofit, privately owned teaching 
hospitals here and it would not give 
a true comparison. Our total number 
of different or specified linen items 
totals 272 not counting sizes of vari- 
ous garments. 

Income beds here total 1,400 plus 
approximately 900 other beds for 
staff, etc. 

You could tell Mr. Richmond that 
he will possibly lose 75 percent of his 
total number of pieces amongst (25) 
linen items such as: doctors’ caps, 
large pillowcases, small pillowcases, 
tray cloths, adult washcloths, diapers, 
face masks, sheets (all sizes), table 
napkins, infants’ shirts, towels (7) 
varieties. 

If a physical inventory is not taken 
or is taken carelessly, then any figure 
can be used. Loss in value could go 
as high as 11 to 13 percent. 

Joun F. Kenney 

Director of Linens and Laundry 
The New York Hospital 

New York, N. Y. 

THE 
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You can go a long way in beating inflationary costs by taking ad- 
vantage of the full automatic operation of the ELLIS Unloading 
Type Washer. 


Each washer has a “mind of its own,” which is a single control 
station that governs a central supply system. All washing supplies 
are delivered direct to each unit, metered and timed to a scheduled 
formula. 


The entire washing cycle is completed automatically. No waste, no 
guesswork. You get a uniform wash, more loads per day, and with 
a minimum of man-hours. 

This proven time-saving method will quickly improve your profits, 


and your production. Write for further information today. ELLIS 
equipment is built for both large and small plants. 


Ac ELLE per ERG 
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Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 
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